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Ahead 


For  George  Parker,  working  hard  and  playing 

hard  were  one  and  the  same.  As  founder  of  Parker  Brothers, 
George  invented  some  of  America’s  best  loved  games. 
Games  which  not  only  provide  the  world  with  entertain¬ 
ment,  but  Massachusetts  with  jobs  as  well.  It’s  because 
of  people  like  George  S.  Parker,  that  we’re  proud  to  say 

!X?of ®hei*0!Jion  (globe 


)  1935, 1946  by  Parker  Brothers,  Inc. 


The  Boston  Globe,  a  wholly  owned  subsidiary  of  Affiliated  Pubhcatkms,  Inc., 


Thie  Daily  iJoLjrnal 


DuPage  County's  only  daily, 
reaching  the  traditionally 
strong  buying  group... 
the  higher  income,  better 
educated  families  of 

Central  DuPage  County. 

Represented  Nationally  by:  SAWYER  •  FERGUSON  •  WALKER 

362  Schmale  Rd.,  Wheaton,  IL  60187 

Thie  SundeLv  ^OLjrnsLl 

HOW  DO  YOU  GET  TO  CAPITOL  HILL? 


In  the  pages  of 
Editor  &  Publisher... 

Getting  through  to  Congress  is  not  easy... it’s  very  busy  up  there  these 
days.  Calling  or  writing  your  Representative  simply  won’t  pack  enough 
punch.  So  use  the  power  of  the  Press. 

Parlay  the  association  you  have  with  hometown  newspaper  editors 
with  a  well-placed  ad  campaign  in  Editor  &  Publisher-the  one  publi¬ 
cation  that  a  hometown  editor  is  sure  to  read. 

Research  shows  that  93%  of  newspaper  editors  read  E&P  every 
week.*  These  are  the  people  you  know  you  need  to  reach  to  position 
your  message  effectively. 

And  Editor  &  Publisher  is  the  best  vehicle.  It’s  the  oldest,  most  widely 
read  newspaper  publication  in  the  nation.  It  can  work  for  you.  It  can 
help  you  say  what  you  need  to  say  to  all  the  r^ht  people. 


Editor  &  Publisher-on  target. 

‘Warren  Abrams  &  Associates 
Study  of  Readership  Among 
Newspaper  Industry  Leaders 


To  tell  the  public... tell  the  press,  in 

Editor  &  Publisher  575  Lexington  Avenue,  New  York,  N.Y  10022 
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*  Major  meetings  in  bold  face 

NOVEMBER 

7-10 — Association  of  National  Advertisers.  Breakers.  Palm  Beach 
Fla. 

7-10 — Public  Relations  Society  "  of  America,  national  con¬ 
vention.  Hilton  Hotel.  San  Francisco. 

9-11 — Audit  Bureau  of  Circulations  annual  conference,  Waldorf- 
Astoria  Hotel,  New  York  City. 

9- 12 — Associated  Press  Managing  Editors,  Hotel  del  Coronado, 

Coronado,  Calif. 

10- 13 — Society  of  Professional  Journalists,  SDX,  national  convention, 

Hyatt  Regency  or  Marc  Plaza  Hotels,  Milwaukee,  Wise. 

14-17 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Ho¬ 
tel  and  Club,  Boca  Raton,  Fla. 

18-19 — New  Jersey  Press  Association,  Seaview,  Absecon.  N.J. 

22-23 — Conference  on  the  Responsibilities  of  Journalism, 
The  Center  for  Continuing  Education.  University  of  Notre  Dame, 
South  Bend.  Ind. 

DECEMBER 

2-4 — New  England  Society  of  Newspaper  Editors.  Shera¬ 
ton  Islander  Inn.  Newport.  R.l. 

2-5 — 1st  National  Hispanic  Media  Conference.  Town  &  Country  Hotel. 
San  Diego.  Calif. 

Seminars/Workshops/Clinics 


NOVEMBER 

Oct.31-5— Circulation  Management  Development  seminar,  sponsored 
by  Gannett  Foundation,  Rochester  Hilton.  Rochester,  N.Y. 

1-5 — ICMANew  England  Newspaper  Association  Supervi¬ 

sory  Action  Workshop.  Marriott  Hotel.  Worcester.  Mass. 

3 — Cable  TV  Workshop,  co-sponsored  with  Newspaper  Ad¬ 
vertising  Bureau.  Marriott  O'Hare  Hotel,  Chicago. 

4- 5— Low  Power  Television,  sponsored  by  American  News¬ 

paper  Publishers  Association.  Marriott  O'Hare  Hotel.  Chicago. 
7-9— Supervisory  Development  Workshop.  sponsored  by 
ANPA  and  New  Jersey  Press  Association.  Cherry  Hill  Inn.  Cherry 
Hill.  N.J. 

7-17 — American  Press  Institute  seminar  "Lifestyle  Section 

Editors".  Reston.  Va. 

7-17 — American  Press  Institute  seminar  "Classified  Adver¬ 

tising  Manager".  Reston,  Va. 

10-12 — ICMA'Univ.  of  South  Carolina  seminar,  Univ.  of  South 
Carolina.  Columbia.  S.C. 

15-17— Labor  Relations  Seminar,  co-sponsored  by  ANPA, 
Pacific  Northwest  Newspaper  Association.  Western  Newspaper 
Industrial  Relations  Board.  Cathedral  Hill  Hotel.  San  Francisco. 
Calif. 

15- 19 — ANPA  Management  Development  workshop,  Hyatt 

Regency  Crystal  City,  Washington.  D.C. 

16- 18— Conferences  for  Journalists.  "Changing  Population 

Patterns",  sponsored  by  Washington  Journalism  Center,  Water¬ 
gate  Hotel,  Washington  D.C. 

DECEMBER 

1-3 — Managing  People  in  the  Circulation  Department,  spon¬ 
sored  by  ANPA/ICMANPRA.  Dunfey  Hotel,  Dallas.  Tex. 

1-3 — National  Conference  of  Editorial  Writers  seminar, 

"War  and  Peace:  Arming.  Disarming  and  Public  Ferment",  in  co¬ 
operation  with  College  of  Journalism.  University  of  Maryland. 
Adult  Education  Center.  College  Park.  Md. 

5- 8 — Southern  Newspaper  Publishers  Association  Founda¬ 

tion  seminar  "Newsroom  Management ",  Atlanta.  Ga. 

5-15— American  Press  Institute  seminar  "Managing  Editors 

and  News  Editors",  (for  papers  over  50.000  circulation).  Reston. 
Va. 
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About  awards 


Inter-American  Understanding  .  .  .  For  the  fourth  time 
since  1946,  the  Miami  Herald  has  been  honored  with  a  Maria 
Moors  Cabot  Prize  from  Columbia  University.  A  silver  bar  is 
being  added  to  the  previous  plaques  to  denote  the  award  of  a 
gold  medal  and  $1,000  honorarium  to  William  Long,  day  city 
editor  of  the  Herald  since  March,  who  has  reported  from  22 
countries  in  the  Americas  during  his  15  years  as  a  journalist. 
Also  cited  for  “distinguished  contributions  to  Inter- American 
understanding”  was  Daniel  Samper  of  El  Tiempo,  Bogota. 
Special  citations  were  given  to  the  United  Press  International 
in  recognition  of  its  75th  annniversary  as  a  news  service;  and 
to  Frances  R.  Grant,  editor  of  Hemisplierics,  the  bulletin  of 
the  Inter-American  Association  for  Democracy  and  Free¬ 
dom. 

tfe  4c  4c 

School  Bells  Ring  Out  .  .  .  Ten  newspapers  and  their 
reporters  were  singled  out  for  School  Bells  from  the  Maryland 
State  Teachers  Association,  recognizing  their  contributions 
to  increased  public  understanding  of  education.  The  honor 
roll;  Columbia  f//Vr  (Christine  Devaney  and  Tenney  Mason); 
Harford  County  Aegis  (Donald  R.  Morrison);  Howard  Coun¬ 
ty  Sun  (Andrew  Faith);  Frederick  Post  (J.M.  Bennett,  Jr.); 
Prince  George's  Journal  (Stephen  Deane);  Baltimore  Eve¬ 
ning  Sun  (Frank  Roylance);  Towson  Times  (Mike  Ruby); 
Howard  County  Times  (Tom  Graham);  Montgomery  County 
Journal  (Karen  M.  Henson);  and  Maryland  Independent 
(Ingrid  Buehler).  Eugene  W.  Goll  also  will  have  a  bell  to  ring 
for  his  syndicated  columns. 

4c  4c  4c 

In  the  Dentist’s  Chair  ...  A  whole  section  with  articles  on 
dental  health  care  won  a  $1,000  prize  from  the  American 
Dental  Association  for  Gwen  Hall,  consumer  editor  of  the 
Westchester-Rockland  Newspapers  (Gannett  Group)  of 
White  Plains,  N.Y.  Another  winner  in  the  ADA  competition, 
which  is  supported  by  a  grant  from  Lever  Brothers  Company, 
was  Grant  Pick,  a  Chicago  freelance  writer,  for  an  article  in 
Parade  magazine  dealing  with  identification  of  disaster  vic¬ 
tims.  Merit  awards  were  given  to:  Peggy  Carroll,  Morristown 
(N.H.)  Daily  Record,  John  Ryan,  Springfield  ilW.)  State  Jour¬ 
nal-Register;  Deborah  Blumenthal,  New  York  Times  Maga¬ 
zine;  and  Caroline  Rob,  Cosmopolitan. 

4c  4c  4c 

Scholarly  Essay  .  .  .  Barry  Witt,  20-year-old  junior  and  a 
member  of  the  staff  of  the  Michigan  Daily  at  the  University  of 
Michigah,  took  time  to  read  five  of  280  books  by  foreign 
correspondents  and  write  a  critical  essay  that  netted  him  the 
first  $1,000  Leland  Stowe  Journalism  prize.  Witt,  a  history 
major,  had  previously  won  the  grand  prize  for  college  journal¬ 
ism  in  the  Detroit  Press  Club  contest. 

4c  4c  4c 

The  Meaning  of  MS  .  .  .  The  initials  for  the  dread  disease 
also  stood  for  “Many  Scars"  in  an  article  by  Jim  Neubacher 
in  the  Detroit  Free  Press  that  won  a  $1,000  prize  from  the 
National  Multiple  Sclerosis  Society. 

4c  4c  4c 

The  Name  is  Baker  ...  A  top  winner  of  $500  in  the 
Golden  Carnation  Awards  program  of  the  Carnation  Com¬ 
pany  is  Jane  Baker  of  the  Phoenix  Gazette.  She  wrote  about 
nutritional  needs  of  the  elderly  and  how  to  cut  down  on  salt 
intake.  First  prize  for  nutrition  writing  in  the  largest  circula¬ 
tion  category  went  to  Carol  Rasmussen,  Chicago  Tribune,  for 
an  article  on  calcium  needs  for  adults.  Checks  for  $250  were 
awarded  to:  Mary  Ann  Koene,  Oshkosh  ( Wise.)  D<//7y  North¬ 
western;  Ann  Grim.  Salem  (Ore.)  Statesman-Journal;  Pat 
Hanna.  Rocky  Mountain  News;  and  Karen  Gillingham,  Los 
Angeles  Times.  Winners  also  received  an  Ittala  crystal  piece. 
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An  Award  by  the 

Mollie  Parnis  Livingston  Foundation 
of  New  York  City 


The  Foundation  once  again  takes  pleasure  in 
sponsoring  a  competition  to  recognize  and  further 
develop  the  abilities  of  young  journalists. 

To  screen  applications  regionally,  a  board  of 
professionals  has  been  selected  who  are  young 
enough  to  understand  the  special  challenges  of 
the  under-35  competition,  yet  too  old  to  enter. 

All  decisions  will  be  made  on  the  basis  of  a 
single  news  report.  In  the  case  of  a  series,  one 
segment  will  be  considered  for  the  prize,  but  up  to 
six  others  may  be  submitted  for  context.  Organiza¬ 
tions  or  individuals  may  apply.  The  deadline  for 
1982  coverage  entries  is  February  1,  1983.  De¬ 
tailed  rules  and  application  forms  may  be  obtained 
from  Charles  R.  Eisendrath,  Executive  Director, 
The  Livingston  Awards,  The  University  of  Michi¬ 
gan,  Ann  Arbor,  Michigan,  48109.  Telephone: 
(313)  764-0420. 


. .  .  will  be  given  for  the  best 
1982  coverage  of  local, 
national  and  international 
news  by  journalists  aged  34  or 
younger  in  any  U.S.-owned 
medium.  Final  selection  of  the 
first  awards  will  be  made  by: 

Mollie  Parnis  Livingston 
Chairman 

Mollie  Parnis  Livingston 
Foundation 

David  Brinkley 
Correspondent 
ABC  News 

Richard  M.  Clurman 
Former  Chief  of  Correspondents 
Time-Life  Publications 

Charlotte  Curtis 
Associate  Editor 
The  New  York  Times 

William  K.  Friedman 
Former  Publisher 
The  Illinois  Times 

David  Halberstam 
Author 

Mike  Wallace 
Correspondent 
CBS  News 

Barbara  Walters 
Correspondent 
ABC  News 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  ProaMont  and  EdHor  Jamas  Wright  Brown 

Fardinand  C.  Taubnar,  Publlshar  Publlshar,  Chairman  of  tha  Board,  1912-1959 

Newspaper  vulnerability 

The  vulnerability  of  newspapers  to  the  well-planned  hoax 
or  fraud  is  shown  once  again  by  the  phoney  12-page  section 
inserted  in  some  copies  of  the  Sunday  edition  of  the  Ne^v  York 
Times.  Quick  reaction  by  Times  executives  and  employes 
foiled  the  perpetrators. 

Many  of  the  copies  were  retrieved  by  the  Times  before  they 
were  distributed  and  those  that  were  inserted  and  sold  with 
the  Sunday  edition  were  immediately  and  loudly  proclaimed 
as  a  fraud  on  radio  and  television  so  that  any  hoped  for  or 
anticipated  influence  or  effect  was  nullified.  At  great 
expense  those  who  cooked  up  the  plot  succeeded  only  in  creat¬ 
ing  a  few  collectors’  items. 

Those  who  were  responsible  should  be  apprehended  and 
prosecuted. 

We  have  said  many  times  that  any  person  with 
imagination,  determination,  and  money  to  throw  away,  can 
find  a  way  to  hoodwink  a  newspaper.  After  several  prominent 
frauds  in  the  news  columns,  newspaper  editors  are  more  on 
their  guard.  Now,  it  seems,  circulation  departments  will  have 
to  be  also,  as  well  as  advertising  departments. 

More  newspaper  taxes 

It  is  “open  season”  again  for  thinking  up  ways  to  tax  news¬ 
papers. 

The  Alabama  Supreme  Court  ruled  Sept.  17  that  an 
advertising  supplement,  printed  for  the  purpose  of  being 
inserted  into  a  newspaper  and  distributed  in  the  newspaper, 
is  an  integral  part  of  that  newspaper  and  is  not  subject  to  a 
sales  tax  (E&P,  Oct.  23,  page  9). 

But  that  doesn’t  deter  the  tax  commissioner  in  the  State  of 
Virginia  from  trying  to  apply  a  4%  sales  tax  on  ad  inserts 
whether  they  are  printed  by  the  newspaper  or  someone  else 
and  making  that  tax  retroactive  to  1966.  The  fact  that  the 
statute  of  limitations  restricts  newspaper  liability  back  only 
to  1979  does  not  seem  to  deter  the  tax  commissioner.  He 
probably  has  his  eye  on  Arkansas  which  has  such  a  tax. 

The  U.S.  government  permits  the  entry  of  newsprint  duty 
free  from  other  countries  but  the  state  of  Minnesota  says 
newspapers  must  pay  a  tax  for  using  it. 

Denver  wants  to  tax  newspaper  sales.  That’s  a  tax  on  read¬ 
ing  matter,  in  our  opinion,  and  discriminatory  because  it 
can’t  be  applied  equally  to  broadcast  media. 

Los  Angeles  would  apply  a  gross  receipts  tax  to  newspap¬ 
ers  and  broadcast  media  which  would  also  be  discriminatory 
because  it  could  not  be  enforced  against  publications  and 
broadcasts  oidginating  outside  of  the  city. 

Whereas  the  First  Amendment  and  the  Post  Office 
(through  the  Second  Class  classification)  were  designed  to 
give  the  widest  and  cheapest  distribution  of  reading  matter 
to  the  public,  present-day  tax  authorities  seem  intent  on 
making  the  public  pay  more  and  more  for  its  reading  matter. 


Charter  Member 

f^ABP 

Audit  Bureau 
ot  Circulations 

Member  American 

AN  PA 

Newspaper 

Publishers  Association 

1  6  mo.  avg.  circulation  Jur>a  30,  1982 — 29,676 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged  The  Journalist 
established  March  22. 1884.  Newspaperdom  established 
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Letters 

CITY  NAMES 

In  reading  American  newspapers  re¬ 
ports  on  the  events  in  present  day  Poland, 

I  am  struck  by  an  ever-recurring  double 
standard.  Traditional  Polish  cities  such  as 
Warsaw  and  Cracow  are  always  spelled 
in  the  traditional  English  manner. 
However,  the  German  cities  that  have 
been  under  Polish  occupation  since  1945 
are  rarely  described  in  the  traditional 
English  spelling,  but  virtually  always  in 
the  Polish  spelling,  e.g.,  Gdansk  instead 
of  Danzig. 

I  cannot  help  but  feel  that  this  double 
standard  is  a  conscious  effort  by  Amer¬ 
ican  journalists  to  keep  alive  the  old 
World  War  II  prejudices. 

This  feeling  is  steeled  by  noting  that  the 
only  cities  in  Europe  that  are  regularly 
spelled  with  non-English  language 
nomenclatures  are  the  Sudeten  and  east¬ 
ern  German  cities  that  were  brutally 
annexed  by  the  USSR,  Poland,  or 
Czecho-Slovakia  in  1945. 1  am  at  a  loss  to 
find  any  other  example. 

One  notes  that  American  newspapers 
regularly  describe  the  Czech  capital  as 
Prague,  an  Old  English  spelling  of  the 
German  name  for  the  city,  i.e.  Prag.  Were 
it  the  custom  of  American  newspaper  edi¬ 
tors  to  use  only  native  spellings  for  non- 
English  populated  cities,  the  beautiful 
city  on  the  Moldau  (or  is  it  Moldava?) 
would  appear  in  print  as  Praha,  a  nd  Vien¬ 
na  would  always  be  written  as  Wien. 

To  be  sure,  there  is  one  other  example. 
Recently,  the  Communist  Chinese  gov¬ 
ernment  announced  that  the  English 
spellings  should  resonance  with  the 
actual  Chinese  pronounciation.  It  was 
interesting  to  note  in  Editor  &  Pub¬ 
lisher,  that  a  genuine  linguistic  dispute 
broke  out  over  the  issue.  American  news¬ 
papers  that  are  reportedly  pro-detente  or 
pro-Red  China  quickly  revised  their 
dictionaries  to  comply  with  this  Peking 
(or  is  it  Beijing?)  memorandum.  Other 
American  newspapers  which  are  usually 
classified  as  anti-Communist,  or  pro- 
Nationalist  China  have  steadfastly  re¬ 
fused  to  go  along  with  the  new  spellings. 
The  difference  here,  as  with  the  question 
of  nomenclature  for  foreign-occupied 
German  cities,  is  purely  politics. 

Another  Asian  city  places  this  state¬ 
ment  in  a  painfully  clear  perspective.  The 
capital  of  Vietnam  was  traditionally 
called  Saigon  in  English  language  news¬ 
papers.  Since  the  victory  of  the  Viet  Cong 
over  the  American  forces,  the  city  has 
been  rebaptized  (or  is  it  remarxized!)  Ho 
Chi  Minh  City.  1  find  it  very  interesting 
that  American  newspapers  that  resisted 
or  criticized  Washington's  war  effort  in 
southeast  Asia  have  had  no  problem 
rewriting  their  editorial  dictionaries. 
Other  U.S.  newspapers,  particularly 
those  which  supported  the  war  effort,  still 
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prefer  to  use  the  traditional  English  lan¬ 
guage  word,  Saigon. 

Returning  to  Eastern  Europe  for  a 
second,  it  has  been  remarked  to  me  that 
the  reason  Breslau  is  spelled  Wroclaw  is 
that  that  name  is  the  'official'  name  for 
the  southeast  German  metropolis.  If  that 
in  fact  is  true,  why  is  it  that  Warsaw  is 
never  printed  Warszwawa,  or  Moscow 
described  as  Moskva?  Ease  of  pro¬ 
nounciation  certainly  cannot  be  the 
reason.  English-speaking  people,  1  sur¬ 
mise,  find  it  easier  to  elucidate  Stettin 
rather  than  Szcezecin  or  to  pronounce 
Eisenstein  instead  of  Zelezna-Ruda. 

A  poignant  example  that  underlines  my 
supposition  why  too  many  American 
journalists  use  non-English  names  for 
eastern  German  cities  and  towns  is  that 
the  Polish-populated  west  Galician  city  of 
Oswiecim  is  always  written  Auschwitz. 

Because  I  have  not  had  the  pleasure  of 
speaking  with  all  American  newspaper 
editors,  I  cannot  state  unequivocally  that 
a  sense  of  old  wartime  hatreds  is  the 
reason  why  eastern  German  cities  no  long¬ 
er  appear  in  print  in  American  newspapers 
with  their  traditional  English  spelling,  but 
the  above  examples  are  rather  convincing. 

History  likes  to  repeat  itself  and  there 
are  many  historical  similarities  between 
Germany  east  of  the  Oder  River  and 
America  west  of  the  Mississippi  River. 
With  this  mind,  American  editors  and 
publishers  should  ponder: 

A  100  years  ago,  Germany  was  the 
strongest  military  nation  in  the  world. 
When  a  Pole  would  comment  that  Ger¬ 
many  may  one  day  lose  Silesia,  he  was 
laughed  at. 

Today,  America  is  the  strongest  mili¬ 
tary  nation  in  the  world.  When  an  Indian 
or  a  Mexican  comments  that  America 
may  one  day  lose  California,  he  is  laughed 
at. 

Johann  Fink 

Dr.-Robert-Sieger-Str.  23 

8010  Graz 

Osterrcich 


SALES  DECLINE 

From  reading  each  month's  ad 
expenditure  trends  report,  in  E&P.  I'd 
conclude  that  newspapers  were  thriving 
since  revenues  are  always  up.  But  a  care¬ 
ful  analysis  of  the  several  hundred  news¬ 
papers'  linage  trends  suggests  just  the 
opposite:  that  unit  sales  are  actually 
down. 

It  seems,  therefore,  that  the  industry's 
growth  comes  not  from  greater  volume 
but  from  higher  prices.  I  think  I'd  start  to 
worry  if  my  newspapers'  linage  failed  to 
exceed  the  prior  year's  linage. 

William  Barrett 

(Barrett  is  president  and  publisher  of 
Suburban  World  Newspapers.) 


REMEMBERS 

I  certainly  don't  think  I  have  been 
around  long  enough  to  identify  the  first 
Chinese-American  newsman,  but  1 
remember  Charlie  Leong  in  San  Francis¬ 
co  in  the  late  1930s.  Jack  Ling  worked  for 
the  Bulletin  of  Bend.  Oregon,  in  the  mid- 
1950s.  Herman  Chiu  now  works  for  the 
La  Grande  (Ore.)  Ohserx'er. 

Kam  pei, 
Robert  W.  Chandler 
(Chandler  is  editor  of  the  Bend  Bulle¬ 
tin.) 


Short  takes 


They  are  scheduled  to  be  electrocuted 
until  they  are  dead  on  October  6. — Citrus 
County  (Fla.)  Chronicle. 

3k  *  * 

Zoo  officials  have  been  trying  for  a  dec¬ 
ade  to  get  pregnant.  —  Two  Rivers 
(Calif.)  Herald-Times-Reporter. 

*  *  * 

It  will  be  visable  to  the  naked  on  the  first 
day  of  1986,  scientists  say.  —  Riverside 
(Calif.)  Press-Enterprise. 


It’s  the  financial  column 
devoted  to  the  personal 
pocketbook.  For  your 
business  page.  For  your 
lifestyle  page. 

The  Strassels-Mead  Report 

is  news! 

I  special  Features/Syndication  Sales  Corp. 

I  For  more  information  about  The  Strassels-Mead  Report  contact: 

East,  Chuck  Weiss  212-972-1070/West,  Paul  Finch '213-852-1597.  « 
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Hungry  for  sales? 
New  England 
delivers  a  bigger 

bite  in  1982! 

New  England  1982  retail  sales  are  estimated  at  $61,203,678,000*,  with 
per-household  sales  above  those  of  most  other  U.S.  regions.  But  it’s  in 
food  sales  that  our  markets  truly  shine.  In  1982,  we’ll  spend 
$14,553,663,000*  for  food— $3,257  for  each  of  our  nearly  4.5  million 
families,  topping  household  spending  in  all  but  the  Gulf  State  region. 


RETAIL  SALES* 

FOOD  SALES* 

PERSONAL  INCOME* 

Connecticut 

$15,844,494,000 

$3,758,491,000 

$33,095,904,000 

Maine 

5,503,136,000 

1,369,589,000 

8,468,571,000 

Massachusetts 

28,001,223,000 

6,541,593,000 

52,681,783,000 

New  Hampshire 

5,701,491,000 

1 ,430,976,000 

8,024,153,000 

Rhode  Island 

3,857,729,000 

901 ,986,000 

8,138,339,000 

Vermont 

2,295,605,000 

$61,203,678,000 

550,998,000 

$14,553,633,000 

3,776,382,000 

$114,185,132,000 

With  newspapers. 

Newspaper  home  coverage  in  New  England  is  close  to  saturation  in  many 
•1982  E&p  Market  Guide  marKots.  To  roach  more  people  with  more  money  to  spend,  promote  your 

products  in  that  best-selling  medium,  the  New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  American  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Buyers  market  prevails 


US  newsprint  producers 
begin  cutting  prices 


By  Bill  Gloede 


The  Kimberly-Clark  Corp.  last  week 
announced  a  6%  cut  in  the  price  of  its 
newsprint,  setting  off  a  wave  of  specula¬ 
tion  that  for  the  first  time  in  recent  mem¬ 
ory,  the  list  price  of  newsprint  may 
decline. 

Days  after  Kimberly-Clark  announced 
its  price  cut,  from  $450  to  $425  per  short 
ton,  the  International  Paper  Company 
announced  a  similar  cut,  from  $453.60  to 
$425.  Some  analysts  are  speculating  that 
St.  Regis  Paper  Company  will  soon  fol¬ 
low  suit. 

In  announcing  the  price  cuts,  both 
companies,  relatively  small  suppliers  to 
the  U.S.  newspaper  industry  when  com¬ 
pared  to  Canadian  mills,  cited  soft  market 
conditions,  high  inventories  and  wide¬ 
spread  price  discounting  by  other  suppli¬ 
ers. 

In  a  press  release,  Sanford  B.  Pinker¬ 
ton,  president  of  K-C’s  Newsprint,  Pulp 
and  Forest  Products  Company,  stated, 
“Despite  higher  costs,  we  are  reducing 
our  prices  because  of  weak  market  con¬ 
ditions  caused  by  publishers’  high 
inventories  of  newsprint,  excess  industry 
capacity  and  reduced  customer  require¬ 
ments.  These  conditions  have  led  to 
widespread  price  discounting  by  some  of 
our  competitors.  Our  price  reduction  is 
intended  to  protect  our  competitive 
position  and  to  maintain  Kimberly- 
Clark’s  reputation  for  dealing  equitably 
with  all  customers.’’ 

International  Paper  cited  similar 
reasons,  saying  it  took  the  action  to  re¬ 
main  competitive  in  a  market  in  which 
“competitive  supplier  discounts  or  list 
price  reductions  have  become  per¬ 
vasive.’’ 

Whether  the  actions  of  Kimberly-Clark 
and  International  Paper  will  lead  to  cuts 
in  the  list  price  of  Canadian  newsprint, 
which  accounts  for  the  majority  of  news-  MO 
print  tonnage  used  in  the  U.S.,  is 
uncertain.  But  the  price  cutting  has  effec¬ 
tively  quashed  prospects  for  price 
increases  in  January  from  $500  to  $520  ^ 
per  metric  ton  announced  by  several 
companies,  observers  note.  (A  metric  ton 
is  2,204.76  pounds — its  price  relative  to 
the  short  ton  may  be  derived  by  dividing 
the  price  by  a  factor  of  1.1023.) 

A  spokesman  for  Bowater  Corpora¬ 
tion,  which  has  announced  a  price 


increase  to  $520  per  metric  ton  effective 
Nov.  1,  said  he  could  not  discuss  prices 
with  anyone  but  a  customer.  Regarding 
the  announcement  of  the  Nov.  1  price 
hike,  the  spokesman  said,  “Our 
announcement  is  our  announcement.” 

Other  companies  which  have 
announced  similar  increases  include  Abi- 
tibi-Price,  Inc.,  the  world’s  largest  pro¬ 
ducer  of  newsprint,  and  Consolidated 
Bathurst,  Inc.,  both  effective  Jan.  1. 
Great  Lakes  Forest  Products  Co.  has 
informed  customers  it  will  hold  its  price  at 
$500  per  metric  ton  until  further  notice. 

According  to  the  American  Newspaper 
Publishers  Association,  newsprint  con¬ 
sumption  by  all  U.S.  users  was  down  .7% 
for  the  first  eight  months  of  1982.  August 
consumption  was  down  3%  for  all  users. 
Consumption  by  U.S.  daily  newspapers 
was  down  roughly  5%  in  August  (com¬ 
pared  with  August  1981),  and  for  the  first 
eight  months,  consumption  by  U.S.  dail¬ 
ies  was  down  2.6%.  ANPA-member 
newspapers  had  an  average  49  days  supp¬ 
ly  on  hand  in  August,  compared  to  47 
days  in  August,  1981.  In  June,  ANPA 
members  averaged  58  days  supply  on 
hand. 

Despite  the  drop  in  inventories 
between  June  and  August,  North  Amer¬ 
ican  mill  stocks  were  up  some  94%  at  the 
end  of  August,  according  to  ANPA.  In 
the  first  eight  months  of  the  year,  Cana¬ 
dian  producers  have  been  producing 
newsprint  at  a  rate  of  85%  of  capacity  and 
U.S.  producers  have  been  producing  at 
about  88%  of  capacity.  In  recent  months. 


Every  Saturday  since  1884 

several  producers  in  both  the  U.S.  and 
Canada  have  been  shutting  down  plants 
for  varying  periods  of  time  in  order  to 
reduce  inventories. 

Nevertheless,  the  announcement  of  the 
price  cuts  took  most  industry  observers 
by  surprise. 

“I’m  not  at  all  certain  that  this  has  ever 
happened  since  World  War  II,  and  prob¬ 
ably  not  before  that,”  said  Fred  Chait. 
the  retired  Knight-Ridder  Newspapers 
executive  who  is  now  retained  by  the 
company  as  special  counsel/consultant 
on  a  wide  range  of  newspaper  business 
matters,  including  newsprint  purchases. 
“I  don’t  recall  any  (list  price  cuts)  in  the 
period  in  which  I’ve  been  exposed  to  it 
(the  newsprint  industry),’’  he  said. 
“You’ve  had  instances  of  announced 
price  increases  that  have  then  been  with¬ 
drawn,  but  that’s  a  different  sort  of 
thing.” 

Chait  commented.  “It’s  a  very  soft 
market.  I  suppose  it  is  (a  buyer’s  market), 
sure.  For  larger  volume  purchasers,”  he 
continued,  “there  have  been  discounts 
for  some  time.  That’s  not  unique.  1  would 
not  be  surprised  if  they’d  gotten  more 
extensive  recently,  and  there’s  a  fair 
amount  of  spot  tonnage  being  offered  well 
below  the  market,  which  some  publishers 
are  buying  and  some  publishers  who  stick 
to  their  contracts  are  not  buying.” 

Regarding  the  announced  price 
increases,  Chait  opined,  “Certainly,  not 
in  the  first  half  of ’83.  Certainly  is  a  strong 
word,  but  I’d  be  very  surprised  if  they  did 
(raise  prices)  and  I  don’t  think  the  market 
will  support  it  in  the  first  half.  I  don’t 
think  that  one  can  assume  that  any  price 
increases  will  take  effect  in  ‘83.”  He 
cautioned,  however,  “That’s  something  1 
can’t  state  with  any  degree  of  assur¬ 
ance.” 

Ray  Burnett,  purchasing  manager  for 
(Continued  on  page  24) 


1982  Newsprint  Consumption 
000  Metric  Tons 


900- 


700- 


Source:  American  Newspaper  Publishers  Association 
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ANPA/RI  to  test  VDTs 
for  harmful  radiation 


By  Denise  Kalette 

American  Newspaper  Publishers 
Association/Research  Institute  will  begin 
radiation  testing  of  video  display  ter¬ 
minals  next  week,  but  the  president  of  the 
29,000-member  Newspaper  Guild  has 
issued  a  warning  against  accepting  the 
results  of  that  testing. 

Charles  A.  Perlik,  Jr.,  TNG  president, 
cautioned  Guild  locals  from  Washington 
that  the  Guild  does  not  consider  the 
AN  PA  tests  a  satisfactory  way  of  com¬ 
plying  with  contractural  requirements 
that  VDTs  be  tested  for  radiation  require¬ 
ments. 

TNG  wants  the  testing  done  by  an 
impartial  third  party,  not  a  publishers' 
group,  or  by  the  government  or  a  private 
engineering  firm. 

The  radiation  tests  would  be  the  first 
conducted  by  ANPA’s  research  facility, 
which  is  based  in  Easton,  Pennsylvania, 
George  Cashau,  coordinator  of 
operations,  and  Bernadette  Pogozelski, 
an  industrial  hygienist,  said  the  Institute 
has  obtained  sophisticated  equipment  to 
measure  radiation. 

Both  said  that  no  government  or  pri¬ 
vate  test,  to  their  knowledge,  has  ever 
shown  that  VDTs  emit  a  dangerous  level 
of  radiation. 

However,  David  Eisen  of  the  Guild 
said  that  clusters  of  birth  defects  in  the 
children  of  some  VDT  users  has  prompt¬ 
ed  concern. 

For  instance,  at  the  Toronto  Star,  four 
operators  who  gave  birth  within  a  three- 
month  period  had  babies  with  birth 
defects.  As  a  result  of  that  concern,  the 
Guild  has  asked  the  National  Institute  of 
Occupational  Safety  and  Health  to  con¬ 
duct  an  epidemiological  study  to 
determine  whether  birth  defects  are  more 
common  among  VDT  users. 

The  Guild  and  the  Mount  Sinai  School 
of  Medicine  in  New  York  are  also  partici¬ 
pating  in  a  long-range  study  of  the  health 
effects  of  operating  the  terminals,  which 
are  widely  used  at  newspapers  in  this 
country. 

That  study  involves  about  2.000  Guild 
members  in  the  United  States  and  Cana¬ 
da,  and  is  one  of  the  most  extensive  of  its 
kind.  Results  won’t  be  available  until  ear¬ 
ly  in  1983. 

Pogozelski  said  that  radiation  tests, 
which  she  will  help  conduct,  have  been 
requested  “by  papers  all  over  the 
country.” 

“At  this  point  in  time,”  she  said,  gov¬ 
ernment  and  private  tests  have  shown 
that  there  is  “no  radiation  hazard  what¬ 
soever  from  VDTs.”  She  acknowledged 
that  there  are  no  formal  government  stand¬ 
ards  or  guidelines  for  radiation  emis- 
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sions  specifically  for  VDTs,  although 
NIOSH  recommendations  are  used  as 
informal  guidelines. 

But,  she  said,  “No  VDT  has  ever  en¬ 
tered  the  market  that  has  had  a  radiation 
problem.  All  emissions  have  been  below 
the  standards  issued  by  NIOSH.” 

In  1981,  the  Food  and  Drug  Adminis¬ 
tration's  Bureau  of  Radiological  Health 
concluded  a  study  that  found  no  sub¬ 
stantial  danger  from  ionized  radiation 
emitted  by  VDTs.  A  spokesman  for  the 
Bureau  said  that  measured  radiation 
levels  have  been  so  low  that  even  severe¬ 
ly  lengthy  hours  at  the  VDT  should  not 
pose  a  danger. 

Testing  for  the  possible  existance  of 
radiation  dangers  is  a  part  of  the  Guild’s 
bargaining  program. 

And  while  the  Guild  appreciates 
ANPA's  interest,  “We  did  not  want  our 
locals  to  accept  the  AN  PA  testing  as  the 
last  word,”  Eisen  said.  “We  wouldn’t 
propose  that  our  own  people  do  the  test¬ 
ing.”  There  is  a  radiation  range,  a  low- 
frequency  level,  where  little  is  known 
about  the  biological  effects  of  radiation, 
Eisen  said,  and  that  is  part  of  the  prob¬ 
lem. 

Although  the  tests  to  date  have  tended 
to  show  that  the  radiation  emissions  are  at 
a  background,  or  harmless  level,  “The 
fact  is  we’ve  had  eight  clusters  of  birth 
defects  among  VDT  operators  in  the  U.S. 
and  Canada  over  the  past  two  years.” 

Cashau  said  the  Institute  would  make 
its  service  available  to  the  ANPA 
membership,  and  would  probably  begin 
by  testing  machines  in  Pennsylvania  the 
week  of  November  1.  If  the  Guild  is 
unhappy  with  that,  “that’s  their  privi¬ 
lege,”  he  said. 

President  Magana 
justifies  office  raid 

President  Alvaro  Magana  said  (October 
26)  that  security  forces  searched  the 
offices  of  six  news  agencies  on  October  20 
only  to  seek  out  illegal  radio  equipment 
and  not  infringe  upon  freedom  of  the 
press.  William  J.  Small,  president,  UPI, 
sent  a  protest  to  Magana  after  eight  nation¬ 
al  police  agents  detained  UPI  bureau 
manager  John  E.  Newhagen  for  about  an 
hour  as  they  looked  through  desks, 
reporters  files  and  photograph  archives 
and  inspected  radio  equipment.  President 
Magana  said  in  a  telex  reply  to  Small  the 
visit  to  the  UPI  office  was  “not  a  question 
of  a  violation  of  freedom  of  the  press,  but 
of  legal  controls  over  the  use  of  radio 
scanners  that  require  special  permission 
from  our  telecommunications  authorities 
according  to  law.” 


Mickey  Rooney  to  star 
in  “Maggie  &  Jiggs” 

Mickey  Rooney  wants  to  celebrate  his 
50th  year  in  show  business  starring  on 
Broadway  as  “Jiggs,”  that  legendary 
newspaper  comic  strip  husband  of  “Mag¬ 
gie,”  in  the  long-running  "Bringing  Up 
Father.” 

Joseph  D’Angelo,  president  of  King 
Features  Syndicate,  told  Editor  &  Pub¬ 
lisher  October  26,  that  Rooney  had 
called  him  directly  to  say  his  ambition 
was  to  play  the  role  of  “Jiggs.”  Rooney’s 
father,  vaudeville  star  Joe  Yule,  starred 
in  a  movie  version  of  the  strip  back  in 
1932.  Rooney’s  own  name  is  Joe  Yule,  Jr. 

Rooney,  62,  first  appeared  in  vaudevil¬ 
le  with  his  parents  and  went  on  to  movies 
and  stage  feme. 

“Bringing  Up  Father”  is  distributed  to 
more  than  250  newspapers  these  days  by 
King  and  is  produced  by  Frank  Johnson 
and  Frank  Fletcher.  The  late  George 
McManus,  who  created  the  strip,  was  the 
son  of  a  theater  owner  and  himself  played 
“Jiggs”  in  four  of  the  early  movies  based 
on  the  strip. 

D'Angelo  said  the  musical  will  be  titled 
“Maggie  and  Jiggs”  and  will  be  produced 
by  King  and  Timic  Productions. 
Rooney’s  own  company.  D’Angelo  sug¬ 
gested  Martha  Raye  might  be  “Maggie.” 

The  producers  will  be  Saint-Subber 
and  Mary  K.  Frank.  Saint-Subber  has 
produced  more  than  50  Broadway  plays, 
including  12  of  the  Neil  Simon  hits.  Frank 
has  produced  a  long  string  of  hits. 

The  plan  calls  for  rehearsals  to  begin 
August  1  of  1984  with  a  November  I 
opening. 

Guild  board  okays 
merger  with  ITU 

The  International  Executive  Board  of 
The  Newspaper  Guild  has  unanimously 
approved  a  proposed  merger  of  TNG  with 
the  International  Typographical  Union. 

The  Guild’s  executive  board  has 
approved  a  special  convention  beginning 
January  12  in  Cleveland,  where  the  mer¬ 
ger  is  expected  to  receive  another  go- 
ahead  in  the  three-step  ratification  proc¬ 
ess. 

If  that  approval  is  given,  there  will  be  a 
Guild  referendum  in  March. 

The  newly  created  Media  Employees 
International  Union  would  be  the  largest 
primarily-newspaper  employees’  union 
in  the  country. 

The  ITU  is  expected  to  approve  the 
merger  early  next  year. 

The  Guild  represents  about  29.000 
working  members  at  newspapers,  maga¬ 
zines  and  wire  services,  while  ITU  has 
about  47,000  members. 

Because  of  trends  within  the  industry, 
and  newspaer  failures,  both  organiza¬ 
tions  have  lost  members  in  recent  years, 
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AWARDED — United  Press  International  was  awarded  the  AAaria  Moors  Cabot 
Award  for  contributing  to  inter-American  understanding.  Len  R.  SnKill,  right,  chainnan 
of  the  board  of  UPl,  accepted  the  award  from  Osborn  Elliott,  dean  of  Columbia 
University's  School  of  Journalism.  AAore  than  500  newspapers,  radio  and  tv  stations  in 
Latin  America  subscribe  to  UPl's  Spanish  language  news  report  and  newspicture 
service.  Dean  Elliott  said  that  UPl  had  earned  the  special  citation  "for  its  outstanding 
record  in  the  furthering  of  inter-American  solidarity,  and  in  the  continuing  battle  for 
freedom  of  the  press." 


In  libel  cases: 

Press  favored 
in  summary 
judgments 

By  using  the  pretrial  procedure  of  sum¬ 
mary  judgment,  three  out  of  four  media 
organizations  sued  for  libel  are  able  to 
stop  the  lawsuits  against  them,  according 
to  a  report  issued  by  the  Libel  Defense 
Resource  Center  (LDRC). 

In  a  companion  report  released  last 
August,  the  LDRC  found  that  the  media 
recently  lost  nine  out  of  ten  libel  cases 
tried  before  juries  and  faced  increasingly 
larger  damage  awards,  although  four  out 
of  five  of  these  awards  were  later  reduced 
or  reversed  after  trial  or  on  appeal. 

The  LDRC  studied  1 10  motions  for  pre¬ 
trial  “summary”  relief  during  the  period 
1980-1982,  finding  favorable  rulings  for 
the  press  to  be  “the  rule  rather  than  the 
exception.” 

The  LDRC  report  shows  the  following 
trends  in  the  pretrial  summary  judgment 
cases  studied; 

•  Media  defendants’  summary 
judgment  motions  prevailed  in  3  out  of  4 
cases  in  the  period  studied. 

•This  75%  success  rate  is  down  only  a 
few  percentage  points  from  the  rate 
shown  in  an  earlier  study  covering  the 
four  year  period  before  the  Supreme 
Court  questioned  the  summary  judgment 
procedure  in  “public  figure”  libel  actions 
(in  the  Hutchinson  case). 

•  The  success  rate  of  summary 
judgment  motions  made  by  media  after 
appeal  is  also  down  marginally,  but  still 
remains  at  7  out  of  10  cases. 

Henry  R.  Kaufman,  LDRC  general 
counsel,  said,  “At  least  until  recently, 
leading  courts  around  the  country  recog¬ 
nized  that  summary  pretrial  procedures 
were  especially  appropriate  in  libel  ac¬ 
tions,  particularly  those  governed  by 
First  Amendment  principles.  Summary 
judgments  were  entered  far  more  fre¬ 
quently  in  such  cases  than  in  other  civil 
actions  in  order  to  avoid  deterring  free¬ 
dom  of  expression  and  to  prevent  the 
excessive  costs  of  prolonged  litigation. 

“Unfortunately,  these  valuable  sum¬ 
mary  procedures  were  to  some  extent 
called  into  question  by  the  Supreme 
Court  Chief  Justice  Warren  Burger,  in  the 
Hutchinson  case  (1979).  It  was  feared 
that  Justice  Burger’s  offhand  comment 
concerning  summary  judgments  in  that 
case  migtit  substantially  reduce  the 
availability  of  such  pretrial  relief  in  con¬ 
stitutional  libel  actions.  LDRC  set  out  to 
study  whether  this  has  occurred. 

“As  a  result  of  our  study  of  more  than 
100  reported  cases  over  the  past  two 
years  we  are  happy  to  report  that  sum¬ 
mary  judgment  still  appears  to  be  the  rule 
rather  than  the  exception  in  libel  litiga¬ 
tion.  In  light  of  the  large  and  growing 


costs  of  litigation,  and  the  disturbingly 
poor  results  documented  by  a  previous 
LDRC  study  when  summary  judgments 
are  denied  and  cases  must  go  to  a  full  trial, 
this  new  data  is  particularly  welcome. 

“All  pertinent  research  in  the  libel  field 
demonstrates  that  the  overwhelming 
majority  of  libel  actions  against  the  media 
are  without  merit  and  that  they  are  even¬ 
tually  dismissed  in  favor  of  the  media 
defendants.  It  is  pointless  to  permit 
doomed  defamation  suits  to  run  their 
expensive  course  of  full  trial  and  appeal. 

“The  availability  of  summary 
judgment  is  no  more  than  a  procedural 
extension  of  the  rules  recognizing  First 
Amendment  limits  on  libel  actions,” 
Kaufman  said.  “These  rules  had  their  ori¬ 
gins  in  the  fear  that  excessive  monetary 
loss  from  defamation  suits  would  inhibit 
the  exercise  of  First  Amendment  free¬ 
doms.  Whether  that  monetary  loss  is  in 
the  form  of  wrongful  judgments  and  need¬ 
less  litigation  expense,  or  needless 
expense  alone  is  not  particularly  signifi¬ 
cant. 

“If  the  New  York  Times  rule  is  effec¬ 
tive  only  after  trial  and  appeal,  after  the 
loss  in  the  form  of  legal  expense  has 
already  been  incurred,  then  the  con¬ 
stitutional  rules  have  not  succeeded  in 
their  goal  of  reducing  the  fear  of 
unwarranted  financial  loss  suffered  from 


the  defamation  suits.  The  LDRC  find¬ 
ings  that  summary  judgments  continue  to 
be  widely  granted,  despite  Hutchinson, 
are  therefore  a  positive  indication  that  to 
some  extent  these  chilling  effects  can  still 
be  avoided  in  appropriate  cases.” 

The  Libel  Defense  Resource  Center  is 
an  information  clearinghouse  organized 
by  leading  groups  to  monitor  and  study 
developments  in  libel  and  privacy  litiga¬ 
tion.  Supporting  organizations  include 
media  and  professional  trade  associations 
representing  newspaper,  magazine  and 
book  publishers,  broadcasters,  jour¬ 
nalists,  authors,  news  directors  and 
newspaper  editors;  also,  libel  insurance 
carriers  and  leading  publishers  and 
broadcasters. 

Free  breakfast  paper 

Customers  who  order  breakfast  items 
at  271  McDonald’s  restaurants  through¬ 
out  Michigan  this  fall  will  receive  a  free 
copy  of  the  Detroit  Free  Press  with  their 
meal  as  part  of  a  promotional  venture  by 
the  two  companies.  The  program  runs 
from  October  18  through  November  13 
out-state  and  from  November  1-27  in  the 
six-county  metro  Detroit  area.  Over  a 
million  copies  of  the  Monday  through 
Saturday  Free  Press  will  be  passed  out 
during  the  program. 
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Dailies  urged  to  lower 
political  ad  rates 

By  M.L.  Stein 

Newspapers  are  missing  a  golden  age  df  radio  and  the  targeting  capabilities 


opportunity  by  not  pursuing  political 
advertising  more  aggressively,  a  pro¬ 
minent  political  consultant  told  ad  man¬ 
agers  October  2 1 . 

Joseph  R.  Cerrell,  who  has  conducted 
presidential  campaigns  for  John  F.  Ken¬ 
nedy,  Lyndon  B.  Johnson,  and  Hubert  H. 
Humphrey,  advised  newspapers  not  to 
assume  that  television  and  radio  auto¬ 
matically  gobble  up  all  the  lucrative  poli¬ 
tical  advertising. 

“Very  often  tv  regards  political 
advertising  as  a  headache,”  Cerrell 
explained.  “They  must  offer  candidates 
the  lowest  rates  and  there  are  all  kinds  of 
hassles  in  reporting  to  the  Federal  Com¬ 
munications  Commission.” 

This  leaves  newspapers  as  an  alterna¬ 
tive  medium  for  candidates,  Cerrell  said 
at  a  meeting  of  the  California  Newspaper 
Advertising  Executives  Association 
(South)  in  Montebello. 

The  speaker,  president  of  Cerrell 
Associates,  Inc.,  Los  Angeles,  said  poli¬ 
tical  campaign  managers  have  “an  awful 
lot  of  money”  to  distribute  for  advertis¬ 
ing. 

“Sometimes,  near  the  end  of  the  cam¬ 
paign,  they  have  a  tough  time  figuring 
where  to  spend  it,”  Cerrell  noted. 

But,  he  warned,  newspapers  must 
become  competitive  if  they  want  to  share 
in  this  revenue.  They  can  start,  he  contin¬ 
ued,  by  lowering  their  rates  for  political 
candidates. 

“Political  rates  are  often  higher  than 
regular  rates,”  Cerrell  said.  “Situation  of 
‘they  need  you  more  than  you  need  them’ 
is  no  longer  true.  If  newspaper  advertis¬ 
ing  is  too  expensive,  candidates  simply 
won’t  use  newspapers  anymore.” 

Cerrell  also  made  these  suggestions  to 
ad  personnel: 

-  Don’t  wait  for  the  candidates’  reps  to 
call.  Call  them,  or  better  yet,  visit  the  reps 
after  first  phoning  for  an  appointment. 

-  Have  a  good  sales  pitch  handy,  com¬ 
plete  with  demographics  and  other  data. 

-  Don’t  call  the  candidate.  Ask  for  his 
or  her  advertising  rep. 

-  Don’t  greet  inquiring  phone  calls 
with,  “Well,  you  gotta  have  cash  with 
copy  or  we  won’t  run  the  ad.” 

-  Call  early  in  the  campaign.  Make  the 
first  pitch  at  least  a  month  before  the 
deadline  for  the  next  to  the  last  issue 
before  the  election. 

-  Remind  the  advertiser  of  ail 
deadlines.  “Things  get  so  crazy  at  con¬ 
sulting  firms  and  campaign  headquarters 
that  ad  deadlines  can  easily  slip  by.” 

-  Try  to  demonstrate  to  the  client  that 
newspaper  advertising  has  all  the  cover- 
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of  direct  mail. 

Cerrell  said  a  little  courtesy  also  helps. 

“Advertising  executives  at  papers  are 
not  always  particularly  courteous  to 
candidates  and  their  reps,”  he  observed. 

The  speaker  also  advised  ad 
departments  not  to  assume  their  political 
contacts  are  familiar  with  the  mechanics 
of  newspaper  advertising. 

“Some  do  know  what  a  column  inch  is. 
but  most  do  not,”  he  stated. 

Cerrell  reminded  his  audience  that  tv 
and  radio,  despite  their  drawbacks  for 
candidates,  are  still  formidable  com¬ 
petitors. 

“Television  coverage  can’t  be  beat  and 
radio  provides  good  coverage  for  the 
price,”  he  declared.  “Often,  a  30-second 
spot  on  a  major  radio  station  hits  (more 
voters)  than  a  newspaper  ad  for  the  same 
money.” 

The  advertising  executives  also  heard 
reports  on  total  market  coverage  and  how 
to  use  it  successfully. 

Kirt  MacDonald,  publisher  of  the 
Citizen  and  La  Costan,  two  San  Diego 
county  weeklies,  which  are  TMC  pro¬ 
ducts,  stressed  the  advantage  of  second 
class,  controlled  publications  in  such  dis¬ 
tribution.  But  not  just  any  second  class 
publication  will  do.  he  added. 

“The  editorial  layout  and  content  must 
be  crisp  and  clean,”  he  said.  “Color  must 
be  used  liberally  and  the  news  must  be 
timely.  It  must  be  a  newspaper  in  the 
truest  sense  of  the  word.  If  a  publisher 
doesn’t  pay  strict  attention  to  his  product, 
uses  it  as  a  wrapper,  or  fills  it  with 
garbage  to  qualify  for  postal  savings,  he 
will  most  likely  find  himself  in  a  bind 
when  ...  the  509f  requested  rule  is  en¬ 
forced  by  the  U.S.  Postal  Service.” 

Citing  the  Citizen  as  an  example  of  the 
benefits  of  second  class  postage.  MacDo¬ 
nald  said  in  1981  he  took  the  paper 
(circulation.  23.(KK))  from  3rd  class  bulk 
to  second  class  controlled.  In  the  7-week 
interim  during  which  he  waited  for 
approval  of  a  permit  from  Washington, 
the  paper  accumulated  over  $19.0(X)  in  a 
trust  account,  which  represented  the 
difference  between  second  class  con¬ 
trolled  and  third  class  bulk  postage. 

In  another  instance,  he  recalled,  a  50- 
page  paper  plus  inserts  from  advertisers, 
making  the  package  697c  advertising,  was 
mailed  for  $4,185.27.  The  same  package 
would  have  cost  $8,366.70  if  mailed  at  3rd 
class  bulk  rate,  he  said. 

Barbara  Cremeens,  senior  pro¬ 
grammer/analyst  from  the  Riverside  Press- 
Enterprise,  said  working  closely  with 


local  postmasters  is  important  in  getting 
marriage  mail  off  to  a  good  start.  Postal 
personnel,  she  went  on,  will  work  with 
newspapers  and  often  are  flexible  in 
dealing  with  their  problems. 

She  cautioned  that  in  working  with 
commercial  mailing  firms,  mailing  lists 
should  be  verified  by  the  post  office  to 
eliminate  old  addresses. 

Libel  suit  winner 
to  address  SPJ,SDX 

William  Tavoulareas,  president  of 
Mobil  Oil  Corporation,  who  was  recently 
awarded  more  than  $2  million  in  damages 
in  his  libel  suit  against  the  Washington 
Post,  will  address  the  annual  convention 
of  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  in  Milwaukee,  Nov.  10- 
13. 

Tavoulareas  will  speak  on  the 
“responsibility  of  the  press”  at  the  con¬ 
vention’s  closing  banquet  on  Nov.  12. 

Other  speakers  will  include  tv  per¬ 
sonality  and  author  Andy  Rooney;  Joel 
Garreau,  Washington  Post  writer  and 
author;  and  a  Reagan  cabinet  member, 
not  yet  announced,  who  will  address  the 
convention  in  a  live  teleconference 
arrangement. 

Several  workshop  panels  will  also  be 
conducted  including  one  on  “Who’s 
Using  the  Satellites?  And  How?”;  one  on 
the  future  of  journalism  that  will  be 
broken  up  into  several  concurrent  seg¬ 
ments;  one  on  ethics  in  journalism; 
another  on  news  writing;  and  a  session  on 
jobs  available  in  journalism  today. 

Registration  will  begin  at  10  a.m.  on 
Nov.  10.  A  reception  will  be  held  at  the 
Milwaukee  Museum  that  night. 

SPJ,SDX  executive  officer  Russell 
Tornabene  will  give  his  “State  of  the 
Society”  address  and  election  of  officers 
will  take  place.  President-elect  Steven 
Dornfeld  of  Knight-Ridder  Newspapers, 
Washington,  D.C.  will  replace  Charles 
Novitz  of  Nova  News,  as  president. 

The  biggest  question  to  be  resolved  at 
the  convention  will  be  whether  or  not 
there  should  be  an  annual  membership 
dues  increase  for  professional  members. 

Annual  dues  for  professional  members 
is  currently  $30  per  year.  The  leadership 
of  the  society  wants  to  increase  that  by 
$7.50  a  year  for  1983  and  an  additional 
$7.50  a  year  for  1984  to  $45  a  year. 

Beginning  in  January  of  1984,  campus 
members  will  also  start  paying  dues  for 
the  first  time.  That  measure  was 
approved  by  student  members  last  year. 

The  society  last  raised  its  annual  dues 
for  professional  members  three  years 
ago. 

In  a  plea  to  membership  to  approve  the 
increase,  Dornfeld  said,  “Next  year,  the 
society’s  financial  problems  would 
become  even  more  severe  and  the  solu¬ 
tions  much  more  painful  if  the  dues 
increase  is  rejected.” 
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Charleston  dailies  differ 
on  open  meetings  case 


The  two  Charleston,  West  Virginia 
dailies  are  at  odds  with  each  other  over 
how  an  open  meetings  law  should  be 
interpreted — and — each  claims  to  be  the 
one  which  is  taking  the  more  responsible 
position. 

Don  Marsh,  editor  of  the  Charleston 
Gazette,  said  his  newspaper  “has  sup¬ 
ported  a  law  that  requires  publicly  funded 
hospitals  to  open  their  board  meetings 
and  records  to  the  public.” 

He  charges  that  the  competing  Char¬ 
leston  Daily  Mail,  “has  opposed  the 
law.” 

John  McGee,  president  of  the  Daily 
Mail,  and  Sam  Hindman,  managing  edi¬ 
tor,  both  deny  that  the  Daily  Mail 
opposes  the  law.  They  say  the  law  is 
ambiguous  and  they  wonder  whether  or 
not  it  applies  to  a  particular  “non-profit” 
hospital  that  has  become  the  center  of  the 
controversy. 

“This  newspaper  (the  Daily  Mail)  has 
as  much,  if  not  more,  integrity  than  any 
newspaper  in  this  state,”  said  Hindman. 
“We  have  been  very  visible  in  pushing  for 
open  meetings  and  the  First  Amend¬ 
ment.” 

The  matter  is  now  in  the  courts  and  the 
Gazette  seems  to  feel  that  the  Daily  Mail 
has  not  been  aggressive  in  fighting  to  get 
the  hospital  to  open  its  meetings  and  re¬ 
cords  because  publisher  McGee  is  on  that 
hospital's  board  of  trustees. 

In  March,  the  Virginia  legislature 
passed  a  bill  requiring  publicly  funded 
hospitals  to  open  their  meetings  and  rec¬ 
ords  to  the  public. 

The  Gazette  praised  ihe  bill  and  the 
Daily  Mail  said  the  bill  was  passed  by  the 
legislature  “in  a  hurry,”  and  that  there 
may  have  been  a  need  to  amend  it  to 
protect  the  right  of  private  citizens  whose 
medical  records  might  be  made  public 
under  the  law. 

Most  of  the  area  hospitals  began  com¬ 
plying  with  the  law  and  opened  their 
meetings  and  records.  The  Charleston 
Area  Medical  Center  refused. 

The  Gazette  filed  suit  against  the 
CAMC  in  an  attempt  to  open  its  meetings 
and  records.  Daily  Mail  publisher  McGee 
voted  as  a  CAMC  trustee  to  keep  the 
meetings  closed  and  fight  the  suit.  The 
Daily  Mail  did  not  join  the  Gazette  in  the 
suit,  although  McGee  said  this  was  a 
decision  the  newspaper’s  editors  made  on 
their  own — without  his  input. 

McGee  said  since  the  entire  matter  has 
arisen,  he  has  not  participated  in  any 
editorial  decisions  on  the  subject. 

On  October  14,  a  Kanawha  County  Cir¬ 
cuit  judge  ordered  the  CAMC  board  to 
open  its  meetings  to  the  public.  The 
CAMC  plans  to  appeal  that  decision. 
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In  a  related  move  before  the  Circuit 
Court  ruling  came  down,  two  CAMC  offi¬ 
cials  had  filed  a  motion  in  Federal  District 
Court  in  an  attempt  to  keep  its  meetings 
closed.  The  Federal  Court  has  not  ruled 
on  the  matter  yet.  In  its  federal  court  pa¬ 
pers,  the  CAMC  charges  that  the  new  law 
violates  their  right  to  free  speech  and  due 
process  of  law  and  provides  no  guidelines 
as  to  how  meetings  should  be  conducted. 

“It  has  been  entirely  up  to  the  editors 
as  to  what  position  they  take,”  said 
McGee.  “The  Daily  Mail  has  always  been 
a  strong  supporter  of  the  First  Amend¬ 
ment.” 

McGee  said  as  an  individual  he  feels 
the  “real  issue”  is  whether  a  private  hos¬ 
pital  or  not-for-profit  hospital  should  be 
held  criminally  liable  if  it  refuses  to  open 
its  meetings. 

“I  don't  think  its  a  clear  First  Amend¬ 
ment  case,”  he  said.  “Should  a  non¬ 
profit  hospital  be  treated  the  same  as  a 
public  or  government  agency  under  the 
Sunshine  Law?” 

McGee  said  while  CAMC  construction 
was  funded  in  part  by  tax  free  bonds,  no 
local,  county  or  state  tax  dollars  go 
toward  funding  the  operation  of  the  hos¬ 
pital. 

Hindman  said  the  law  is  unclear  and  it 
will  be  up  to  the  courts  to  clarify  it.  He 
said  in  the  meantime,  as  long  as  the 
CAMC  meetings  are  open,  the  Daily  Mail 
will  cover  them. 

Marsh  said  he  finds  it  “ironic”  that 
McGee  is  a  member  of  the  Associated 
Press’  board  of  directors  and  “is  voting  to 
keep  the  press  out  of  public  hospital 
board  meetings.” 

“They  (Daily  Mail  officials)  can  say 
whatever  they  want,  but  one  simply  has 
to  read  their  editorials  to  find  out  they  are 
against  opening  hospital  board  meet¬ 
ings,”  Marsh  said. 

Marsh  said  the  battle  between  the 
Gazette  and  the  Daily  Mail  is  “no  greater 
than  usual”  in  this  case.  “We've  been  at 
odds  on  many  issues,”  he  said. 

Under  the  Newspaper  Preservation 
Act,  the  Gazette  and  Daily  Mail  operate 
editorially  independent,  but  operate  their 
business  operations  jointly. 

Charleston  Newspapers  is  the  business 
organization  that  was  formed  to  run  the 
advertising  and  production  side  of  both 
newspapers.  McGee  of  the  Daily  Mail  is 
president  of  that  joint  organization  and 
W.E.  Chilton,  III,  president  and  pub¬ 
lisher  of  the  Gazette ,  is  chairman  of  Char¬ 
leston  Newspapers. 

Chilton  was  recently  named  the  30th 
Elijah  Parish  Lovejoy  Fellow  and  will  be 
honored  by  the  president,  board  of  trus¬ 
tees  and  faculty  and  students  of  Colby 


College  in  Waterville,  Maine  on  Novem¬ 
ber  8. 

The  Gazette  was  the  first  newspaper  to 
secure  F.B.I.  files  under  the  new  Free¬ 
dom  of  Information  Act  and  to  have  the 
U.S.  Supreme  Court  declare 
unconstitutional  a  state  law  prohibiting 
the  naming  of  juveniles  in  crime  cases. 

Weekly  owner  sues 
Ottaway,  Dow  Jones 

Jay  Shore,  editor  and  publisher  of 
Good  Times,  a  Santa  Cruz  entertainment- 
oriented  weekly,  has  filed  suit  in  Superior 
Court  against  the  Santa  Cruz  Sentinel, 
Ottaway  Newspapers  and  the  Dow  Jones 
Co.,  seeking  an  injunction,  $1.2  million  in 
actual  damages  and  $1  million  in  punitive 
damages  for  various  alleged  anticompeti¬ 
tive  marketing  practices. 

One  instance  complained  of  is  the 
publication  by  the  Sentinel  for  two 
months  in  1981  of  a  direct  mail  advertiser. 
Shopping  News.  Shore  alleges  that  this 
venture  was  in  response  to  his  own 
launching  of  a  direct  mail  publication. 
The  Shopper,  and  that  the  pickup  rate 
from  the  Sentinel  into  Shopping  News, 
$1.50  per  column  inch,  amounted  to  so 
low  a  charge  as  to  constitute  a  sale  of 
advertising  below  cost,  with  the  intent  to 
injure  a  competitor.  Sales  below  cost  for 
such  motives  are  prohibited  by  the  State 
Unfair  Trade  Practices  Act. 

A  more  recent  instance  in  Shore's  com¬ 
plaint  is  the  Sentinel's  addition  this  July 
of  “Spotlight,”  an  arts  and  entertainment 
feature  tabloid,  to  the  newspaper's  Fri¬ 
day  distribution. 

Shore's  suit  claims  that  the  Sentinel's 
brief  publication  of  Shopping  News  in 
1981  destroyed  The  Shopper,  and  that  the 
other  practices  have  injured  Good  Times 
itself. 

To  go  morning 
on  January  2 

Vista  (Calif.)  Press,  an  afternoon  daily 
newspaper  since  1973,  will  switch  to 
morning  publication  beginning  with  its 
January  2  edition. 

The  news  staff  will  be  expanded  to 
accommodate  the  day  and  night  shifts 
needed  to  produce  a  morning  newspaper, 
Rex  Wilson,  editor,  said.  The  news  and 
classified  advertising  departments  will 
receive  video  display  terminals  and  the 
Vista  Press  will  switch  to  the  Datastream 
high-speed  wire  service  of  the  Associated 
Press. 

Joseph  Boschetti  returned  as  publisher 
of  the  Press-Courier  Publishing  Co., 
which  operates  the  Vista  Press  and  week¬ 
ly  San  Marcos  Courier,  North  County 
Courier  and  Mobile  Home  Courier,  after 
spending  two  years  as  part-owner  of  a 
publishing  company  in  Coos  Bay.  Ore. 
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Accrediting  Council  renews 
feud  with  Medill  School 


City  Council 
to  vote  on 
LA.  press  tax 

Los  Angeles  City  Council  Revenue  and 
Taxation  Committee  voted  (October  13) 
to  approve  the  drafting  of  an  amendment 
to  require  newspapers,  radio  and  tv  sta¬ 
tions  to  pay  the  city’s  business  tax  (E&P, 
October  23). 

On  a  3-0  vote,  members  decided  to 
extend  the  city’s  gross  receipts  tax  to  the 
press,  which  the  city  staff  estimates  will 
raise  $2.9  million  a  year. 

Committee  chairman  Marvin  Braude 
said  the  proposed  ordinance  amendment 
would  be  reviewed  by  the  committee 
November  3,  and  then  sent  on  to  the 
council  for  final  action. 

During  a  public  hearing,  general  mana¬ 
ger  and  general  counsel  Mike  Dorais  of 
California  Newspaper  Publishers 
Association  presented  the  constitutional 
arguments  against  the  L.A.  type  of  tax 
being  applied  to  the  press. 

“We’re  not  here  to  tell  you  we’re 
opposed  to  paying  a  tax,”  Dorais  told  the 
committee,  “but  this  tax  is  unlike  busi¬ 
ness  license  taxes  in  other  cities.  It  is 
clearly  contrary  to  the  constitutional  re¬ 
quirements  established  in  court  cases 
dealing  with  taxing  the  press.  In  such 
court  decisions  the  rule  is  that  the  First 
Amendment  precludes  taxing  the  press 
unless  the  tax  is  uniformly  applied  and  is 
not  burdensome.” 

L.A.  city  administrative  officer  Keith 
Comrie  said  that  the  tax  would  generate 
over  $1.5  million  dollars  from  newspapers 
alone.  This  would  be  accomplished  by 
taxing  $1.25  on  each  $1,000  of  gross  re¬ 
ceipts  from  the  retail  sale  of  newspapers, 
and  $3.50  on  each  $1 ,000  of  gross  receipts 
from  advertising  received  by  newspa¬ 
pers. 

If  the  tax  were  to  apply  to  the  media 
this  year,  Comrie  estimated  the  Los 
Angeles  Times  would  pay  about  $1.2  mil¬ 
lion,  the  Herald  Examiner,  $208,000,  the 
Daily  News  $62,000,  and  all  other  news¬ 
papers  in  the  city  about  $150,000.  All  tv 
stations  would  pay  about  $872,000  and 
radio  stations  $300,000. 

Councilman  Zev  Yaroslavsky  coun¬ 
tered  CNPA’s  testimony  by  saying  the 
general  public  does  not  share  the  view 
that  the  press  should  be  exempted  from 
the  tax  levied  against  virtually  every 
other  business  in  the  city. 

J.  Scott  Schmidt,  president  of  the  Daily 
News,  in  a  letter  to  Braude,  warned  the 
tax  “would  have  far-reaching  adverse 
effects  on  the  citizens  of  Los  Angeles. 
The  halcyon  days  when  ‘newspapers 
barons’  made  fortunes  from  their  publica¬ 
tions  are  over,”  Schmidt  said.  “Today 
most  newspapers  are  marginally  profit¬ 
able  at  best.” 


By  John  Consoli 

The  president  of  Northwestern  Univer¬ 
sity  may  have  ordered  a  team  of  evaluators 
from  the  Accrediting  Council  on 
Education  in  Journalism  and  Mass  Com¬ 
munication  (ACEJMC)  to  leave  the  cam¬ 
pus  earlier  this  year  for  reasons  other 
than  a  dispute  over  whether  faculty  salar- 
ies  should  be  made  available,  an 
ACEJMC  official  informed  E&P  this 
week. 

Reed  Sarratt,  executive  director  of 
Southern  Newspaper  Publishers 
Association  and  the  head  of  the  ACEJMC 
team  that  visited  Northwestern’s  Medill 
School  of  Journalism  last  February 
(E&P,  March  6),  said  there  was  a 
possibility  that  Northwestern  might  not 
receive  accreditation  because  it  is  giving 
its  journalism  students  too  much  academ¬ 
ic  credit  for  an  internship  program. 

Sarratt  said  Medill  might  also  be 
operating  its  program  in  violation  of  an 
ACEJMC  rule  that  at  least  50%  of  all 
juniors,  seniors  and  graduate  students 
enrolled  in  the  journalism  program  be 
enrolled  in  accredited  or  accreditable 
sequences  of  the  school. 

“These  are  questions  we  never  got  to 
address  because  we  could  not  complete 
the  evaluation,”  Sarratt  said.  “But 
Northwestern  President  Robert  Strotz  is 
trying  to  make  it  seem  like  salary 
information  was  the  only  issue — it 
wasn’t.” 

Over  the  past  several  decades,  North¬ 
western’s  Medill  School  of  Journalism 
has  enjoyed  the  reputation  of  being  one  of 
the  most  prestigious  undergraduate  train¬ 
ing  grounds  for  young  journalists.  But  its 
decision  not  to  let  the  ACEJMC  team 
evalute  its  journalism  program  meant  the 
university  had  forfeited  accreditation  of 
that  program. 

Northwestern’s  decision  to  drop  its 
journalism  school’s  accreditation  rather 
than  undergo  evaluation  became  a  resur¬ 
rected  issue  recently  following  the 
announcement  that  l.W.  Cole  would  be 
resigning  as  dean  of  the  school  of  journal¬ 
ism  and  after  the  ACEJMC  held  its  annual 
meeting  last  week  and  issued  a  position 
paper  on  the  entire  matter.  The  statement 
by  the  ACEJMC  came  from  Sarratt  and 
was  in  response  to  a  recent  article  on 
Medill’s  loss  of  accreditation  and  a  letter 
critical  of  the  ACEJMC  which  was  sent  to 
two  former  Medill  alumni.  ACEJMC 
obtained  a  copy  of  the  Strotz  letter. 

Strotz  has  continually  said  he  asked  the 
team  to  leave  because  it  demanded  to  be 
provided  with  specific  faculty  salary 
information  and  hinted  that  accreditation 
might  be  declined  if  such  information 
were  not  provided. 


Sarratt,  in  his  statement  dated  October 
17  and  in  a  subsequent  interview  with 
E&P,  adamantly  denied  Strotz’s  conten¬ 
tion,  stating  instead  that  faculty  salary 
information  is  “not  all  that  important”  in 
completing  a  journalism  program’s 
evaluation. 

“An  accreditation  visit  encompasses 
much  more  than  the  issue  of  faculty  salar¬ 
ies,”  he  said.  “Salary  information  is  one 
of  the  things  routinely  requested  and 
routinely  provided.  The  evaluation  would 
have  been  completed  without  the  salary 
information.  The  team  had  already 
decided  that,  but  we  were  asked  to 
leave.” 

The  ACEJMC  represents  both  educa¬ 
tional  and  professional  media  organiza¬ 
tions  and  is  the  agency  formally  recog¬ 
nized  by  the  Council  on  Postsecondary 
Accreditation  (COPA)  for  accreditation 
of  programs  for  professional  education  in 
journalism  in  colleges  and  universities  in 
the  United  States. 

Accreditation  means  that  the  overall 
unit  and  the  journalism  programs  have 
been  evaluated  by  a  team  of  educator, 
media  and  industry  professionals;  and 
that  the  overal  unit  and  programs  meet 
the  accrediting  standards  published  by 
the  ACEJMC. 

The  ACEJMC  only  visits  a  university 
to  evaluate  its  journalism  program  at  the 
request  of  the  university.  After  a  program 
is  accredited,  the  ACEJMC  usually 
makes  follow  up  visits  every  six  years  to 
re-evaluate  the  program. 

The  ACEJMC  does  not  come  in  on  its 
own,  but  must  be  invited  to  evaluate  or 
re-evaluate  the  program  by  the  univer¬ 
sity.  In  the  case  of  Northwestern,  the 
ACEJMC  was  originally  invited  to  visit  to 
re-evaluate  the  program  in  1980.  That 
visit  was  cancelled  and  rescheduled  for 
February  of  1982. 

By  asking  the  ACEJMC  evaluating 
team  to  leave.  Northwestern  forfeited  the 
accreditation  of  its  journalism  program. 
Certain  other  universities  have  taken  that 
route  over  the  past  few  years.  One  is 
Stanford,  and  another  is  the  University  of 
Michigan. 

The  ACEJMC  has  accredited  a  total  of 
about  80  journalism  programs  at  colleges 
and  universities  around  the  country. 
Many,  many  others  operate  without 
being  accredited,  and  there  is  a  continu¬ 
ing  discussion  within  the  industry  as  to  the 
importance  of  having  a  journalism  pro¬ 
gram  accredited. 

The  Northwestern  case  is  complicated 
and  has  drawn  so  much  attention  within 
the  industry  for  a  number  of  reasons. 

The  first  reason  being  that  the  Medill 

(Continued  on  page  13} 
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School  of  Journalism  has,  over  the  years, 
enjoyed  a  reputation  of  being  one  of  the 
finest  in  the  country.  Second,  Northwest¬ 
ern  President  Strotz  is  also  incoming 
chairman  of  COPA,  the  accrediting  agen¬ 
cy  which  accredits  the  ACEJMC  (which 
Strotz  ordered  off  his  campus.) 

Third,  is  that  one  of  Medill’s  most  pro¬ 
minent  graduates  and  a  former  professor 
there,  Curtis  MacDougall,  has  sided  with 
the  ACEJMC  and  denounced  the  current 
Medill  journalism  program  as  being 
“poor.” 

Fourth,  is  that  Dean  Cole’s  resignation 
(effective  August,  1983)  came  a  few 
months  after  the  accreditation  flap. 
Strotz  and  Cole  have  denied  there  is  any 
connection  with  the  resignation  and  the 
loss  of  accreditation,  but  some  industry 
observers  point  out  that  it  was  Cole,  dur¬ 
ing  his  26-year  tenure,  who  helped  initiate 
the  accreditation  system. 

Finally,  each  side  has  told  its  ver¬ 
sion  so  convincingly,  yet  so  much  in  con¬ 
flict  with  the  other  side,  that  it  almost 
seems  as  if  instead  of  professional  jour¬ 
nalists  and  educators,  the  principals 
involved  in  the  dispute  are  members  of 
two  political  parties,  each  attempting  to 
show  how  the  other  side  is  distorting  the 
truth. 

The  ACEJMC  was  initially  content 
with  allowing  Northwestern  to  drop  its 
accreditation  and  not  make  any  issue 
over  the  reasons.  But,  apparantly 
Strotz’ s  subsequent  derogatory  remarks 
about  ACEJMC!  (he  called  them  a  “fairly 
defunct  organization”)  motivated  the 
accrediting  group  to  bring  the  con¬ 
troversy  out  in  the  open. 

Sarratt,  who  headed  the  evaluation 
team  for  ACEJMC,  said  before  the 
team’s  visit  in  February,  he  received 
“two  indications  in  writing  from  Dean 
(I.W.)  Cole  (of  Medill)  that  salary 
information  would  be  available  when  the 
team  arrived.” 

Sarratt  said  that  as  part  of  the  evalua¬ 
tion  process,  the  university  must  first  pre¬ 
pare  a  pre- visit  report.  The  multi-page 
report,  prepared  by  the  journalism 
department,  usually  contains  an  assort¬ 
ment  of  information,  including  the  salar¬ 
ies  of  the  faculty. 

The  Northwestern  pre-visit  report  did 
not  contain  the  salary  information,  but 
Sarratt  said  he  received  a  letter  from  Cole 
12  days  before  the  team’s  visit,  stating 
that  the  information  would  be  available 
when  the  team  arrived. 

Sarratt  contends  that  when  the  team 
arrived.  Cole  informed  him  that  President 
Strotz  had  “strictly  forbidden  him  to 
supply  any  salary  information.”  Accord¬ 
ing  to  Sarratt,  Cole  suggested  that  the 
request  for  salary  information  be  made  to 
Provost  Raymond  Mack.  The  team  met 
with  Mack,  and,  according  to  Sarratt, 
Mack  conferred  with  Strotz  (who  was  out 
of  town  at  the  time)  by  phone. 
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The  next  day,  Sarratt  said,  “Cole  hand¬ 
ed  me  a  letter  from  the  President  saying  ‘I 
must  withdraw  Northwestern 
University’s  request  that  ACEJMC  con¬ 
duct  a  reaccreditation  evaluation,  and 
advise  you  that  the  accrediting  visit  is 
terminated.’” 

Strotz  directly  disputes  Sarratt. 

He  told  E&P  via  written  responses  to 
questions  (his  schedule  was  too  busy  to 
talk  with  E&P  personally)  that  both  in  the 
pre-visit  report  and  Cole’s  letter  to  Sar¬ 
ratt,  the  ACEJMC  was  notified  that 
specific  salary  information  would  be 
denied. 

Strotz  also  denies  that  the  salary  issue 
had  been  used  to  “cover  up”  other  issues 
pertinent  to  Medill  accreditation. 

“The  point  is  that  the  ACEJMC,  prior 
to  the  site  visit,  had  requested  various 
information  from  the  school  and  the  uni¬ 
versity,  including  information  about  fac¬ 
ulty  salaries,”  Strotz  said.  “Mr.  Cole  told 
them,  on  my  instructions,  that  we  would 
not  provide  specific  salary  information. 
Nevertheless,  they  decided  to  visit  us. 
After  they  got  here,  they  insisted  on 
obtaining  that  information  and  Mr.  Cole 
told  them  that  he  was  under  explicit 
instructions  from  the  President  not  to 
make  it  available  to  them.” 

Strotz  said  after  he  notified  the  visiting 
team  of  his  decision,  they  persisted  by 
stating  such  information  would  be 
“essential  to  their  evaluation.”  He  said  it 
was  then  that  he  ordered  them  to  leave. 

Sarratt  insists  that  his  team  would  have 
completed  the  evaluation  process  without 
the  salary  information. 

The  position  of  Strotz  and  Cole  has 
been  that  it  will  not  hurt  the  university  if 
its  journalism  program  is  not  accredited. 

To  that  Sarratt  said,  “I  don’t  know  how 
much  difference  it  makes  if  they  are 
accredited  or  not.  They  say  it  may  not 
make  any  difference  at  all.  They  may  be 
right.  The  number  of  journalism  schools 
that  are  accredited  right  now  is  very 
small.  But  I  do  know  that  the  ones  that  are 
accredited  are  the  better  ones  in  the 
country.” 

Strotz  has  indicated  that  one  reason  he 
is  against  providing  salary  information  is 
because  “very  specialized  accrediting 
agencies  have  come  to  see  their  role  very 
much  as  trade  unions  concerned  more 
with  pressuring  university  administra¬ 
tions  into  enhancing  the  salaries  and 
working  conditions  of  particular  faculties, 
rather  than  judging  the  academic 
merit  of  a  particular  professional  pro¬ 
gram.” 

He  added  that  while  he  is  not  accusing 
the  ACEJMC  of  this,  he  is  opposed  to 
giving  salary  information  for  this  reason 
and  will  use  his  position  as  chairman  of 
COPA  to  “oppose  this  kind  of  practice.” 

Strotz  said  he  will  get  an  outside  team 
to  come  in  an  evaluate  the  Northwestern 
journalism  program  and  give  it  future 
direction,  in  light  of  the  battle  with  the 
ACEJMC. 


Today’s  sales 

exceeding 

projections 

USA  Today  has  exceeded  its  year-end 
circulation  projections  in  just  one  month 
and  will  advance  its  introduction  into 
West  Coast  markets  next  month. 

Allen  H.  Neuharth,  chairman  and  pres¬ 
ident  of  Gannett,  USA  Today’s  parent 
company,  said  the  average  daily  net  paid 
circulation  for  the  first  two  weeks  of 
October  was  22 1 ,978.  The  company  origi¬ 
nally  had  projected  circulation  of  200,000 
by  December. 

Neuharth  said  USA  Today  is  moving 
up  its  nationwide  phase-in  program  and 
will  begin  publishing  and  distributing  in 
the  Pacific  Northwest  around  the  Seattle- 
Portland  cluster  November  8  and  in 
Northern  California  around  San  Francis- 
co-Sacramento  on  November  25. 

Those  markets  originally  were  sched¬ 
uled  for  early  1983.  Other  market  clusters 
scheduled  for  January-March  1983  are 
Chicago,  Denver,  Detroit,  Houston,  Los 
Angeles,  Miami,  New  York  and  Phi¬ 
ladelphia. 

“The  initial  reader  and  advertiser  reac¬ 
tion  has  been  so  favorable  we  have 
decided  to  step  up  the  pace  and  broaden 
the  base,”  Neuharth  said.  But,  he  empha¬ 
sized  that  “one  month’s  experience  in 
five  markets  is  too  limited  to  predict  the 
degree  of  ultimate  success  of  USA 
Today.” 

When  Gannett  announced  it  would 
publish  USA  Today,  officials  said  a  five- 
year  business  plan  had  circulation  pro¬ 
jections  of  200,000  by  year-end  1982; 
1,150,000  by  year-end  1983;  2,350,000  by 
year-end  1987. 

Officials  said  the  earlier  200,000  year- 
end  circulation  projection  now  “is  being 
revised  upward  substantially.”  But  they 
did  not  specify  the  new  target. 

USA  Today  was  started  September  15 
in  the  Washington  and  Baltimore  mar¬ 
kets.  In  succeeding  weeks  it  began 
publication  for  the  market  clusters 
around  Atlanta,  Minneapolis-St.  Paul  and 
Pittsburgh. 

In  addition  to  the  West  Coast 
introduction  next  month,  USA  Today 
officials  said  limited  experimental  home 
delivery  circulation  is  underway  in 
selected  upscale  markets  in  New  Jersey, 
Pennsylvania,  Minnesota  and  Georgia. 
Mail  subscriptions  are  also  being  tested. 

In  the  first  month  of  publication,  over 
95%  of  the  paid  circulation  was  from  sing¬ 
le  copy  sales  at  newsstands  or  vending 
machines. 

USA  Today  officials  said  circulation 
figures  initially  will  be  audited  by  the 
independent  auditing  firm  or  Price, 
Waterhouse  and  Co.  Their  first  official 
audit  result  is  expected  in  November. 
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Poor  state  of  the  economy 
dominates  INCFO  meeting 


By  Andrew  Radolf 

It  was  evident  in  Dearborn,  Michigan 
last  week  that  the  recession  is  being  felt 
strongly  by  newspapers  around  the  coun¬ 
try.  Attendance  at  the  Institute  of  News¬ 
paper  Controllers  and  Financial  Officers’ 
35th  annual  meeting — held  in  the  Hyatt 
Regency  right  across  the  highway  from 
Ford  Motor  Co.’s  world  headquarters — 
was  far  below  last  year’s  level. 

Only  about  190  of  INCFO’s  1,111 
members  went  to  Dearborn  for  the  meet¬ 
ing  from  October  17  to  20.  Last  year’s 
annual  meeting  drew  over  300  attendees. 

Concern  over  the  economy  and  a  need 
to  conserve  money  were  prime  reasons 
cited  for  the  low  turnout  by  the  financial 
officers. 

One  INCFO  official  said  many  finan¬ 
cial  officers  are  allowed  by  their  news¬ 
papers  to  take  only  one  trip  this  year.  He 
hoped  the  sparse  attendance  in  Dearborn 
meant  they  were  “saving”  for  INCFO’s 
spring  meeting  in  Maui,  Hawaii. 

Some  opitimism 

James  Ford,  chairman  of  Ford  Motor 
Credit  Co.  and  one  of  the  keynote  speak¬ 
ers,  predicted  the  economy  will  be  “up 
strongly”  in  1983  and  said  interest  rates 
for  consumer  and  auto  loans  are  expected 
to  decline  next  year. 

“Rates  should  stay  lower,  even  when 
the  economy  picks  up,”  Ford  said. 

Ford’s  forecast,  with  its  implicit  prom¬ 
ise  of  more  advertising,  was  warmly 
received. 

Yet  the  optimism  among  INCFO 
members  did  not  match  Ford’s.  The 
general  feeling  was  that  the  economy  just 
can’t  get  any  worse  and  has  to  turn 
around. 

John  O’Heam,  outgoing  president  of 
INCFO  and  treasurer  of  the  Times 
Publishing  Co.  in  St.  Petersburg,  Florida, 
said  members’  belief  that  economic 
recovery  was  imminent  was  based  on  the 
positive  trends  of  leading  indicators 
including  the  rise  in  stock  prices,  increase 
in  housing  starts  in  September,  and 
decrease  in  interest  rates. 

Sees  prosperity  ahead 

Sydney  Gruson,  vicechairman  of  the 
New  York  Times  Co.  and  another  fea¬ 
tured  speaker,  assured  INCFO  members 
that  newspapers  can  anticipate  a  healthy 
future. 

“I  believe  this  for  two  reasons,”  Gru¬ 
son  said.  “The  first  is  that  publishers  can 
profit  from  new  technology,  making  their 
newspapers  more  immediate,  attractive 
products.  The  second  is  that  newspapers 
perform  certain  tasks  that,  for  the 
foreseeable  future  at  least,  no  other 
medium  can  achieve.” 


Gruson  said  greater  standardization  of 
newspaper  sizes  “will  make  business 
easier  for  advertisers”  and  the 
development  of  pagination  “will  further 
improve  cost-effectiveness.” 

He  said  newspapers  can  withstand  the 
challenge  of  videotex  and  teletext 
because  “only  newspapers  can  provide 
wide-ranging,  in-depth,  interpretive,  sub¬ 
stantive  news  and  analysis  on  an  every 
day  basis.” 

Gruson  stated  that  “the  basic  advertis¬ 
ing  support  of  news  is  not  transferable  to 
any  interactive  medium.  Readers  are  will¬ 
ing  to  look  at  display  as  well  as  classified 
ads  while  they  are  browsing  through  the 
newspaper.  The  whole  idea  of  exposing 
the  ad  to  the  reader  falls  apart  when  the  ad 
and  the  story  are  independently  access¬ 
ible.” 

Worry  over  rising  costs 

Though  Gruson  extolled  the  benefits  of 
new  technology,  many  financial  officers 
during  the  convention’s  workshops 
expressed  concern  over  the  escalating 
prices  of  new  equipment  and  rising 
employee  wages  and  related  expenses. 

A  financial  officer  from  a  Wisconsin 
newspaper  noted  that  a  press  purchased 


Escaping  the  image  of  the  financial  offi¬ 
cer  as  someone  wearing  a  green  eyeshade 
and  forever  squinting  at  the  numbers  on 
the  balance  sheet  has  become  a  primary 
mission  of  the  Institute  of  Newspaper 
Controllers  and  Financial  Officers. 

‘‘INCFO’s  program  has  been  to 
broaden  its  scope  as  financial  people 
become  more  and  more  top  management 
at  their  newspapers,”  said  John 
O’Hearn,  who  steppped  down  as  presi¬ 
dent  on  October  18,  in  an  interview  with 
E&P.  “It’s  less  green  eyeshades  and 
more  candidates  for  publisher,  general 
manager,  and  president.” 

O' Hearn  is  treasurer  of  Times  Publish¬ 
ing  Co.  in  St.  Petersburg,  Florida. 

Jay  A.  Carlson,  controller  of  News¬ 
paper  Agency  Corp.  in  Salt  Lake,  Utah, 
succeeded  O’Heam  as  INCFO’s  presi¬ 
dent. 

O’ Hearn  said  outside  of  the  publisher, 
financial  officers  have  to  know  more 
about  what  is  going  on  at  their  newspap¬ 
ers  than  anyone  else. 

“Publishers  these  days  want  to  know 
as  much  as  they  can  about  the  economic 
facts  of  whatever  they  get  into,”  he  said. 


for  $500,000  in  the  early  1970s  costs  near¬ 
ly  $3  million  today.  He  said  his  newspa¬ 
per’s  owners  feared  they  would  not  be  able 
to  generate  the  revenue  growth  needed  to 
afford  new  presses  when  the  present  ones 
wore  out. 

Another  INCFO  member  stressed  that 
many  newspapers  needed  to  offer  em¬ 
ployees  buyouts  in  order  “get  out  of  the 
long  term  liabilities  that  eat  up  the  ability 
to  reinvest.” 

He  said  one  reason  newspapers  fail  is 
that  “they  can’t  generate  the  cash  needed 
to  cover  expenses  down  the  line.” 

The  financial  officers  also  agreed  that 
‘‘editorial  has  got  to  be  made  to 
understand”  the  need  for  cost  controls 
and  productivity  gains  to  help  keep  profit 
margins  growing. 

Creating  a  cash  flow  statement  to  give  a 
“clearer,  more  accurate  relfection  of 
cash  position’’  was  another 
recommendation  to  come  out  of  the 
workshops.  INCFO  members  felt  the 
profit  and  loss  statements  have  become 
“too  complicated  to  interpret.” 

Management  fraud  a  problem 

In  one  of  the  convention’s  room  hopping 
sessions,  H.O.C.  Southwood-Smith, 
director  of  internal  audit  for  the  New 
York  Times  Co.,  gave  a  detailed  analysis 
of  the  types  of  management  fraud  which 
he  called  “one  of  the  largest  problems 
that  confronts  managment  today”. 

Fraud  against  the  corporation  primari- 
{Continued  on  page  31) 


“Many  financial  officers  are  involved  in 
determining  changes  in  ad  rates  and 
working  with  their  ad  departments  to 
determine  budgets  for  the  next  year,  or  as 
far  out  as  five  years.” 

The  broadened  outlook  of  the  financial 
officer  was  reflected  in  this  year’s  pro¬ 
gram  for  the  annual  meeting.  O’ Hearn 
noted.  Speakers’  topics  included 
electronic  publishing,  economic  fore¬ 
casts,  standardization  of  ad  sizes,  and 
increasing  employee  involvement  in 
operations. 

As  an  organization,  O’Hearn  said 
INCFO  is  participating  in  several 
industry-wide  projects  including  the 
Newspaper  Readership  Project,  and  the 
development  of  Newspaper  Advertising 
Units,  which  would  standardize  retail  ad 
sizes  in  adition  to  national  and  replace  the 
existing  SAU  system. 

One  of  INCFO’s  roles  in  developing 
NAUs  is  to  devise  a  standardized  invoice 
form  for  the  billing. 

INCFO  is  also  working  with  the  Amer¬ 
ican  Newspaper  Publishers  Association 

(Continued  on  page  35) 
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Bogus  section  |Ad  scene 

distributed  by  - 

New  York  Times 


By  Dan  Lionel 


New  York  Times  circulated  thousands 
of  copies  of  a  “fraudulent”  12-page  tab¬ 
loid  section,  which  was  distributed  by 
unknown  persons  to  Manhattan  news¬ 
dealers  for  inclusion  in  the  Sunday  (Octo¬ 
ber  24)  edition. 

Some  of  the  tabloids  were  inserted  and 
sold,  the  Times  said.  In  later  editions  on 
Sunday,  the  newspaper  ran  a  front  page 
notice  stating  the  section  "unauthorized 
and  fraudulent." 

Called  "Profdes  of  the  Times."  the 
section  was  printed  to  resemble  the 
Times'  tabloid  Sunday  book  review  sec¬ 
tion  in  graphics  and  typeface.  It  con¬ 
tained  articles  making  personal  allega¬ 
tions  against  New  York  attorney  Roy 
Cohn.  Mayor  Edward  1.  Koch,  and  Re¬ 
publican-conservative  gubernatorial 
candidate  Lew  Lehrman. 

The  section  also  carried  bogus  ads 
which  were  copied  from  advertisements 
in  other  publications. 

The  article  about  Cohn  carried  the 
byline  of  Barbara  Walters.  ABC  news 
correspondent.  Both  Cohn  and  Walters 
called  the  article  a  fabrication. 

"This  is  the  poison  Tylenol  technique 
applied  to  newspapers."  said  Leonard 
Harris.  Times  director  of  corporate  rela¬ 
tions. 

Harris  said  the  newspaper  has  dis¬ 
cussed  the  "criminal  act"  with  police  and 
will  try  to  prosecute  for  violation  of 
copyright  among  other  possible  charges  if 
a  suspect  is  apprehended. 

Newsdealers  told  the  Times  the  bogus 
sections  were  delivered  by  men  riding  in  a 
dark  green  or  black  van  on  Saturday 
night.  They  told  dealers  the  pamphlets 
were  to  be  included  with  the  other  sec¬ 
tions  of  the  Times  for  sale  on  Sunday. 

Elliot  Sanger,  manager  of  corporate  re¬ 
lations.  said  the  men  in  the  van  had  some 
knowledge  of  the  Times  distribution 
methods.  The  Times  frequently  delivers 
inside  sections  of  its  Sunday  paper  to 
newsdealers  on  Saturday  nights.  The 
dealers  assemble  the  final  package. 

John  D.  Pomfret.  executive  vicepresi¬ 
dent  and  general  manager  of  the  Tinies. 
stated:  "We  intend  to  pursue  vigorously 
an  investigation  of  this  outrage  in  con¬ 
sult  a  tion  with  law  enforcement 
authorities. 

"As  soon  as  we  were  alerted  by  our 
drivers  to  the  appearance  of  the  fraudu¬ 
lent  publication,  we  began  contacting 
newsdealers  to  warn  them  against 
inserting  in  the  Times.  A  mimeographed 
warning  w'as  also  attached  to  the  main 
news  section  and  sports  section  of  papers 
being  delivered  to  dealers.  Our  drivers 
were  sent  out  on  special  pickups  to  col¬ 
lect  the  bogus  sections." 
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Chrysler  group  will  boost  ’83  ad  budget 


New  York's  Chrysler/Plymouth 
Dealers'  Association  is  justly  proud  of  1 
having  outstripped  Eord  sales  in  this  key 
zone  with  its  '82  cars.  Although  Chrysler 
placed  third  in  the  big  three  sales  derby 
nationally,  the  New  York  zone  dealers 
give  no  small  amount  of  credit  for  their 
superior  showing  to  Stephen  E.  McGee 
who  has  sparked  their  advertising  efforts 
for  over  two  decades. 

Currently  account  executive  at  Kenyon 
&  Eckhardt.  McGee  handled  the 
Association  advertising  for  19  years  at 
Chrysler's  former  agency.  Young  & 

Rubicam.  When,  under  the  aegis  of 
Chrysler's  new  chairman.  Lee  lacocca. 
the  account  moved  to  K&E.  in  1979  the 
dealers'  association  insisted  that  McGee 
move  with  it.  Stephen  F.  McGee 

McGee,  a  big  friendly  man  whose  chief 

office  decoration  is  a  large  tire,  token  of  his  calling,  permitted  himself  a  wry 
smile  as  he  showed  a  visitor  a  full-page  ad  proclaiming  Chrysler's  triumph 
over  Eord.  "You'll  recall."  he  said,  “that  lacocca  let  it  be  known  in  no 
uncertain  terms  when  he  was  separated  from  Ford  Motors  where  he  was 
president,  that.  "1  did  not  quit  ...  I  was  fired!" 

The  spirit  that  lacocca  injected  into  the  Chrysler  operation  McGee  notes 
has  been  reflected  in  every  aspect  of  its  business.  Coming  back  from  the  brink 
of  bankruptcy.  McGee  attributed  to  production  of  a  good  product  and 
confidence  in  the  corporation.  The  same  spirit  he  believes  is  responsible  for 
the  stability  of  its  dealership  level.  After  a  sharp  drop  as  Chrysler's  fortunes 
wound  down  in  the  mid  70s.  the  New  York  Zone  Dealer  Association  which 
includes  the  five  boros,  upstate  N.Y..  Long  Island.  Fairfield  County.  Conn., 
and  northern  New'  Jersey  has  remained  at  %  while  other  dealerships  have 
dwindled  in  the  last  3  years. 

The  dealer  association,  under  the  announced  Chrysler  advertising  policy, 
will  be  required  to  carry  the  ball  in  '83  with  local  advertising  while  the  factory 
funds  the  national  effort  mainly  via  tv  and  magazines  except  for  corporate 
advertising  where  newspapers  are  used. 

McGee  anticipates  an  increase  in  the  N.Y.  Dealer  Association's  spending 
for  the  '83  models  based  on  a  step-up  in  the  per  cqr  advertising  assessment 
that  has  been  agreed  upon.  The  agency  furnished  dealers  with  advertising 
material  for  their  own  use  in  local  media  and  as  McGee  explained  many  have 
their  own  advertising  agencies. 

Dealer  Association  ads  and  schedules  are  developed  in  conjunction  with 
the  board  of  directors  of  the  group.  "We  provide  the  board  members  with  a 
yearly  plan  book  which  embodies  a  summary  of  the  corporate  advertising 
policies,  warranty  data  and  media  recommendations.  We  use  much  of  the 
input  from  newspaper  sales  reps  who  I  welcome  because  they  bring  valuable 
information  about  their  local  market,  what  the  competition  is  doing,  etc." 

While  the  factory  does  not  subsidize  the  dealer  association  advertising. 
McGee  said  it  does  provide  matching  funds  for  special  projects.  "In  general, 
however,  the  factory  sells  the  product  and  we  tell  you  where  to  see  it.” 

Approximately  $1  out  of  every  $4  of  the  Chrysler  Dealer  Association 
appropriation  goes  into  newspapers.  Tv  and  radio  get  the  bulk  of  the  remain¬ 
der.  "If  the  association  could  get  the  same  rate  as  the  individual  dealers  do. 
we'd  be  a  lot  heavier  in  newspapers."  said  McGee.  "It's  a  matter  of  arithme¬ 
tic.  For  $4.‘'.(KK)  we  can  buy  a  KXX)  line  ad  in  the  42  newspapers  in  our  zone. 
For  the  same  amount  of  money  we  can  buy  15  spots  on  65  radio  stations  in  our 
marketing  area.  With  that  frequency  we  feel  that  we  are  reaching  just  about 
evervone." 


Penney  adman  cites 
threat  of  direct  mail 


By  John  Consoli 

J.C.  Penney  Co.  is  by  no  means 
abandoning  newspapers,  but  the  retail 
giant  has  trimmed  the  amount  of  ROP 
advertising  it  is  doing  in  newspapers — in 
favor  of  circulars. 

According  to  the  chain's  top  media 
executive,  more  and  more  direct  mail  dis¬ 
tribution  of  preprints  is  being  used. 

“In  most  markets,  newspapers  totally 
underestimate  how  much  direct  mail  is 
being  used,”  Jim  Boynton,  manager, 
media  services  for  J.C.  Penney,  said.  “It 
is  a  direct  threat  to  newspapers.” 

Boynton  said  current  projections  are 
that  589^  of  the  chain’s  ad  dollars  will  be 
spent  on  newspaper  ROP  in  1982,  com¬ 
pared  to  62%  in  1981 .  He  said  for  the  first 
half  of  1982  Penney  ROP  spending  is  up 
1 1%,  but  most  of  that  is  a  result  of  rate 
hikes.  Preprint  ad  dollars  spent,  he  said, 
are  up  36%  (for  both  newspaper  inserts 
and  direct  mail  circulars.) 

Penney  ad  dollars  spent  in  tv  for  the 
first  six  months  are  up  13%  over  the  same 
period  last  year,  and  radio  ad  dollars 
spent  are  up  only  2%. 

Speaking  at  the  retail  division  of  the 
Newspaper  Advertising  Sales  Associa¬ 
tion  in  New  York,  Boynton  said  while  the 
individual  stores  al'e  still  preparing  their 
1983  ad  budgets  (which  are  not  due  until 
January  14,  1983),  the  “corporate  pro¬ 
gram  for  marketing  for  1983  places  more 
emphasis  on  preprints.” 

Boynton  added,  however,  that  while 
there  is  a  move  to  more  preprints,  it  will 
not  be  to  as  great  a  level  as  Sears  or  K 
mart,  two  of  its  national  competitors. 

Why  the  shift  to  preprints? 

“Preprints  to  a  national  retailer  can  be 
very  cost  effective,”  Boynton  said.  “We 
can  control  the  look,  the  distribution  and 
the  merchandising  of  it.  There  is  a  cost 
advantage  in  printing  it  ourselves  and  we 
like  the  flexibility  of  zoning. 

“We  are  looking  to  target  market  our 
preprints  more,”  he  said.  “The  newspa¬ 
per?  that  can  do  this  by  zip  code  will  bene¬ 
fit.”  In  those  markets  where  newspapers 
do  not  offer  distribution  broken  down  by 
zip  codes,  Penney  may  begin  to  use  more 
direct  mail  to  distribute  preprints. 

Boynton  said  another  advantage  of  pre¬ 
prints  is  that  they  eliminate  the  “costly 
need”  to  resize  ad  mats  to  fit  the  different 
formats  of  each  newspaper.  He  said  for  a 
national  retailer  to  get  coverage  in  its  ma¬ 
jor  markets,  it  might  take  200  different 
specs. 

Boynton  said  Penney  has  been  asking 
for  the  past  four  years  for  newspapers  to 
offer  circulation  by  zip  code  and  audited 
circulation  figures  by  zip  code. 

“Only  17  newspapers,  I  think,  now 


Ad  exec  honored 

The  senior  vicepresident  and  director 
of  corporate  marketing  for  J.C.  Penney, 
who  is  retiring  next  month,  was  honored 
(October  20)  by  the  Newspaper  Advertis¬ 
ing  Bureau.  Howard  Evans  was  pre¬ 
sented  with  a  copper-plate  engraving  of  a 
newspaper  page  headlining  his  retirement 
and  covering  in  detail  his  accomplish¬ 
ments  in  a  42-year  career  with  Penney's, 
the  nation's  third  largest  retailer.  The 
presentation  was  made  by  John  B.  Lake, 
publisher  of  the  St.  Peter.shurf>  (Fla.) 
Times  and  Independent.  Penney's  ad 
expenditures  in  1981  totaled  $302  million, 
according  to  the  Bureau,  and  83%  was 
invested  in  newspaper  ads. 


offer  this,”  he  said. 

One  newspaper  ad  salesman  told  Boyn¬ 
ton  that  many  newspapers  are  reluctant 
to  release  circulation  figures  by  zip  codes 
because  this  can  reveal  to  a  competing 
newspaper  where  it  is  weak. 

Boynton  responded  that  if  a  newspaper 
found  itself  to  be  weak  in  a  particular  zip 
code  area,  it  should  concentrate  on  that 
area  to  strengthen  its  readership. 

“Maybe  I’m  being  selfish,  but  it  would 
seem  to  me  that  newspapers  would  bene¬ 
fit  by  offering  circulation  by  zip  code,”  he 
said. 

One  salesman  asked  Boynton  about  the 
effect  of  Standard  Ad  Units  on  Penney's 
future  use  of  ROP  advertising  in  news¬ 
papers. 

“We  have  faith  in  SAUs,”  Boynton 
said.  “1  hope  they  come  to  pass  as  a 
workable  concept.  The  industry  should 
be  congratulated  on  its  work  on  this  con¬ 
cept.  They  (SAUs)  would  make  our  ROP 
buying  easier.  But  I’m  not  sure  if  it  would 
change  our  direction  (toward  preprint  us¬ 
age)  or  the  amount  of  ROP  we  use.” 

Boynton  explained  that  “at  one  point 
we  wanted  65%  of  our  trading  area 
covered  by  newspapers  and  we  would 
supplement  it  with  other  media.”  Today, 
he  said,  the  trading  area  of  the  Penney 
stores  covered  by  newspapers  in  most 
markets  is  down  to  50%. 

On  marriage  mail.  Boynton  said,  “We 
are  not  necessarily  proponents  of  it.”  He 
added,  “We  don't  like  to  be  stuck  in 
between  a  K  mart  or  Sears  preprint.” 

He  said  unlike  Sears  or  K  mart,  “the 
amount  of  marriage  mail  we  are  doing  is 
so  insignificant.” 

Individual  direct  mail,  however,  he 
said,  “is  being  given  more  of  a  look  than  it 
ever  has  before.  It  will  continue  to 
grow — to  avoid  clutter.” 

Boynton  said  another  reason  why  pre¬ 


prints  are  growing  in  popularity  is 
because  their  rates  have  risen  at  a  lower 
percentage  than  ROP. 

Today,  he  said,  ROP  ad  rates  in  news¬ 
papers  are  rising  by  10%  or  1 1%  a  year, 
while  ad  rates  for  preprints  are  increasing 
by  only  3%  or  4%  a  year. 

Boynton  said  the  newspapers  Penney 
uses  to  distribute  preprints  charge 
between  $24  and  $84  per  thousand,  but 
the  average  for  distribution  of  a  16-page 
tab  is  $39  per  thousand.  He  said  rates 
vary  based  on  circulation. 

Boynton  would  not  reveal  what  per¬ 
centage  of  Penney  ad  dollars  are  spent  on 
direct  mail ,  but  he  said  it  was  less  than  I  % 
five  years  ago. 

J.C.  Penney  has  recently  completed  a 
5-year  media  forecast  which  Boynton 
said  took  eight  people  six  months  to  put 
together.  He  would  not  discuss  the 
details. 

2  millionth  classified 
ad  carried  by  Newsday 

Newsday  ran  its  2  millionth  classified 
ad  of  the  year  on  October  18,  the  earli¬ 
est  the  Long  Island.  N.Y.  newspaper  has 
reached  this  figure. 

This  is  21  days  earlier  than  in  1981, 
when  the  2  millionth  classified  ad  was 
carried  on  November  8. 

Newsday's  executive  vicepresident¬ 
marketing.  Dave  Targe,  said  much  of  the 
newspaper's  classified  ad  success  is  the 
result  of  special  promotions. 

These  special  programs  have  included: 
a  two-week  long  drive  to  promote  new  car 
sales;  a  special  pullout  classified  section 
themed  to  the  fall  season;  and  a  special 
section  produced  in  house  tying  in  local 
car  dealers  to  the  Chevrolet/Eastern  Air¬ 
lines  promotion. 


Playboy  offers  free 
trips  to  advertisers 

Playboy  is  offering  advertisers  a  free 
trip  to  the  1983  Grand  Prix  in  Monaco. 

The  magazine  will  publish  a  special 
section  containing  advertising  and  edito¬ 
rial  material  in  its  June  1983  issue  and 
each  advertiser  who  buys  an  ad  at  the 
magazine's  earned  national  rate  plus  a 
noncommissionable  $5,0(K)  charge  per 
unit,  will  receive  two  all  expense-paid 
trips  to  the  1983  Grand  Prix  in  Monaco. 

The  trips  will  include  air  travel,  first- 
class  accommodations  and  special  tours. 
Advertisers  may  elect  to  use  the  tickets 
themselves  or  create  a  sales  incentive  or 
consumer-sweepstakes  promotion 
around  the  Grand  Prix  theme. 
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Bidding  pushes  price  to  $200M 

Gannett  rated  as  favorite 
in  Jacksonville  bidding 


Gannett  Co.  is  viewed  as  the  probable 
winner  in  the  bidding  for  Florida  Publish¬ 
ing  Co.,  publisher  of  Florida  Times- 
Union,  Jacksonville  Journal,  and  St. 
Augustine  Record. 

CSX,  Inc.,  a  Richmond,  Va. -based 
railroad  company,  had  set  October  15  as 
the  first  deadline  for  accepting  bids  on  the 
newspapers.  CSX  plans  a  second  round 
of  bidding  in  November  and  will 
announce  the  winner — the  highest  bid¬ 
der — around  Thanksgiving. 

CSX  is  selling  the  Florida  papers  in 
order  to  concentrate  on  its  transportation 
and  energy  businesses. 

Last  year  Florida  Publishing  had  re¬ 
venues  over  $55  million  and  pre-tax  pro¬ 
fits  in  excess  of  $8  million.  Its  revenues 
amount  to  just  over  \7t  of  CSX's  total 
revenues  in  1981  of  $5.4  billion.  The 
parent  company  earned  $386  million  last 
year. 

The  morningTimes-Union  sells  around 
160,000  copies  daily  and  over  200.000  on 
Sundays.  The  evening  Journal's  daily 
circulation  is  around  45.(XX).  and  the  eve¬ 
ning  Record  sells  over  10.000  copies 
daily. 

Estimates  of  the  sale  price  have  ranged 


from  $125  million  to  $200  million.  The 
current  record  sale  price  for  newspaper 
acquisitions  is  $  1 25  million  paid  by  Capit¬ 
al  Cities  Communications  in  1977  for 
Kansas  Star  and  Times. 

Other  newspaper  companies  said  to 
have  submitted  bids  include  Cox  Enter¬ 
prises.  Capital  Cities,  Newhouse  News¬ 
papers,  and  Jefferson  Pilot. 

Among  the  major  publishing  compan¬ 
ies  reported  not  to  have  submitted  bids 
are  Knight-Ridder  Newspapers,  New 
York  Times  Co.,  and  Times  Mirror  Co. 

Knight-Ridder  has  decided  against 
bidding  on  Florida  Publishing  because  the 
price  was  too  high. 

New  York  Times  Co.  paid  about  $137 
million  for  its  acquisition  of  Sarasota 
Herald-Trihune  and  eight  daily  and  three 
weekly  Worrell  newspapers  and  wants  to 
consolidate  operations. 

Douglas  McCorkindale,  Gannett 
vicepresident  for  law  and  finance,  told  a 
Jacksonville  staffer  that  his  company  is 
making  an  aggressive  bid  for  Florida 
Publishing. 

At  a  meeting  with  stock  analysts  last 
March.  McCorkindale  said  Gannett  has 
the  cash  to  commence  publishing  USA 


Today  and  make  an  additional  $100  mil¬ 
lion  in  acquistions  in  1982. 

Start-up  costs  for  USA  Today  are 
estimated  by  analysts  to  be  around  $20 
million  for  this  year.  The  company  re¬ 
cently  acquired  several  newspapers  in 
Mississippi  for  a  price  believed  to  be 
around  $100  million  and,  pending  FCC 
approval,  will  pay  about  $100  million  for 
KRON-tv  in  San  Francisco. 

Gannett  has  a  $300  million  revolving 
line  of  credit  with  a  consortium  of  banks 
which  the  company  uses  to  “backstop” 
its  issues  of  commercial  paper. 

N.Y.  Times  sued 
by  football  trainer 

The  head  trainer  of  the  Los  Angeles 
Raiders  football  team  has  filed  a  $20  mil¬ 
lion  libel  suit  against  the  New  York  Times 
and  two  reporters  for  a  story  stating  the 
trainer  provided  information  to  “book¬ 
ies." 

The  suit  was  filed  in  Contra  Costa 
(California)  Superior  Court  by  George 
Anderson.  He  contends  the  article  writ¬ 
ten  by  reporters  John  Crewdson  and 
Wendell  Rawls  Jr., which  appeared  last 
October,  damaged  his  reputation. 

The  suit  contends  the  article  was  re¬ 
printed  in  many  California  newspapers 
and  exposed  Anderson  to  “contempt, 
ridicule  and  caused  severe  mental 
anguish.” 


Insurance  is  a  confusing  business  .  .  .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us.  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . .  .  and  need  to  plug 
into  "our"  language  .  .  .  give  us  a  call.  If  if  s  personal  insurance 
—auto.  home.  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington.  IL  61701 
Phone;  309-662-2625 
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Eighteen  new  staffers,  including  four 
from  newspapers  that  folded  earlier  this 
year,  have  been  added  by  the  Orlando 
Sentinel. 

Editor  David  Burgin  said  “The  addi¬ 
tion  of  these  staffers  is  part  of  an  ongoing 
effort  to  add  depth  and  breadth  to  the 
newspaper’s  content.” 

The  group  includes: 

Michael  Bales,  to  assistant  state  edi¬ 
tor,  from  metro  editor  for  Todav,  Cocoa. 
Fla. 

Jay  Boyar,  to  movie  critic,  from 
movie  critic  of  the  defunct  Buffalo  (N.Y.) 
Courier-Express . 

Victoria  Churchville,  to  environ¬ 
mental  writer,  from  reporter  for  the 
States  News  Service,  Washington. 

Mitch  Gerber,  to  an  associate  editor 
of  Florida  magazine,  also  from  the  Buffa¬ 
lo  Courier-Express. 

James  Grove,  to  sports  copy  chief, 
from  copy  editor  at  the  Dallas  Times 
Herald. 

Howard  Means,  to  the  newly  created 
position  of  critic-at-large,  from  Washinf;- 
tonian  magazine. 

Robert  Morse,  to  restaurant  critic, 
from  the  Peninsula  Times  Tribune,  Palo 
Alto,  Calif. 


Visit  a  replica  of  Milan’s  famous 
shopping  arcade.  At  the  Worces¬ 
ter  Center  Galleria  in  Central 
New  England.  Where  we  don’t 
want  you  to  miss  a  thing. 

■NXCecEsrER 

Telegram 

&dGAZETTE 

Represented  by  C.W.O.  &  (). 


Douglas  Pike,  to  editorial  board 
member,  from  special  assistant  to  U.S. 
Senator  Paul  Tsongas  (D-Mass.). 

Christopher  Reidy,  to  Washington 
bureau  reporter  from  the  Peninsula  Times 
Tribune’s  bureau  in  Washington. 

Thomas  Scherberger.  to  reporter 
from  the  Kansas  City  Times. 

Rose  Simmons,  to  reporter,  from  the 
Kansas  City  Times. 

Cindy  Spence,  to  reporter.  University 
of  Florida  journalism  graduate. 

Louis  Trager,  to  reporter,  from 
Miami  Herald  internship. 

Edward  Van  Herik,  to  copy  editor, 
from  the  defunct  Cleveland  Press. 

Lawrence  Wade,  to  editorial  board 
member,  from  columnist  and  editorial 
board  member  at  the  Dayton  Journal 
Herald. 

Michael  Wright,  to  assistant  art 
director,  from  artist  for  Florida  Trend 
magazine. 

David  Wilson,  to  copy  editor,  from 
the  Miami  Herald. 

*  *  * 

Kara  L.  KiMBROUGHjoined  the  Lawr¬ 
ence  County  Press,  Monticello,  Miss.,  as 
staff  writer.  Kimbrough  is  a  1982  news/ 
editorial  graduate  of  the  University  of 
Southern  Mississippi,  Hattiesburg. 

4: 

Michael  S.  DiMaria  was  named 
circulation  manager  for  consumer  sales 
and  service  at  the  Hartford  (Conn.) 
Courant.  He  was  with  the  Lonf>  Beach 
(Calif.)  Press-Teleftram  as  home  delivery 
manager.  Earlier,  DiMaria  was  with  Pad- 
dock  Publications,  Arlington  Heights,  III. 


NEWSPEOPLE 


Leon  S.  Rebuck  has  been  named 
circulation  director  of  the  Delaware  State 
News,  Dover,  replacing  Donald  Z. 
Moore.  Rebuck  previously  was  circula¬ 
tion  director  for  the  Traverse  City  ( Mich. ) 
Record-Eaf’le. 

*  *  * 

Miles  W.  Turnbull,  co-publisher  of 
the  Leavenworth  Echo,  Chelan  County, 
is  the  new  president  of  Washington 
Newspaper  Publishers  Association,  the 
trade  association  serving  community 
newspapers  in  Washington  state.  He  suc¬ 
ceeds  Verda  M.  Averill  of  the  Bain- 
hridfie  Review,  who  was  the  association’s 
first  woman  president. 

*  ♦  * 

John  P.  Martin  has  been  named 
advertising  director  for  Worrall  Publica¬ 
tions,  publisher  of  seven  newspapers  and 
a  supplement  in  Essex  County,  N.J.  He 
was  the  former  advertising  director  for 
the  Passaic  Herald-News  and  the 
Bridf>ewater  Courier-News. 

^  ^ 

M.  Marvin  Johnson  has  retired  as 
publisher  of  the  San  Francisco  Prof^res^. 
a  member  of  the  American  Group  of 
Harte-Hanks  Communications.  Inc. 
Norman  F.  Wilkin,  assistant  to  the  pub¬ 
lisher.  will  serve  as  acting  publisher. 
Johnson  has  also  been  president  of  the 
company’s  San  Diego  Urban  Newspap¬ 
ers.  the  Marshall  (Texas)  News  Messen- 
f>er  and  Russellville  (Ark.)  Daily  Courier- 
Democrat. 

*  *  * 

Changes  affecting  the  copy  desk  at  the 
Tulsa  Tribune  include: 

Richard  Spencer,  to  news  editor, 
replacing  the  late  newsman  Jim  Scott. 

RjCHARD  Horner,  to  assistant  news 
editor,  with  responsibility  for  inside  news 
pages  makeup. 

John  Young,  to  chief  of  the  copy 
desk,  and  Jerry  Pogue,  returning  to  the 
newsroom  as  Young’s  assistant. 


CANNON 


One  of  more  than  twenty  standing  features  in 
the  Times-Post  service  is  written  by  veteran 
financial  commentator  Carl  Cannon  of  the 
Los  Angeles  Times.  His  weekly  column 
“Word  from  the  Sponsor”  highlights  devel¬ 
opments  in  the  world  of  advertising. 


Every  Wednesday  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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Jack  Mayne  has  been  named  editor  of 
the  Washington  Business  Journal,  a 
weekly  published  by  Cordovan  Co.  May¬ 
ne  is  a  former  economics  editor  for  the 
Arizona-Repuhlic ,  city  editor  of  the  Seat¬ 
tle  Post-Intelligencer,  and  Boston  bureau 
chief  of  the  Associated  Press. 

*  *  4c 

Promotions  at  the  Dallas  Times  Herald 
include:  Ande  Zellman.  named  editor 
of  the  Sunday  magazine.  Westward,  from 
managing  editor. 

Mark  Ivancic,  formerly  editor  of 
Westward,  named  operations  editor  for 
the  features  department. 

Ron  Boyd,  named  editor  of  the  Times 
Herald’s  new  weekly  lifestyle  section. 
Unique.  He  formerly  was  with  the  St. 
Petersburg  Times. 

♦  *  * 

Lawrence  J.  Burnagiel,  former  pro¬ 
motion  manager  for  the  Call  Chronicle 
Newspapers,  Inc.,  Allentown,  Pa.,  was 
named  assistant  promotion  manager  of 
the  Hartford  (Conn.)  Courant.  Burnagiel 
has  worked  at  the  Denver  Post,  the  Des 
Moines  Register  and  Tribune  Company 
and  as  promotion  manager  for  The  Obser- 
ver  &  Eccentric  Newspapers  in 
Michigan. 

4c  4c  4c 

William  D.  Finch  has  joined  the 
Washington  Times  as  personnel  director. 
He  was  with  The  Newspaper  Printing 
Corporation,  Nashville,  for  31  years,  the 
last  1 1  as  director  of  personnel  and  safety. 

Finch  replaces  Joseph  J.  Gross,  who 
ran  the  personnel  department  on  a  con¬ 
sultant  basis,  prior  to  assuming  full-time 
responsibility  as  governor  of  Rotary 
International  District  636. 

Irwin  Goodwin  joined  the  Washing¬ 
ton  Times  as  business  editor.  A  former 
assistant  editor  of  New.sweek  magazine 
and  later  Newsweek’s  London  corre¬ 
spondent,  Goodwin  also  was  Washington 
Post  correspondent  for  the  Caribbean 
region  in  the  early  70s  and  recently  has 
served  as  senior  editor.  National 
Research  Council  of  the  National 
Academy  of  Sciences. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Mike  M asterson  ,  formerly  executive 
editor  of  the  Hot  Springs  (Ark.)  Sentinel- 
Record  and  most  recently  an 
investigative  reporter  with  the  Chicago 
Sun-Times,  will  oversee  special  writing 
projects  and  be  a  corporate  editorial  con¬ 
sultant  for  the  WEHCO  Media  group, 
which  includes  the  Arkansas  Democrat, 
Little  Rock.  Masterson,  who  has  also 
been  a  reporter  for  the  Los  Angeles 
Times,  will  be  responsible  for  developing 
in-house  editorial  quality  at  the  group 
papers. 

«  4c  * 

New  staff  members  at  the  Commercial 
Appeal,  Memphis,  are  copy  editor  JOYCE 
Hotchkiss  and  reporter  Richard  Lock¬ 
er.  Hotchkiss  was  with  the  San  Antonio 
Light  and  Locker  with  the  Nashville 
Banner. 

«  «  « 

John  J.Cusumanowus  named  associ¬ 
ate  editor  of  the  Oakland  (Mich.)  Press, 
overseeing  the  sports  and  features  sec¬ 
tions.  He  most  recently  was  editorial 
director  for  the  News-Herald  Newspap¬ 
ers  in  Wyandotte,  Mich.,  and  previously 
was  regional  editorial  coordinator  for 
Kenneth  A.  Dreyfack  was  panax  Corp.  and  editor  of  the  Dearborn 
appointed  Pans  bureau  chief  of  McGraw-  )  Press 

Hill’s  World  News.  He  joined  the  com-  ♦  *  * 

P^".y  News  correspondent  in  L.  Savage  was  named  pub- 

Pans  in  1979  and  previously  was  a  co^e-  ^he  Cherokee  (Iowa)  Daih 

spondent  for  Associated  Press  in  New  ^^e  Dallas  Times 

Herald  the  past  three  years. 

♦  ♦  *  ♦  ♦  * 

Kristin  H.  Earls,  a  staff  attorney  in  Terry  B.  Neill,  publisher  of  the  Van 
the  Gannett  Co.  law  department  since  Horn  (Texas)  Advocate  until  it  was  sold 
1980,  was  named  an  assistant  general  recently,  has  become  publisher  of  the 
counsel.  Ballinger  (Texas)  Ledger,  succeeding 

Alice  Neff  Lucan  and  Thomas  P.  Wesley  Burnett,  who  bought  the 
Young,  staff  attorneys,  were  each  Post  (Texas)  Dispatch. 
named  an  assistant  counsel.  (Continued  on  page  20) 

For  editors 

who  love  to  compete  .  .  . 

“We  see  no  rights  listed  in  the  First  Amendment  lists  for 
the  press,  or  for  anyone  else  either.  Instead,  the  .\mendment 
enumerates  a  series  of  prohibitions  upon  the  government: 

‘I'he  Congress  shall  make  no  law  .  . 

“.\s  we  understand  it,  when  the  First  .Amendment  was 
written  the  purpose  was  to  keep  the  government,  not  the 
New  York  Times,  from  acting  like  damn  fools. 

“The  First  .Amendment  can  be  argued  from  both 
conseiA’ative  and  liberal  premises,  but  the  continued  assault 
by  Reagan  spokesmen  upon  the  First  .Amendment  cannot  be 
called  either  liberal  or  conservative.  The  assaults  are 
radical.” 

From  the  current  network  newsletter.  For  a  copy  please 
call  Laura  Bernstein,  202/546-9300. 

network  news  inc.  (NNI) 

224  E  Street,  NE  Washington,  DC  20002 


Edwards  Murray 


PROMOTIONS — Charles  C.  Edwards, 
Jr.,  circulation  director  of  the  Des  AAoines 
Register  since  1979,  has  been  named 
advertising  director.  Edwards  succeeds 
David  E.  Tibbetts,  who  resigned  but  will 
stay  with  the  department  during  a  month's 
consulting  period  and  announce  his  plans 
shortly. 

Succeeding  Edwards  as  circulation 
director  is  Michael  J.  Murray,  formerly 
circulation  manager. 
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Notes  on  people 


Rosey  to  the  rescue 


More  than  $5,000  in  royalties  from 
Detroit  News  columnist  Charley  Manos’ 
latest  book,  “Rosey  Runs  for  the  Roses,” 
has  been  presented  to  the  Michigan 
Humane  Society.  The  money  is  ear¬ 
marked  for  a  second  “Rosey  Rescue 
Van”  to  be  used  for  saving  stranded, 
injured  and  neglected  animals. 

The  original  “Rescue  Van”  was 
bought  in  1980  with  funds  contributed  by 
the  columnist's  readers. 

Manos,  a  board  member  of  the  Michi¬ 
gan  Humane  Society,  picked  up  his  mutt, 
Rosey,  from  the  society  in  1970  and 
headed  for  the  Rose  Bowl  game  in 
Pasadena.  Since  then  they  have  spent 
much  of  their  time  travelling  together  and 
raising  thousands  of  dollars  for  charities, 
hospitals,  schools,  churches  and  animal 
shelters. 

The  book  covers  most  of  the  dog’s 
escapades  from  bowl  games  to  a 
bicentennial  parade,  and  the  Kentucky 
Derby. 

Copies  of  the  hard-cover  edition  are 
available  for  $10  through  the  Detroit 
News,  615  W.  Lafayette,  Detroit,  Mich., 
48231. 


LPTV  Reporter 

The 

Most  Authoritive  Journal 
On 

Low  Power  Television 
Published  Monthly  By 


THE 

TELEVISION  CENTER 
INC. 


FOUNDER  HONORED— Maynard  R. 
Ashworth  (right),  88-year-old  retired 
publisher  of  the  Columbus  (Ga.)  Ledger- 
Enquirer  Newspapers,  received  a  bronze 
replica  of  the  first  edition  front  page  of 
the  Fort  Benning  (Ga.)  Bayonet,  which  he 
founded  40  years  ago.  Fort  Benning 
Commander  Maj.  Gen.  Sam  Wetzel  (left) 
made  the  presentation  at  the  anniversary 
luncheon  sponsored  by  the  Ledger- 
Enquirer. 


She  can’t  write  %  /,  I” 


“I've  written  so  long  in  the  third  person 
that  I  simply  can’t  write  I,  1,  I,  all  the 
time,  so  I’m  writing  about  other 
people.” 

So  Esther  Van  Wagoner  Tufty ,  86,  who 
founded  her  Tufty  News  Service  nearly  a 
half  century  ago  in  Washington,  is  writing 
about  people  she  has  known  during  her 
years  in  the  news  business  for  her 
forthcoming  book. 

She  has  covered  every  President  since 
Franklin  D.  Roosevelt  and  as  she  told 
Maijorie  Hunter  in  a  New  York  Times 
piece,  “I’ve  been  in  three  wars,  not 
counting  marriage.” 

She  works  in  her  National  Press  Build¬ 
ing  office  weekdays — walks  with  a  cane, 
is  on  her  seventh  pacemaker,  and  has  suf¬ 
fered  cancer  and  the  loss  of  an  eye. 
Everyone  calls  her  The  Duchess. 


Still  a  newspaperman 


Exiled  Colombian  Gabriel  GarciaMar- 
quez,  winner  of  the  1982  Nobel  Prize  for 
literature  for  his  writings  on  the  Latin 
American  continent,  hopes  to  start  a 
newspaper  of  his  own  in  Colombia  next 
year,  according  to  his  wife,  Mercedes. 

Now  living  in  Mexico  City,  he  also  has 
been  writing  a  social  and  political  com¬ 
mentary  column  carried  by  16  Spanish- 
language  newspapers  during  the  past  two 
years. 

He  earlier  worked  as  a  journalist  on  El 
Tiempo  and  El  Espectador  in  Bogota,  and 
for  the  latter  was  a  correspondent  in 
Geneva,  Rome  and  Paris  until  the 
publication  was  closed  down. 


Newspeople 

(Continued  from  page  19) 


After  35.  years  in  editorial  cartooning  in 
the  United  States  and  Canada.  Vic  Runtz 
has  taken  early  retirement  from  the  Ban¬ 
gor  (Me.)  Daily  News.  He  is  at  work  com¬ 
piling  a  book  of  his  cartoon  highlights. 
Runtz,  a  Canadian  citizen,  worked  for  the 
Charlottetown  Guardian  on  Prince 
Edward  Island  for  ten  years  and  then 
moved  to  Bangor  in  1958. 

*  *  * 

Cordovan  Corporation,  a  wholly- 
owned  subsidiary  of  the  E.W.  Scripps 
Company,  Cincinnati,  announced  three 
top  management  promotions.  Bob  Gray, 
president  and  chief  executive  officer  of 
Cordovan,  became  chairman  of  the  board 
and  his  successor  as  Cordovan  president 
and  CEO  is  MlKE  Weingart,  vicepresi¬ 
dent  and  publisher  of  Cordovan’s  1 2  busi¬ 
ness  journals.  The  third  promotion  makes 
Tad  Mizwa  vicepresident  of  the  Cordo¬ 
van  magazine  division. 

Correction 

Jim  Nolan  was  named  executive  city 
editor  of  the  Long  Beach  (Calif.)  Press- 
Telegram.  Newspeople  incorrectly  listed 
his  new  title  in  the  October  16  issue  as 
executive  editor. 
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Act  of  Congress  needed 
to  pay  AWOL  ad  account 


The  federal  government  has  finally 
paid  a  North  Carolina  daily  newspaper 
for  an  advertising  bill  that  literally  took  an 
act  of  Congress  to  get  approved. 

Vickie  Hill,  comptroller  of  the  Lexing¬ 
ton  (N.C.)  Dispatch,  received  a  Treasury 
Department  check  on  October  4, 1982  for 
classified  ads  that  ran  in  February,  April, 
May  and  June  of  1978.  The  amount  was 
$224.40. 

It  began  when  a  Navy  recruiter  ran 
some  help  wanted  ads,  looking  for  some 
prospects.  But  contrary  to  regulations,  he 
failed  to  acquire  proper  authorization 
from  his  headquarters.  There  was  not  a 
single  sheet  of  supporting  paperwork. 

Senior  ChiefPetty  Officer  John  B.  Gor¬ 
don  took  charge  of  the  recruiting  dis¬ 
trict’s  advertising  program  in  September, 
1978,  and  discovered  the  past  due  bill 
when  he  tried  to  place  some  more 
advertising.  The  recruiter  was  long  gone, 
aboard  a  submarine  somewhere  under  the 
Pacific  Ocean. 

The  Dispatch  offered  to  write  off  the 
debt,  but  Senior  Chief  Gordon  believed  it 
was  an  honest  debt.  He  had  searched  the 
back  issues,  and  had  seen  the  ads.  He  saw 
no  reason  why  the  Navy  should  not  pay. 
Besides,  it  was  simply  good  public  rela¬ 
tions  to  settle  the  account. 

Granting  authority  to  advertise  “after 
the  fact”  is  illegal  in  the  Navy,  and  the 
district  virtually  put  itself  on  report  by 
submitting  the  Dispatch's  bill  to  higher 
authority. 

First  the  bill  went  to  the  Navy  Supply 
Office  in  Charleston,  S.C.,  and  eventual¬ 
ly  it  worked  its  way  up  to  the  General 
Accounting  Office  in  Washington,  D.C. 
At  this  point,  the  Dispatch  discovered  the 
Washington  Post  and  the  Washington 
Star  were  in  the  same  boat  —  the  Navy 
owed  them  for  ads. 

GAO  assigned  a  claim  number  under 
the  Meritorious  Claim  Act,  but  told  the 
newspapers  that  someone  would  have  to 
file  a  private  relief  bill  in  Congress.  Late 
in  1979,  Congressman  George  Danielson 
(D-Calif.)  introduced  the  necessary  bill 
which  became  known  as  HR  7214. 

It  passed  the  House  of  Representatives 
in  August,  1980,  but  it  died  in  the  Senate 
armed  services  committee,  which  it 
seems,  was  the  wrong  committee.  The 
committee  didn’t  know  what  to  do  with 
the  bill,  and  Congress  recessed  for  the 
elections. 

Ironically.  Robert  Morgan  of  North 
Carolina  was  a  committee  member,  but 
he  did  nothing  to  help  the  Dispatch’s 
plight  although  the  paper  still  supported 
him  unsuccessfully  in  his  bid  for  re- 
election  that  fall. 

Not  only  did  the  bill  die  in  committee, 
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but  with  the  election  came  a  new  Con¬ 
gress.  It  was  back  to  square  one,  but  Gor¬ 
don  did  not  give  up  the  ship. 

After  the  new  Congress  convened  in 
January,  1981,  Danielson  promptly 
introduced  another  bill,  HR  1231  on  Jan¬ 
uary  22.  But  the  original  bill  had  picked 
up  some  hitchhikers  because  the  En¬ 
vironmental  Protection  Agency  had 
failed  to  pay  some  of  its  advertising  bills. 

Whereas  the  Navy  owed  the  Post 
$320.60  and  the  Star  $329.06,  EPA  owed 
several  papers  and  Equity  Advertising. 
The  total  now  stood  at  $20,521.80,  but 
Danielson’s  staff  made  the  decision  to 
combine  them  rather  than  try  to  submit 
them  separately. 

Gordon  decided  to  shepherd  this  bill 
through  Congress.  Although  he  was  no 
longer  in  charge  of  the  advertising,  he  felt 
responsible  and  saw  a  educational  oppor¬ 
tunity.  He  also  knew  a  challenge  when  he 
saw  one. 

The  bill  went  to  the  House  judiciary 
committee  and  then  to  the  subcommittee 
on  administrative  law  and  governmental 
relations.  One  of  the  first  obstacles  was 
that  there  were  no  North  Carolina  con¬ 
gressmen  on  the  committee,  and  finding 


someone  to  help  Danielson  push  it 
through  was  hard. 

But  the  bill  cleared  the  subcommittee 
in  mid-May,  1981,  and  on  September  15, 
it  passed  the  full  committee.  And  on 
October  6.  the  House  of  Representatives 
approved  the  bill  unanimously. 

Meanwhile,  Don  Abernathy,  an  assis¬ 
tant  for  Congressman  Steve  Neal  (D- 
N.C.)  had  leaked  the  problem  to  Gene 
Marlow,  Washington  correspondent  for 
the  Winston-Salem  Journal.  Marlow 
wrote  a  tongue-in-cheek  column  June  7, 
saying  the  government  had  spent 
thousands  of  dollars  on  a  $224.40  bill. 

He  mentioned  that  $49,000  a  year  com¬ 
mittee  attorneys,  $28,000  a  year  staff 
members  and  $13,000  a  year  secretaries 
were  spending  a  lot  of  time  for  a  relatively 
small  bill.  One  staff  member  estimated 
that  she  alone  spent  the  equivalent  of  a 
week  on  the  Dispatch's  bill  the  previous 
year,  and  her  salary  for  that  period  would 
have  paid  the  bill  twice  over. 

When  the  bill  came  from  the  House  it 
was  assigned  to  the  Senate  judiciary  com¬ 
mittee,  where  it  should  have  gone  before, 
and  then  to  the  subcommittee  on  agency 
administration. 

But  sailing  was  not  so  smooth  on  the 
Senate  side.  Although  Sen.  John  East  (R- 
N.C.),  the  man  who  had  unseated  Mor¬ 
gan,  was  on  the  judiciary  committee,  he 
was  tied  up  with  more  major  legislation 
(Continued  on  page  23 i 
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Dow  Jones  to  offer 
computer  software 

Dow  Jones  &  Co.,  Inc.  will  extend  the 
software  publishing  business  with  the  in¬ 
troduction  of  four  software  packages  de¬ 
signed  to  meet  the  business  and  investment 
needs  of  computer  users. 

The  Dow  Jones  Market  Analyzer 
automatically  collects,  stores  and 
updates  stock  market  data  that  can  be 
used  to  construct  charts  for  technical 
analysis. 

The  Dow  Jones  Connector,  provides 
the  user  with  easy  access  to  the  news, 
facts  and  data  contained  in  the  Dow  Jones 
News/Retrieval  data  base. 

The  Analyzer,  priced  at  $350,  and  the 
Connector,  priced  at  $95,  are  the  first  two 
packages  in  a  new  Dow  Jones  software 
line  that  ultimately  will  be  available  for 
use  with  most  major  personal  computers. 

Two  other  products  —  the  Dow  Jones 
Market  Microscope,  which  sorts  and 
ranks  companies  and  industries  by  68 
financial  indicators,  and  the  Dow  Jones 
Market  Manager,  which  automatically 
updates  and  monitors  investment  port¬ 
folios  —  will  be  available  during  the 
fourth  quarter  of  1982. 

All  four  packages  feature  convenient 
and  easy  access  to  the  Dow  Jones  News/ 
Retrieval  Service,  which  now  has  more 
than  50,000  users. 

“Dow  Jones  is  entering  software 
publishing  to  make  it  easier  for  our  grow¬ 
ing  number  of  subscribers  to  gain  access 
to  Dow  Jones  News/Retrieval  and,  at  the 
same  time,  to  make  the  service  more  use¬ 
ful,"  said  William  Dunn,  president  of 
Dow  Jones  Information  Services  group. 
“Our  intent  is  to  bring  the  Dow  Jones 
level  of  quality  and  reliability  to  software 
publishing,  from  the  concept,  design  and 
manufacturing  stages  through  to  the  sup¬ 
port  of  both  the  distributor  and  cus¬ 
tomer.” 

Customer  and  dealer  support  includes 
a  one-year  warranty  on  all  Dow  Jones 
software  products,  plus  availability  of  a 
toll-free  customer  service  department. 

Offices  have  been  established  in 
Princeton,  San  Francisco  and  Houston  to 
support  the  efforts  of  computer  dealers 
carrying  Dow  Jones  software.  These 
offices  will  be  supplemented  by  qualified 
manufacturers'  representative  firms 
throughout  the  U.S.  To  date,  agreements 
have  been  signed  with  15  manufacturers’ 
reps. 

The  Dow  Jones  Connector  is  designed 
for  use  with  personal  computers,  plus 
word  processing  or  standard  time-share 
terminals  with  telecommunications 
capability. 

The  Market  Analyzer,  Microscope  and 
Manager  are  designed  initially  to  work 
with  Apple  II  and  Apple  III  computers. 
Software  will  be  available  for  use  with 
other  major  personal  computers 
beginning  in  1983. 
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Nationwide  offers  ciients 


target  market 

Nationwide  Advertising  Service, 
Cleveland,  Ohio,  says  it  has  begun 
operating  the  “most  comprehensive  and 
sophisticated  research  data  bank”  in  the 
recruitment  advertising  field. 

Two  years  in  development,  the  sys¬ 
tem — known  as  Targeted  Prospecting 
Identification  Research  (TPIR) — enables 
a  Nationwide  Advertising  client  to  target 
his  advertising  campaigns  toward  those 
markets  where  specific  concentrations  of 
his  prospective  employees  are  most  likely 
to  be  found,  and  to  use  the  media  through 
which  these  concentrations  are  most  like¬ 
ly  to  be  reached. 

According  to  Ted  J.  Stepien,  president 
of  Nationwide  Advertising,  the  system  is 
designed  to  combine  the  requirements  of 
a  client  together  with  the  areas  of  the 
country  where  the  desired  categories  of 
workers  are  particularly  abundant.  The 
focus  is  then  immediately  broadened  to 
include  the  media  which  serve  the  geo¬ 
graphical  area  and  different  groups  within 
it. 

“The  key  to  Targeted  Prospecting 
Identification  Research  is  the  vast  and 
diversified  amount  of  information  which 
we  have  entered,  and  will  continue  to 
update  in  our  data  bank,”  Stepien  said. 
“As  a  result,  we  can  provide  our  clients 
with  very  accurate  data,  enabling  them  to 
make  decisions  about  advertising  mar¬ 
kets  and  media  on  the  best  evidence  avail¬ 
able.” 

Stepien  pointed  out  that  TPIR  can  pin¬ 
point,  by  county  and  SIC  code,  100,000 
headquarters  of  North  American  man¬ 
ufacturing  and  service  companies.  The 
companies  are  particularized  according 
to  product  or  service  and  the  number  of 
people  in  each  occupational  discipline 
they  employ.  TPIR  furnishes  the  penetra¬ 
tion  of  newspapers  in  each  county  in  the 
U.S.  and  includes  special  papers  serving 
college  students,  minorities,  and  military 
personnel. 

“Special  attention  is  given  to  the  ‘hot 
job'  categories,  and  the  system  contains 
complete datafor  these  occupational  fields 
in  the  top  200  U.S.  markets,”  Stepien 
said.  “We  have  also  built  into  the  system 
the  estimated  salaries  and  cost  of  living 
expenses  for  the  top  880  markets  in  North 
America — information  which  is 
extremely  valuable  to  a  recruiter  who 
must  figure  salary/cost-of-living  adjust¬ 
ments  into  his  offer.” 

Among  material  which  is  part  of  the 
system  is  information  as  to  the  details  and 
locations  of  construction  projects  in  the 
“top  ten”  construction  states;  location  of 
all  power  station  operating  personnel  by 
specialty  (nuclear,  fossil,  diesel,  etc.); 
location  of  all  nuclear  engineers  and  pro- 


ad  service 

jects;  all  computer  sites,  by 
manufacturer,  where  medium  to  large 
computer  systems  are  in  operation;  com¬ 
plete  information  on  hospitals,  hospital 
centers,  nurses,  and  other  medical  skills; 
comprehensive  information  on  private 
sector  organizations  involved  in  various 
functions  of  defense  manufacturing,  sys¬ 
tem  suppliers,  consultants,  and  banking 
institutions,  and  data  on  college  students, 
women  and  minorities. 

“All  of  this  is  broken  down  by  market 
and  represents  just  some  of  the 
information  in  our  system,”  Stepien  said. 
“Our  research  department,  under  Dave 
Ide,  deserves  all  the  credit  for  developing 
the  system.” 

According  to  Stepien,  as  a  result  of  this 
system.  Nationwide  Advertising  clients 
will  be  able  to  generate  a  higher  percent¬ 
age  of  qualified  leads  at  a  cost-efficient 
basis  than  advertising  on  simpler  market 
analyses.  “TPIR  gives  them  virtually  all 
of  the  information  they  need  to  make  their 
recruitment  decision  from  the  standpoint 
of  location  and  media,”  Stepien  said. 

“Best  of  all,”  Stepien  added,  “Nation¬ 
wide  will  continue  to  offer  its  research 
service  free  of  charge  to  our  clients.” 

Nationwide  Advertising's  research 
department  also  has  complete  market/ 
media  information  on  overseas  markets 
for  international  recruitment  needs. 


Local  gov’t  news 
coverage  cited 

Local  tax  programs,  hazardous  waste 
disposal,  drunken  driving  problems, 
cable  tv  and  civil  defense  were  some  of 
the  major  topics  covered  by  32  daily 
newspapers  winning  awards  in  Inland 
Daily  Press  Association's  35th  annual 
Local  Government  News  Contest. 

First  place  winners  in  the  contest’s 
three  categories  for  local  government 
coverage  were:  for  investigative, 
interpretive  and  background  reporting  — 
Chicago  Tribune',  Shelhyville  (111.)  Daily 
Union',  LeMars  (Iowa)  Sentinel',  Shelhy¬ 
ville  (Ind.)  News',  and  the  Hammond 
(Ind.)  Times',  for  sustained  coverage  — 
Ionia  (Mich.)  Sentinel  Standard:  Sher¬ 
idan  (Wyo.)  Press:  Lawrence  (Kans.) 
Journal-World:  Wausau  (Wise.)  Daily 
Herald:  and  Milwaukee  (Wise.)  Journal: 
for  general  coverage  —  Little  Falls 
(Minn.)  Daily  Transcript:  Nohlesville 
(Ind.)  Ledger:  Hastings  (Neb.)  Tribune: 
Kenosha  (Wise.)  News  and  the  Mil¬ 
waukee  Sentinel. 
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FCC  chairman  urges 
total  deregulation 


Bill  paid 

(Continued  from  page  21  i 


and  was  not  on  the  subcommittee  where 
there  was  a  problem. 

The  subcommittee  chairman  was  new 
and  there  was  a  partisan  political  battle 
over  procedure  guidelines.  There  were 
about  40  private  relief  bills  backlogged 
from  January  to  November. 

The  problem  was  solved,  and  the  bill 
was  polled  out  of  subcommittee  on 
December  4.  Then  came  a  five-month 
delay  while  the  full  subcommittee  waited 
for  the  government  printing  office  to  pub¬ 
lish  the  subcommittee  report,  a  process 
that  normally  takes  about  a  week.  Again, 
more  major  legislation  was  taking  prior¬ 
ity. 

After  the  bill  reached  the  Senate 
judiciary  committee,  it  passed  May  18. 
Less  than  a  week  later.  May  24,  it  passed 
the  full  Senate,  and  went  to  the  White 
House  on  May  28.  President  Ronald 
Reagan  signed  it  into  law  (Private  Law 
No.  972 1 )  on  June  1 ,  the  day  before  he  left 
for  Europe. 

Kit  Carson,  the  Dispatch’s  advertising 
director,  thought  he  should  have  been 
there  for  the  signing  and  to  collect  a  pen. 
Gordon  did  inquire  about  such  an  event, 
but  White  House  officials  replied  such 
ceremonies  were  reserved  for  more  sig¬ 
nificant  legislation. 

Gordon  thought  that  it  would  be  a  mat¬ 
ter  of  weeks,  at  most,  before  the  Treasury 
Department  paid  the  bill,  now  in  its  fourth 
year.  But  it  took  four  more  months. 

Carson  still  had  to  write  a  letter  to 
GAO,  requesting  payment.  But  it  had 
been  so  long  since  the  original  request, 
GAO  didn’t  know  what  to  do  with  it  at 
first. 

Old  records  which  had  been  put  in  stor¬ 
age  in  Pennsylvania  had  to  be  retrieved, 
accounting  numbers  had  to  be 
determined  and  there  was  a  question  of 
paying  off  the  Dispatch  or  waiting  and 
doing  all  of  the  claims  at  once. 

There  was  a  problem  with  the  language 
of  the  law,  and  this  was  causing  another 
procedure  problem.  However,  a  settle¬ 
ment  certificate  was  mailed  to  the  Navy 
Accounting  and  Finance  Center.  Then 
approval  went  to  the  Treasury 
Department  who  cut  the  check  and 
mailed  it  to  the  Dispatch. 

Gordon  learned  of  the  payment  the  day 
after  his  birthday  and  called  it  one  of  the 
greatest  birthday  presents  he  ever  had. 

As  a  sidelight,  Mrs.  Hill  became  preg¬ 
nant  and  had  a  baby  during  this  adven¬ 
ture.  Not  only  does  that  baby  walk  and 
talk  now,  but  Mrs.  Hill  is  pregnant  again. 

Former  Congressman  Danielson  is 
now  a  judge  in  California.  And  the  Wash¬ 
ington  Star  is  out  of  business. 


Broadcasters  should  pay  a  user  fee  and 
in  exchange  be  freed  of  all  feder.il 
regulations,  the  chairman  of  the  Fedeia. 
Communications  Commission  said. 

FCC  chairman  Mark  S.  Fowler  said  the 
broadcast  industry'  should  be  deregulated 
to  make  government’s  treatment  of  radio 
and  tv  stations  “indistinguishable  from 
newspapers.” 

“No  renewal  filings,  no  ascertainment 
exercises,  no  content  regulation,  no 
ownership  restrictions  beyond  those  that 
apply  to  media  generally;  free  resale  of 
properties,  no  petitions  to  deny,  no 
Brownie  points  for  doing  this  right,  no 
finger-wagging  for  doing  that  wrong.” 
Fowler  said  in  a  speech  (October  26)  to 
N.C.  Broadcasters  Association  in 
Raleigh,  N.C. 

“1  believe  that  the  print  model  is  the 
right  ultimate  aim  of  broadcast 
deregulation,”  Fowler  said,  “And  why? 
Because  in  the  last  200  years,  it’s  worked. 
And  it’s  worked  without  a  Federal  News¬ 
paper  Commission  administering  hun¬ 
dreds  of  rules  and  policies,  with  the  pow¬ 
er  to  padlock  the  door  and  sell  the  com¬ 
pany  for  the  value  of  its  physical  assets.” 


“For  instance,  if  a  broadcaster  plays 
fast  and  loose  with  an  advertiser  or  a 
ratings  service,  it’d  be  a  matter  for  a  local 
court,  not  a  federal  agency,”  Fowler 
said. 

“To  some,  the  user  fee  may  seem  like  a 
lot  for  a  little,”  he  said.  “1  think,  in  hind¬ 
sight.  it  may  well  appear  like  a  little  for  a 
lot.  You’d  achieve  guaranteed  renewal 
from  the  government — in  short,  you’d  get 
a  property  interest  in  your  station.  In  a 
way.  it’s  like  switching  from  an  apart¬ 
ment  that  you  rent  month-to-month  to  a 
condominium  you  own,  with  modest  con¬ 
dominium  fees.” 

Fowler  maintained  that  government 
regulations  of  broadcasters  cannot  be  jus¬ 
tified  on  the  basis  of  scarce  frequencies  or 
on  the  alleged  “power”  of  radio  and 
television. 

In  most  major  cities,  “newspapers — 
not  television  or  radio — are  the  scarcer 
medium,”  Fowler  said.  And  as  for  jus¬ 
tifying  government  control  on  the  power 
of  the  electronic  media,  that  logic  “turns 
the  First  Amendment  on  its  head,”  he 
continued.  “If  we  start  to  regulate  media 
according  to  impact,  we  set  a  national 
policy  favoring  the  bland,  not  the  bold.” 


DO  CIGARETTE 
COMPANIES  WANT 
KIDS  TO  SMOKE? 
NO. 


There's  more  than  one 
side  to  every  issue.  Including 
those  involving  cigarettes. 

That's  Tom  Howard's 
job.  Giving  straight  answers 
to  tough  questions  about 
cigarettes.  In  person  or  on 
the  phone. 

You  need  the  other  side. 

Call  toll-free 

(800)424-9876. 

THE 

TOBACCO  INSTITUTE. 
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Edited  by  BILL  GLOEDE 

N.E.  production  managers  glean 
insight  into  industry’s  future 


Nearly  500  production  managers, 
suppliers  and  consultants  and  members 
of  their  families  who  attended  the  43rd 
annual  New  England  Newspaper  Produc¬ 
tion  Conference  in  Bretton  Woods,  N.H., 
last  week  heard  a  series  of  speakers’ 
views  on  the  future  of  newspapers  and  on 
how  newspapers  can  better  operate  in  the 
present. 

The  opening  speaker  at  the  conference, 
Kathleen  Criner,  director  of  telecom¬ 
munications  affairs  for  the  American 
Newspaper  Publishers  Conference,  reas¬ 
sured  participants  that  electronic  publish¬ 
ing,  despite  all  the  attention  it  has  re- 
cieved  in  the  past  several  years,  is  still  “a 
very  small  business,  in  terms  of  potential 
revenues.” 

“It  seems  clear  that  electronic  publish¬ 
ing  will  not  take  over  the  hearts  and  minds 
of  American  consumers  like  pet  rocks  or 
hula-hoops,”  said  Criner.  But  she  added, 
“Nor  do  I  think  electronic  publishing  is 
likely  to  disappear  like  these  fads,  despite 
the  fervent  wishes  of  many  publishers 
and  editors.” 

She  said  the  market  for  electronic 
publishing  is  still  “something  of  a  myst¬ 
ery,”  and  she  noted  that  it  “can’t  in  fact 
do  what  a  newspaper  does  as  well  as  a 
newspaper  does  it.” 

Later  in  the  conference,  William  C. 
Lamparter,  president  of  Reist  Marketing, 
the  U.S.  sales  arm  of  the  Ferag  group  of 


The  American  Newspaper  Publishers 
Association  board  of  directors  has 
decided  that  the  ANPA  Research 
Institute’s  Layout-80  computer  system  is 
ready  to  “graduate”  from  the  laboratory 
to  private  enterprise,  where  it  will  be  tai¬ 
lored  and  produced  for  interested  news¬ 
papers. 

Layout-80  is  a  computer  system  that 
enables  a  newspaper  to  group  ads  on 
pages  according  to  specific  format  and 
advertisier  location  preference. 

It  was  introduced  about  1  Vi  years  ago 
and  first  tested  in  the  field  at  the  daily 
newspapers  in  Pittsburgh.  Since  that 
time,  several  more  systems  have  been 
installed  at  newspapers  around  the  coun¬ 
try  by  ANPA/RI  specialists. 

Today,  30  newspapers  in  17  states  have 
Layout-80  systems.  Of  those,  21  have 
been  installed  in  the  past  year. 

According  to  John  B.  Lake,  an  ANPA 
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companies,  told  production  executives 
that  much  of  their  future  will  be  con¬ 
cerned  with  the  manner  in  which  a  news¬ 
paper  is  assembled  and  packaged. 

“More  than  ever  before,  a  newspaper’s 
marketing  strategy  will  be  the  most  critic¬ 
al  concern  in  making  equipment 
decisions,”  said  Lamparter.  Newspapers 
efforts  to  respond  to  changing  reader  and 
advertiser  market  conditions  and  to  keep 
ahead  of  the  growing  variety  of  competi¬ 
tion  will  require  the  production  of  a  clean, 
colorful,  crisp  “read  me”  product  with 
the  increasing  use  of  special  interest 
editorial  sections  and  advertising  inserts 
and  supplements.  Meeting  these  changes 
requirements  will  have  an  impact  on 
newspaper  production  and,  in  particular, 
on  the  assembly  and  packaging  functions, 
Lamparter  said. 

A  cost-effective  assembly  center  is  the 
key  to  newspaper  production  with  the 
flexibility  required  to  meet  the  sometimes 
conflicting  demands  of  different  advertis¬ 
ers  and  the  increasing  need  for  a  variety 
of  editorial  products.  A  total  systems 
approach  with  coordinated  editorial  and 
advertising  requirements  being  met  by  an 
integrated  production  system  from 
incoming  roll  handling  to  printing,  assem¬ 
bly  and  distribution  will  be  the  hallmark 
of  the  really  successful  newspapers  in  the 
future. 


director  and  chairman  of  the  Research 
and  Production  Committee,  “there  is  a 
strong  indication  that  installations — and 
demand  for  development  of  specialized, 
even  individualized,  modifications — will 
increase  substantially  in  the  coming 
year.” 

Lake,  who  is  also  publisher  and  execu¬ 
tive  vicepresident  of  the  Times  Publish¬ 
ing  Co.  in  St.  Petersburg,  Florida,  said 
the  project  has  reached  the  point  where 
ANPA  can  no  longer  be  “supplier, 
marketer  or  maintenance  organization” 
because  it  lacks  “both  financial  and  staff 
resources  to  undertake  such  roles.” 

The  Layout-80  project.  Lake  said,  has 
undergone  “sufficient  in-the-field  test¬ 
ing”  so  that  it  is  “ready  to  graduate  from 
the  laboratory.” 

Lake  said  it  is  possible  that  Layout-80 
will  be  licensed  to  a  number  of  compan¬ 
ies,  but  said  single-source  licensing  is  also 
an  alternative. 


Lamparter  described  a  variety  of  new 
post-press  technologies  and  systems  that 
make  it  possible  to  produce  and  assemble 
the  complex  packages  necessary  to  meet 
these  new  marketing  requirements.  He 
stressed  the  need  for  newspapers  to  use 
in-line  systems  that  operate  at  press 
speeds  and  provide  the  flexibility  to 
deliver  a  varied  and  timely  product. 

On  a  more  present-oriented  subject, 
Howard  Fromson,  president  of  the  ANO- 
COIL  Corp. ,  a  producer  of  wipe-on  offset 
plates,  called  for  greater  control  over  the 
printing  plate  coating  operation  in  news¬ 
paper  platerooms.  He  claimed  wipe  on 
plates  will  run  longer  and  cleaner  with 
less  start-up  waste  if  more  attention  is 
paid  to  plate  coating. 

Regarding  plates,  he  said  coating  is 
“the  single  most  important  thing  you 
do.”  He  explained,  “If  you  have  too 
much  adhesive  in  the  diezo  layer,  you  will 
pick  the  lacquer  off  the  diezo,  because  the 
diezo  has  no  cohesion  whatsoever.  The 
trick  is  to  put  down  as  little  diezo  as  possi¬ 
ble  to  make  the  image  stand  up  as  long  as 
you  want  it  to  stand  up.” 


Newsprint 

(Continued  from  page  7} 


Gannett  newspapers,  estimated  excess 
newsprint  capacity  at  1.5  million  tons. 

“People  at  the  mills  are  struggling  to 
stay  alive  and  keep  running,”  he  said. 
And  he  said  he  “wouldn’t  be  surprised” 
to  see  other  newsprint  producers  follow 
the  lead  of  Kimberly-Clark  and 
International  Paper. 

Observers  indicated  that  the  extent  of 
discount  among  other  newsprint  produc¬ 
ers  is  now  runnning  in  the  5%  to  8% 
range,  with  some  offering  even  larger  dis¬ 
counts.  One  observer  noted  that  Scan- 
danavian  newsprint  can  be  bought  for  $50 
to  $60  less  per  ton  than  U.S.  paper. 

According  to  Jack  E.  Meadows,  presi¬ 
dent  of  Times-Mirror’s  Publishers  Paper 
Company,  the  market  on  the  west  coast 
has  not  been  as  soft  as  in  the  east  and 
south.  He  said  there  has  been  a  slight 
increase  in  newsprint  consumption  in  the 
west  since  early  September.  “We’re  off 
the  flat  spot  a  little  bit,”  he  said. 

“There  apparently  is  a  very  limited 
amount  of  discounting  or  offering  of  cut 
prices,”  he  said.  Publishers  Paper  has  not 
been  under  heavy  pressure  to  discount  or 
reduce  prices,  he  said,  “And  I’m  real 
happy.” 

However,  he  noted  that  the  situation  in 
the  eastern  part  of  the  country  could 
“upset  the  market  out  here,”  a  prospect 
which  does  worry  him. 

As  for  price  increases.  Meadows  said, 
“I’m  not  counting  on  a  price  increase.” 
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ANPA/RI’s  Layout-80  ad  system 
to  be  licensed  by  private  firms 
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MAN.-Roland  aggressively  markets 
new  mid-size  double  width  press 


M. A. N. -Roland  USA,  the  German- 
owned  company  which  acquired  the 
Wood-Hoe  company  several  years  ago,  is 
concentrating  its  marketing  efforts  on  the 
mid-sized  newspaper  market  with  its  new 
UNIMAN  4/2  web  offset  press. 

Introduced  to  the  newspaper  business 
at  the  1982  ANPA/Rl  show  in  Dallas,  the 
UNIMAN  4/2  has  been  sold  to  four  U.S. 
newspapers  and  some  22  other  publishers 
and  printers  worldwide.  The  lead  time 
from  order  to  delivery  is  now  about  12 
months,  according  to  the  company. 

Among  those  in  the  U.S.  who  will  be 
installing  the  UNIMAN  4/2  are  the  Stuart 
(Fla.)  News:  the  Potomac  News,  Wood- 
bridge,  Va.;  and  the  Charlottesville  (Va.) 
Daily  Progress,  according  to  M.A.N.- 
Roland  USA.  Additionally,  the  Morris¬ 
town  (N.J.)  Daily  Record  has  recently 
announced  an  installation  order. 

William  Seaman,  the  company’s  news¬ 
paper  press  division’s  vicepresident/sales 
and  marketing,  says  the  press  is  designed 
to  meet  newspapers’  needs  with  max¬ 
imum  simplicity  of  operation. 

“This  press  prints  50,000  papers  per 
hour  straight  run.  That’s  actual  produc¬ 
tion  speed,  not  a  mechanical  rating.  It’s 
flexible  —  it  can  handle  spot  or  process 
color,  there  are  three  different  folders  to 
choose  from,  it  can  be  set  up  to  run  news¬ 
papers  and  inserts  without  costly 
changeovers  and  cutoff  choices  are  the 
largest  of  any  press  in  its  class,’’  Seaman 
says. 

The  color  capability,  which  can  be  built 
in  at  the  time  of  purchase  or  added  later, 
is  available  in  several  forms.  Right  or  left 
hand  color  decks  can  be  used,  or  for  back 
to  back  spot  color,  stacked  units  can  be 
provided.  Color  and  web  positioning  is 
obtained  using  angle  bars,  bay  windows, 
web  turnover  bars  and  under-folder 
leads. 


The  UNIMAN  4/2  can  be  floor  or  sub¬ 
structure  mounted,  often  in  the  same 
space  occupied  by  the  letterpress  it  re¬ 
places.  Reels,  tensions  and  pasters  can  be 
right  angle  or  end  fed  on  floor  mounted 
presses  and  can  be  supplied  with  two  or 
three  arm  reels,  which  can  accept  up  to 
45”  rolls.  The  press  accommodates  web 
widths  from  53”  to  63”  on  full  rolls.  The 
plate  lockup  system  requires  no  tools  and 


accommodates  plate  thicknesses  from 
.0075”  to  .012”.  Cutoffs  of  22y4”,  22”, 
21”,  20'/:”  and  18'/:”  are  available.  With 
a  22”  cutoff,  printed  length  is  21  5/32”. 

The  press  is  equipped  with  a  direct  spir¬ 
al  bruch  dampener,  which  helps  minimize 
waste.  It  applies  water  to  the  plate  first, 
providing  “clean”  startups,  minimizing 
time  for  ink-water  adjustments,  reducing 


feedback  to  the  fountain  and  yielding  a 
higher  quality  printed  product.  The  ink 
fountain  drops  down  for  easy  cleaning 
and  the  fountain  blade  is  easily  closed  for 
overnight  shutdown  without  disturbing 
the  ink  key  settings. 

Among  the  folders  available  is  the  new 
3:2  tucker  blade  model,  offered  with  a 
22”  or  23  ’A”  cutoff,  which  produces  up 
to  144  broadsheet  pages  collect  or  80 
straight.  It  joins  the  2:1  tucker  blade  fol¬ 
der  for  heavy-duty  newspaper  applica¬ 
tions.  The  latter  is  capable  of  112  pages 
collect  or  72  straight.  A  2:3:2  jaw  folder, 
suited  for  commercial  as  well  as  news¬ 


paper  work,  is  available  with  any  of  five 
cutoffs  and  is  capable  of  64  pages  collect 
or  48  straight.  Also  available  are  com¬ 
mercial  options,  including  quarter  fold¬ 
ers,  cross  perforators  and  double  parallel 
folds. 

A  UNIMAN  4/2  press  has  been 
installed  at  the  AN  PA  Research  Institute, 
which  will  be  available  for  crew  training. 


Denver  Post  buys 
future  plant  site 

The  Denver  Post  has  bought  a  42-acre 
tract  of  land  in  the  northwest  part  of  the 
city  as  its  future  home,  publisher  Lee  J. 
Guittar  announced. 

The  sale  followed  four  months  of  dis¬ 
cussion  with  the  Denver  Brick  and  Pipe 
Co.,  which  had  owned  the  property  since 
1889.  Terms  were  not  disclosed. 

“We  bought  this  land  to  put  in  the  bank 
for  the  Post,”  Guittar  said. 

He  added  that  the  building  date  for  the 
new  plant  will  depend  on  the  economy 
but  said  the  plan  is  to  make  it  the  site  of  a 
new  printing  facility. 

Walt  Hempton,  the  paper’s  vicepresi¬ 
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dent  and  director  of  operations,  said  the 
location  is  ideal  for  receipt  of  raw  materi¬ 
als  and  distribution  of  the  newspaper 
because  of  its  proximity  to  two  interstate 
highways  and  the  mainline  of  the  Burling¬ 
ton  Northern  Railroad. 

“This  is  an  exciting  event  for  the  Post 
and  particularly  for  our  operations 
department  in  presenting  us  with  an 
opportunity  to  take  the  fullest  advantage 
of  the  ultimate  in  printing  technology,” 
Hempton  declared. 

The  Post  is  currently  situated  on  a 
downtown  city  block  between  14th,  15th, 
California  and  Welton  Streets. 

Acquisition  of  the  land  will  eventually 
enable  the  paper  to  move  its  entire 
operation  from  its  current  downtown 
location. 

The  location,  which  Guittar  calls 


“spectacular,”  is  just  northwest  of  Inter¬ 
state  25  and  70.  intersecting  with  the  Burl¬ 
ington  Northern  Railroad’s  main  line. 

“We’re  really  happy  to  have  found  a 
location  within  the  city  of  Denver  that 
will  allow  us  to  continue  the  strong  pres¬ 
ence  of  the  Post,”  said  Guittar.  “This 
purchase  is  a  further  demonstration  of 
our  committment  to  the  community  and 
our  confidence  in  the  future  vitality  and 
success  of  the  Denver  Post.” 

MacMillan  Bloedel  vp 

Glen  C.  Atkins  has  been  promoted  to 
vicepresident  of  MB  Sales  in  Stamford, 
Connecticut.  He  continues  his 
responsibility  as  general  manager  of  that 
company . 
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Texas  graphic  arts  scholarship 
established  at  Rochester  Tech 


Establishment  of  a  new  endowment 
fund  for  scholarships  to  study  printing 
technology  at  the  world-renowned 
Rochester  Institute  of  Technology  has 
been  announced  by  the  Southwest  School 
of  Printing  Management,  Inc.,  an  educa¬ 
tional  trust. 

Richard  D.  Blum,  A.H.  Belo  Corpora¬ 
tion,  senior  corporate  vicepresident  and 
president  of  SWSPM,  inc.,  disclosed  that 
a  $150,000  grant  has  been  made  to  RIT  to 
endow  permanent  scholarships  for  quali¬ 
fied  residents  of  Texas  interested  in 
pursuing  college  degrees  in  printing  and 
newspaper  publishing  management. 

“This  is  a  move  to  help  strengthen 
sources  of  entry-level  production  manag¬ 
ers  for  Texas’  graphic  arts  industry.”  he 
explained.  “The  new  fund  has  been  cre¬ 
ated  ‘in  perpetuity’  and  will  serve  as  the 
basis  for  continuing  and  growing  scholar¬ 
ship  aid  to  Texas  residents  at  RIT,”  he 
noted. 

Officials  at  the  Institute  hope  to  en¬ 
courage  growth  of  this  fund  to  $1  million 
by  1988,  attracting  additional  fund- 
investors  from  Texas’  graphic  arts  busi¬ 
ness  community,  Blum  pointed  out. 
Since  the  state’s  printing  and  newspaper 
publishing  companies  will  be  the  ultimate 
beneficiaries  of  future  professionally- 
trained  graduates  from  RIT,  their  support 
of  this  endowment  program,  exclusively 
for  Texas  residents,  makes  good  business 
sense. 

This  Texas  scholarship  fund  will  give 
special  emphasis  to  the  integration  of 
courses  in  engineering,  computer  sci¬ 
ence,  and  graphic  arts  in  response  to 
industry’s  expressed  need  for  total  print¬ 
ing  systems  management.  Scholarship  re¬ 


cipients  will  be  selected  from  students 
who  have  resided  in  the  state  of  Texas  no 
less  than  four  years  immediately  prior  to 
their  admission  to  RIT,  and  who  have  an 
expressed  intent,  when  making  applica¬ 
tion  to  RIT,  to  return  to  Texas  upon  com¬ 
pletion  of  their  education  at  the  Institute. 

The  College  of  Graphic  Arts  and  Pho¬ 
tography,  with  1,850  students,  is  one  of 


the  largest  colleges  of  Rochester  Institute 
of  Technology,  a  privately  endowed,  co¬ 
educational,  non-sectarian  university 
offering  an  advanced  technological 
education  to  16.000  students  annually. 

In  addition  to  the  nationally  and 
internationally  known  College  of  Graphic 
Arts  and  Photography  and  the  National 
Institute  for  the  Deaf.  RIT  has  colleges  of 
Business.  Science.  Continuing  Educa¬ 
tion,  Engineering.  Fine  and  Applied  Arts, 
General  Studies  and  Applied  Science  and 
Technology. 


Pictured  (from  I  to  r)  ore:  Robert  G.  Hacker,  School  of  Printing,  RIT;  Oliver  P. 
Snyder,  president,  Johnston  Printing  Co.;  Richard  D.  Blum,  senior  corporate  vp, 
A.H.  Belo  Corp.;  Lloyd  Gilmore,  chairman  af  the  board.  Riverside  Press;  Nonnan 
A.  Miles,  director.  National  Development,  RIT;  and  Eugene  Green,  president, 
Wilson  Engraving  Co.,  Inc. 


Torstar,  Southam,  Beil  Canada  join 
government  in  videotex  venture 


A  unit  of  Toronto-based  media  com¬ 
panies,  Southam,  Inc.  and  Torstar  Corp., 
has  unveiled  a  new  service  that  provides 
information  on  the  city  through  the  Teli- 
don-based  videotex  terminals. 

Known  as  “Teleguide  to  Ontario,”  the 
system  provides  two-way  television  ter¬ 
minals  in  frequently  traveled  areas, 
allowing  residents  and  tourists  to  request 
free  information  on  attractions,  entertain¬ 
ment,  accommodations  and  services  in 
Toronto. 

David  Carlisle,  president  of  Infomart, 
the  Toronto  company  that  will  provide 
the  service,  told  a  news  conference  that 
Teleguide  already  has  $16  million  in  funds 
committed  to  date.  Infomart — jointly 
owned  by  Southam  and  Torstar — and  the 
Ontario  government  have  each  invested 
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$5  million  in  the  venture,  while  Ottawa 
and  Bell  Canada  have  put  in  $2  million 
and  $4  million  respectively. 

Carlisle  said  Teleguide,  with  100  ter¬ 
minals  in  place  in  the  Toronto  area  and  a 
database  of  about  6.000  pages,  would 
break  even  once  it  has  sold  30.(X)0  pages 
of  information.  He  said  the  system  could 
expand  to  50.0(X)  pages  and  should  be 
operating  profitably  within  two  or  three 
years. 

The  bulk  of  the  service’s  revenue  will 
come  from  the  sale  of  pages  to 
information  providers,  while  some  addi¬ 
tional  revenue  will  be  derived  from  the 
placement  of  terminals  in  private  loca¬ 
tions. 

Besides  Teleguide.  Infomart  operates 
three  other  videotex  services,  one  that 


provides  agricultural  data  to  Manitoba 
farmers,  one  supplying  information  on 
federal  government  services  and  a  Bell 
Canada  consumer  field  trial  called  Vista. 

Infomart  systems  use  Telidon  compu¬ 
ter  language  developed  by  the  Federal 
Communications  Department  in  the  late 
1970s.  Telidon  technology  became  the 
basis  for  the  new  North  American 
videotex  standard  adopted  by  Canada 
and  the  U.S.  earlier  this  year. 

The  company  is  currently  operating 
videotex  trials  at  Time,  Inc.  in  New  York, 
the  Times  Mirror  Corp.  in  Los  Angeles, 
and  Digital  Equipment  in  Boston. 

Directly  or  through  subsidiaries, 
Southam  publishes  a  number  of  major 
Canadian  newspapers,  as  well  as  trade 
journals  and  books.  Torstar  owns  the 
Toronto  Star,  Canada’s  largest  news¬ 
paper,  a  group  of  suburban  Toronto 
weekly  newspapers  and  Harlequin  Enter¬ 
prises  Ltd.,  a  publisher  of  romantic  fic¬ 
tion. 
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ROCKWELL  INTERNATIONAL  CORPORATION’S 
Graphic  Systems  Division  (GSD)  and  PACEPACK 
INTERNATIONAL,  Warminster,  Pennsylvania,  have  signed 
a  worldwide  marketing  agreement  permitting  GSD  to 
market  the  Pacepack  Ministack. 

GSD  Goss  Mailroom  Products  is  provided  marketing 
rights  of  the  Pacepack  Ministack  worldwide  except  in 
Germany,  Switzerland,  Spain,  Austria,  Portugal,  Mexico, 
India,  and  countries  of  the  Benelux  and  Comecon. 

A  versatile  jogger-counter-stacker,  the  Ministack  is 
intended  to  meet  the  needs  of  commercial  printers  and 
single-width  newspapers  requiring  high  quality  bundles  for 
future  processing.  Since  its  introduction,  more  than  100 
Ministacks  have  been  sold  throughout  the  world. 

The  portable  horizontally  configured  unit  counts  and 
stacks  half-fold,  quarter-fold  and  tabloid  products  at  a  rate 
of  60,000  cph,  accepting  either  fold-  or  cut-edge  leading. 

All  major  functions  are  microprocessor-controlled  for  fast 
production.  A  variety  of  infeed  table  heights  and  lengths 
and  delivery  roller  table  lengths  are  standard,  adding  to 
the  Ministack's  versatility. 

Copies  are  fed  to  the  Ministack  and  independently 
adjustable  pre-joggers  align  the  stream  prior  to  entering  the 
squeeze  roller  and  counter.  A  pair  of  heavy  steel  squeeze 
rollers  condition  the  fold  and  expel  air  from  the  stream  of 
products  to  promote  neat  stacks.  Copies  are 
held-controlled  to  the  counting  head,  assuring  accurate 
counting  of  heavy  products  or  ones  as  light  as  eight-page 
tabloids. 

Time  and  shingle  are  controlled  by  the  microprocessor 
for  interruption  of  the  stream.  In  the  stacking  unit,  the 
top-loaded  bundle  is  side-jogged  and  additional 
back-joggers  help  produce  quality  stacks.  The  side-joggers 
are  independently  adjustable  while  the  Ministack  is 
running.  The  time  and  speed  of  bundle  ejection  and  the 
front  gate  are  under  microprocessor  control.  (A 
programming  facility  for  odd  counts  is  optional.) 

In  case  of  a  jam,  a  highly  accessible  emergency  button 
initiates  a  sequence  that  opens  the  squeeze  rollers,  the 
intercept  and  the  stack  gate  to  permit  the  stream  of 
products  to  pass  through  the  Ministack  until  the  jam  is 
cleared  and  the  unit  recycles. 

The  Pacepack  Corporation  was  formed  by  three 
engineers  who  formerly  worked  for  Ferag  in  the  U.S., 
introduced  the  Ministack  in  Europe  at  the  last  IFRA 
exhibition. 

*  *  * 

COMPOSITION  SYSTEMS,  INC.  (CSI)  of  Elmsford, 
New  York  and  EXPOGRAPH  Breukelen,  the  Netherlands, 
a  company  of  Buhrmann  Tetterode  nv,  have  reached  an 
agreement  to  market  CSI  text  processing  systems  in 
Europe. 

Expograph  is  exclusive  distributor  for  leading  U.S. 
manufacturers  throughout  Western  Europe.  The  product 
range  consists  of  computerized  equipment  for  the  graphic 
arts  industry. 

As  a  consequence  of  this  agreement,  CSI  made  its  first 
appearance  in  Europe  at  the  IFRA  Expo  ’82  in 
Copenhagen,  October  18-21,  on  the  Expograph  stand. 

Installation  of  the  first  CSI  system  in  Europe  will  occur 
this  month  at  the  Wall  Street  Journal  in  Brussels.  This 
editorial  and  production  system  is  being  installed  in 
conjunction  with  the  new  startup  of  the  Wall  Street 
Journal  Europe,  a  new  Dow  Jones  publication. 

Dow  Jones  is  also  installing  a  CSI  editorial  system  in 
their  New  York  City  office  consisting  of  2  PDP  1 1/  44s,  28 


Edit  1 12  terminals  locally  connected  in  New  York,  and  27 
terminals  connected  remotely  from  Philadelphia,  Los 
Angeles  and  Washington.  This  system  will  transmit  data  to 
the  Brussels  system  via  satellite. 

CSI  adds  a  complete  range  of  newspaper  front-end 
system  applications  to  the  existing  Expograph  product 
line.  These  will  include  editorial,  classified  advertising, 
and  production  systems  operating  under  the  CSI  globalnet. 

The  globalnet  architecture  is  built  around  standard  DEC 
hardware  and  the  CSI  112-B,  a  Motorola  68000 
microprocessor  based  intelligent  terminal. 

Multiple  computers  may  be  combined  in  globalnet  while 
maintaining  a  true  central  database. 

In  other  recent  CSI  business,  the  Star  Ledger,  Newark, 
New  Jersey,  will  install  a  CSI  News  Management  System. 
The  system  will  consist  of  two  1  l/70s,  and  90  CSI  1 12/B 
terminals  operating  under  the  globalnet  architecture.  The 
Star  Ledger  is  already  operating  an  88  terminal  Ad 
Marketing  System  from  CSI. 

The  Calgary  Sun,  Calgary,  Alberta,  Canada,  has 
recently  selected  CSI  for  both  their  editorial  and  classified 
operations.  They  will  install  a  dual  1 1/70  system  with  47 
terminals.  Previously,  Calgary  was  operating  remote  to  the 
Edmonton  Sun,  which  also  has  a  CSI  system. 

*  *  * 

The  3M  Printing  and  Reprographic  Products  and  Graphic 
Preparation  Systems  Divisions  demonstrated  several  new 
products  for  the  first  time  in  the  U.S.  at  the  Graph  Expo 
East  show  in  Philadelphia.  Two  new  offset  plates  were 
shown  by  the  Printing  and  Reprographic  Products 
Division: 

The  Endura  Plate,  a  metal,  presensitized  and  extremely 
long-running  lithographic  plate,  is  designed  for  runs  of 
750,000  or  more  impressions.  The  high-quality,  one-sided, 
negative-acting  plate  is  ideal  for  web  publication  work,  and 
its  grained,  anodized  aluminum  surface  provides 
outstanding  water  and  ink  control. 

The  Onyx  Plate,  a  significant  addition  to  3M’s  line  of 
polyester-based  offset  duplicator  plates,  features  sharp 
resolution  and  a  press  life  of  10,000  impressions.  Run 
length  is  dependent  on  the  type  of  original,  type  of  press, 
press  pressures,  inks,  fountains,  papers  and  overall  press 
conditions. 

Onyx  Plate  Material  can  be  imaged  with  3M’s  MR-417 
and  MR-412  camera  plate  systems  using  quartz  lights  as 
well  as  Itek  12.18  platemakers,  and  Itek  12.18  and  11.17 
cameras  with  3M’s  106K  processor. 

The  new  products  shown  by  3M  Graphic  Preparation 
Systems  Division  are: 

3M  Rapid  Access  Camera  Film  System.  Including  the 
new  RA-24  tabletop  film  processor,  two  films,  chemistry 
and  3M  Dotgard  Screens,  the  new  3M  Rapid  Access 
system  features  speed  in  a  complete  rapid  access  system, 
access  system. 

Positive  Matchprint  Proofing  System.  With  low-polluting 
aqueous  development  and  rapid  machine  processing,  the 
new  single-sheet  proofing  system  is  designed  for  150-to 
200-line  screens  and  is  capable  of  acheiving  3  to  97  percent 
dots  offering  highly  consistent  results, 
emulsion-to-emulsion  exposure  and  higher  resolution  than 
conventional  negative  systems. 

QA  Graphic  Arts  Calculator.  This  hand-held  calculator  is 
designed  for  convenient  and  accurate  calculation  of  several 
film  procedures,  including  bump.  Hash  and  main  exposure, 
calculation  of  chemistry  replenishment  rates  and  reduction/ 
enlargements. 
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Inlanders  hear  how  rival 
ad  media  pitch  accounts 


By  Celeste  Huenergard 

Newspapers  selling  defensively 
instead  of  offensively  may  be 
unknowingly  forfeiting  ad  dollars  to  their 
opponents. 

That  was  one  of  the  many  warnings 
four  executives  representing  competing 
media  brought  to  the  some  450  newspaper 
members  attending  the  97th  annual  meet¬ 
ing  of  the  Inland  Daily  Press  Association 
in  Chicago  last  week. 

The  main  problem  with  newspapers  is 
that  they  try  to  compete  on  a  one-to-one 
basis  (with  other  media)  instead  of  as  the 
market  leader.”  declared  Douglas  Car- 
roll,  an  account  executive  with  AT&T 
and  a  former  Penny  Saver  ad  director. 
“They're  reacting  instead  of  saying, 
‘we're  the  best  and  here's  why.'  Their 
major  downfall  is  that  they  don't  tell  their 
whole  story.” 

Other  warnings  came  from  spokesmen 
for  the  Yellow  Pages,  radio  and  televi¬ 
sion. 

“'Newspapers  can  sell  themselves  as 
the  market  leader  simply  because  they 
offer  more  services.”  Carroll  explained. 

If  shoppers  are  succeeding  in  wooing 
advertisers  away  from  newspapers,  he 
continued,  it's  because  they  make  up  the 
combat  rules,  usually  offer  lower  prices 
and  make  more  sales  calls  than  their  daily 
counterparts. 

While  credibility  still  remains  a  prob¬ 
lem  for  most  shoppers.  Carroll  said  some 
dailies  are  unwittingly  enhancing  their 
competitor's  status  simply  through  the 
“slander  campaigns  they  generate 
against  the  free  medium.” 

"The  newspaper  reps  plant  the  seed  in 
the  advertisers'  minds  that  maybe  there 
might  be  something  to  shoppers.”  he 
said. 

Meanwhile,  the  Yellow  Pages  also  are 
gearing  up  for  a  bigger  chunk  of  the 
advertising  pie  following  the  gov¬ 
ernment's  decision  last  August  to  keep 
the  Bell  System's  Yellow  Pages  with  22 
local  telephone  companies. 

“Now  that  they  have  been  stripped  of 
their  financial  dependence  on  Ma  Bell, 
they  will  be  even  more  aggressive.”  Eric 
Anderson,  vicepresident  of  the  News¬ 
paper  Advertising  Bureau  and  a  former 
Yellow  Pages  executive,  told  his  listen¬ 
ers.  “They  will  be  financially 
independent  and  hungrier  than  ever  for 
new  advertising  dollars,  your  advertising 
dollars.” 

According  to  Anderson.  Yellow  Pages 
represent  almost  $4  billion  in  advertising 
revenues,  I09f  of  which  is  placed  by 
national  advertisers. 

“That  leaves  about  $3.6  billion  that 
local  Yellow  Pages  salespeople  are 
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extracting  from  your  local  advertisers. 
The  amazing  thing  is  that  during  1980  and 
1981,  not  exactly  great  years  for  news¬ 
paper  advertising.  Yellow  Pages'  annual 
growth  rate  was  approximately  15%.”  he 
said. 

What's  their  pitch?  Usage  and  the  con¬ 
tention  that  they  fill  a  vital  link  in  the 
buying  cycle.  Anderson  said  and  then 
ticked  off  a  list  of  the  directories'  sales 
points. 

— 80%  of  adults  over  20  use  the  Yellow 
Pages  some  34  times  a  year — which  is 
equivalent  to  four  billion  references  a 
year. 

— Yellow  Pages  tell  customers  where 
to  buy.  57%  of  general  consumer  refer¬ 
ences  are  made  by  uncommitted  buyers. 
The  second  kind  of  buyer  knows  what  he 
wants  and  is  just  looking  for  a  place  to  buy 
it. 

— Yellow  Pages  are  always  at  hand, 
and  84.6%  of  their  references  result  in 
action. 

— Cost  per  potential  buyer  is  only 
pennies  per  day. 

For  the  most  part.  Yellow  Pages  are  a 
well-trained,  well-organized  sales 
operation.  Anderson  said. 

Each  market  they  serve  is  analyzed  and 
segmented,  sales  calls  are  planned  mostly 
by  appointments,  and  customers  are  en¬ 
couraged  not  only  to  renew  their  current 
ads  but  to  take  out  additional  space  under 
new  so-called  related  headings. 

"Yellow  Pages  business  has  been 
changing  dramatically  over  the  last  four 
or  five  years.”  Anderson  said.  "Market¬ 
ing  is  their  key  word  today  and  they  con¬ 
sider  themselves  market-driven.” 

Some  of  the  product  changes  and 
innovations  they  have  introduced  recent¬ 
ly  include  individual  directories  for  busi¬ 
ness  to  business,  neighborhoods, 
industry  and  tourists. 

Future  innovations  will  include  more 
spot  color  and  extended  use  of  coupons 
throughout  the  pages. 

"Newspapers  have  their  job  cut  out  for 
them  in  competing."  Anderson  con¬ 
cluded.  and  then  sailed  through  a  list  of 
pointers  newspapers  should  be  following 
to  protect  their  markets. 

— Sales  staffs  should  upgrade  their  pro¬ 
fessionalism  through  sales  training  and 
effective  management  follow-up  pro¬ 
grams. 

— Readership  and  market  data  should 
be  kept  up-to-date  and  circulation  pro¬ 
vided  according  to  zip  codes. 

— Specific  sales  arguments  aimed  at 
the  Yellow  Pages  should  be  prepared 
before  the  directories  launch  their  own 
campaigns  in  a  newspaper's  market. 
Anderson  reminded  his  audience  that 


newspapers  have  numerous  advantages 
over  Yellow  Pages  as  advertising  vehi¬ 
cles. 

Anderson  suggested  that  newspapers 
should  develop  new  products  for  new 
advertisers. 

The  executive  said  specific  mastheads 
for  specific  advertiser  groups,  such  as 
auto-aftermarket,  do-it-yourself,  and 
lawn  and  garden  might  provide  additional 
revenue  for  dailies. 

Joe  Lentz,  general  sales  manager  of 
WEEK-tv.  Peoria,  III.,  presented  the 
television  side. 

“Television  is  a  modern  marketing  sci¬ 
ence  that  assures  your  advertising  will  be 
seen,”  he  announced.  "In  most  cases 
only  42  percent  (of  a  market)  will  see  your 
newspaper  ad  and  then  it  has  to  be  larger 
than  a  full  page.” 

Calling  it  a  “precision  tool  with  reach 
and  precise  levels  of  frequency,”  Lentz 
said  tv  has  always  led  other  media  in 
research. 

“Newspapers  continue  to  present  old- 
fashioned  arguments.”  he  insisted  and 
chastised  the  industry  for  continuing  to 
sell  via  circulation  numbers  instead  of 
demographics  and  sound  marketing  data 
and  research. 

Lentz  then  reeled  off  a  number  of  other 
sales  approaches  his  salespeople  are 
using  to  convince  advertisers  to  go  with 
broadcast  instead  of  newsprint. 

— Color  on  television,  unlike  newspa- 
ers.  is  absolutely  free. 

— 98.1%  of  American  households  have 
a  television. 

— Newspapers'  cost  per  thousand 
makes  them  the  most  expensive  medium 
to  advertise  in. 

— In  the  last  two  decades,  television 
has  usurped  the  daily  newspaper's 
position  as  the  No.  I  provider  of  new  sand 
the  most  credible  medium. 

— Consumers  spend  six  times  as  much 
time  with  tv  as  they  do  with  newspapers. 

— Unlike  newspapers,  television  is  a 
healthy  industry.  There  are  only  26  cities 
in  the  United  States  that  have  competing 
dailies  today. 

When  it  was  radio's  turn  to  take  pokes 
at  the  industry.  Rich  Jakic  criticized 
newspapers'  insistence  on  mediocre  pro¬ 
motional  graphics  and  their  sales  staffs' 
lack  of  sophistication. 

Jakle  contended  that  since  most  daily 
electronic  media  "has  to  promote  harder, 
their  salespeople  tend  to  be  sharper  than 
newspaper  salespeople.” 

He  said  that  the  secret  of  selling  radio 
space  is  shoe  leather. “See  the  peo¬ 
ple  ..  .  there  is  no  substitute  for  that.” 
On  the  average  his  own  salespeople  are 
required  to  call  on  at  least  12  to  15 
accounts  a  day. 

During  the  question  and  answer  ses¬ 
sion  that  followed,  both  Jakle  and  Carroll 
agreed  that  female  sales  reps  tend  to  be 
more  successful  than  their  male  counter¬ 
parts.  because  they're  more  aggressive 
and  hungrier. 
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NBC  and  AP  to  poll 
36,000  voters 

NBC  News  and  the  Associated  Press 
will  conduct  a  comprehensive  street  poll 
of  more  than  36.0(K)  voters  as  they  leave 
polling  places  in  all  50  states  and  the  Dis¬ 
trict  of  Columbia  on  Election  Day.  Tues¬ 
day,  November  2.  it  was  announced  by 
Ray  Wetzel,  general  manager,  election 
and  polling.  NBC  News. 

These  Election  Day  voter  polls  will 
provide  NBC  News  with  much  of  the  data 
on  which  its  analysis  of  the  general  elec¬ 
tions  will  be  based.  Dr.  Laurily  Epstein  is 
manager  of  the  Election  Day  voter  poll¬ 
ing. 

In  addition  to  the  national  poll,  present¬ 
ing  an  overall  view'  of  public  opinion 
throughout  the  country,  separate  polls 
will  be  conducted  in  13  states  in  which 
there  are  races  of  high  interest.  The  ques¬ 
tions  asked  in  these  polls  will  be  tailored 
to  each  individual  state. 

The  states  are  California.  Connecticut. 
Florida.  Illinois.  Maryland.  Massachu¬ 
setts.  Michigan.  Minnesota.  New'  Jersey. 
New  York,  Ohio.  Texas  and  Virginia. 

The  national  sample  will  show'  the  like¬ 
ly  effect  on  the  outlook  for  President 
Reagan's  re-election,  should  he  choose  to 
run  again,  and  how  his  programs  are  apt 
to  fare  in  Congress  during  the  next  two 
years  of  his  Administration.  It  w  ill  reflect 
the  country's  views  on  the  economy, 
unemployment,  nuclear  weapons, 
defense  and  government  spending. 

The  13  state  polls  will  also  detail  the 
demographics  of  the  voters,  including 
age,  income,  education,  race,  ethnicity, 
occupation,  ideology  and  party 
identification.  They  will  record  the  vot¬ 
ers'  views  on  public  issues  in  their  own 
states,  as  well  as  on  national  issues. 


Press  ’N  Times 


By  Don  Fitzgerald 


“Harry,  I  would  like  for  you  to  meet  Andrew  M.  Harris,  our 
local  editor  and  watchdog  for  the  people  -  and  his  keeper, 
Mrs.  Harris.” 


Two  columnists  win 
in  political  contests 

Voters  in  Palm  Beach  County.  Florida, 
pushed  two  newspaper  columnists  into 
the  political  areas  in  the  September  pri¬ 
mary  elections. 

Steve  Mitchell,  who  was  a  Democrat 
when  he  wrote  humorous  things  about 
politicians  for  the  Falin  Beach  Post  and 
Times  (Cox  newspapers),  won  nomina¬ 
tions  as  the  Republican  candidate  for 
Congress.  He  wants  to  help  President 
Reagan  put  across  the  single-rate  tax 
plan. 

Jo  Ann  Currier,  food  editor  and  politic¬ 
al  columnist  for  the  weekly  Lake  Worth 
Herald,  will  be  the  Republican  candidate 
for  the  State  Senate  seat. 

Mitchell's  opponent  outspent  him 
four-to-one  in  pre-primary  tv  and  print 
ads.  Political  observers  attributed  the 
Mitchell  and  Currier  victories  partly  to 
the  fact  that  they  had  ‘‘better  name 
recognition”  on  the  ballots. 
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EDITOR  &  PUBLISHER  for  October  30,  1982 


t 


( 


t 


Use  this  handy  order  form  to  order: 

1982  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  April,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1982  Edition  $40  per  copy  □  Bulk  orders  5  or  more  $35.00  each  .  _  . 

(U.S.  and  Canada)  Number  of  copies 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1982  Edition  $40  per  copy  Bulk  orders  5  or  more  $35.00  each  _ _ 

(U.S.  and  Canada)  Number  of  copies 

Name _ Title _ 

Company _ _ _ _ 

Nature  of  Business  _ _ 

Address _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

$50  per  copy  including  postage  outside  U.S.  and  Canada. 

New  York  State  residents  add  applicable  sales  tax. 


i 

,  3| 


Enclose  this  card 
with  your  payment. 


INCFO  meeting 

(Continued  from  pufie  14) 


ly  hurts  the  company,  he  said.  Fraud  on  ® 
behalf  of  the  corporation  “hurts  others." 

Management  fraud  includes  sale  of 
fictitious  or  misrepresented  assets,  con¬ 
cealment  of  unacceptable  performance  tl 
by  management,  acceptance  of  bribes  or  tl 
kickbacks,  tax  fraud,  planned  bankrupt-  n 
cies,  improper  representation  of  valuation 
of  assets,  liabilities  and  income,  and  C 
diversion  to  management  of  gains  from  a  e 
transaction  that  normally  would  produce  e 
profits  for  the  company.  c 

Southfield-Smith  told  the  financial  c 
officers  that  as  members  of  “top  manage¬ 
ment”  at  their  newspapers,  they  have  n 
“some  responsibility  for  discovery"  of  F 
fraud  when  it  occurs.  b 

“All  of  our  companies  have  been  sub-  ti 
jected  to  some  type  of  management  d 
fraud,”  he  said.  “It  can't  happen  unless  t 
there's  an  override  of  the  internal  audit  2 
system.  Think  how  to  repress  it.”  ' 

e 

Fire  prevention 

In  another  session,  Robert  Schindelar  2 
of  Factory  Mutual  Engineering,  Nor-  2 
wood,  Massachusetts,  talked  about  ways  I 
for  newspapers  to  prevent  fires  in  their 
computer  rooms. 

He  said  949f  of  ail  computer  room  fires  5 
resulted  from  four  causes,  all  prevent-  ‘ 
able;  smoking,  electrical  short  circuits,  • 
incendiarism  or  arson,  and  combustible  ^ 
materials  too  close  to  hot  surfaces. 

Schindelar  recommended  having  an  > 
automatic  sprinklers  installed  to  back  up  ‘ 
Halon  1301  systems.  He  said  it  was  not  ^ 
water  itself  but  the  minerals  left  when 
water  evaporated  that  damaged  comput-  ' 
ers.  Immediate  clean-up  of  computer  cir? 
cuits  with  de-ionized  water  will  avoid 
most  of  the  damage,  he  said. 

Lawrence  J.  Grajewski,  with  Ernst  & 
Whitney  in  Detroit,  stressed  in  his  ses¬ 
sion  on  investment  credit  planning  the 
importance  of  careful  planning  to 
maximize  benefits. 

Quality  circles 

Albert  E.  Francis,  manager  of  human 
resources  and  training  for  the  Detroit 
Free  Press,  told  INCFO  members  about 
the  use  of  quality  circles  at  his  news¬ 
paper. 

Francis  said  quality  circles  must  be 
“voluntary”  and  have  “the  strong  sup¬ 
port  of  management”  if  they  are  to  be 
effective. 

Though  the  quality  circles  at  the  Free 
Press  do  not  deal  with  problems  “subject 
to  contract  negotiations”  with  the  news¬ 
papers'  unions,  Francis  said  they  are 
“great  morale  boosters”  because  em¬ 
ployees  “feel  they  have  a  say  in  our 
operations.” 

He  said  quality  circles  will  “not  lead  to 
dramatic  improvements  overnight.  It 
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takes  six  months  to  two  years  for  there  to 
be  visible  results.” 

Francis  said  quality  circles  are 
operating  in  most  of  the  paper's 
departments  and  new  ones  are  being 
organized  in  the  finance  department  and 
newsroom. 

Electronic  publishing 

No  newspaper  convention  is  complete 
these  days  without  a  session  devoted  to 
the  new  electronic  media  and  INCFO  was 
no  exception. 

Joe  Cole,  general  manager  of  R/G 
Cable,  a  division  of  Phoenix  Newspap¬ 
ers,  noted  that  there  are  “about  80 
electronic  publishing  operations  being 
conducted  in  newspapers  in  this 
country.” 

Cole  said  R/G  Cable  leases  three  chan¬ 
nels  from  Storer  Cable's  franchises  in  the 
Phoenix  area.  The  classified  channel 
began  operating  last  July ;  the  24-hour  tex¬ 
tual  news  channel,  R/G  Vision  News, 
debuted  October  26.  Programming  for  the 
third  channel  is  still  in  development.  A 
24-hour  real  estate  channel  mixing 
videotape  and  cabletext  is  being  consid¬ 
ered,  Cole  said. 

Cole  said  the  classified  channel  is 
averaging  “just  under  2,500  pages”  of  ads 
a  week,  with  a  minimum  charge  of  50c  per 
page.  The  open  rate  is  80tf  per  page  per 
day. 

Phoenix  Newspapers  tied  in  cable  clas¬ 
sifieds  with  its  newspaper  classified 
advertising  and  offers  its  sales  force  an 
incentive  for  selling  ads  on  the  cable 
system. 

Cole  said  selling  ads  for  the  news  chan¬ 
nel  will  be  more  difficult  since  it  will  be 
sold  as  “a  separate  buy”  by  a  separate 
sales  staff  “of  one.” 

Cole  said  Phoenix  Newspapers 
invested  about  $180.(KK)for  capital  equip¬ 


ment  for  R/G  Cable.  Other  costs  include 
salaries,  telephones  for  transmitting  to 
cable  systems,  and  channel  leases  which 
go  on  a  percentage  of  revenue  basis  next 
year. 

In  addition  to  Cole  and  the  advertising 
salesman,  R/G  Cable's  staff  includes 
three  full-time  and  two  part-time  editors. 

Terry  Ausenbaugh,  administrative 
assistant  to  the  office  of  the  president  at 
the  Onudni  World  Herald,  said  one  of  the 
problems  in  selling  ads  for  the  newspap¬ 
er's  cable  news  channel  in  Omaha  is 
“there  are  53  other  channels”  on  the  Cox 
system.  Cox  alone,  through  its  local  sub¬ 
sidiary,  is  selling  “space”  on  six  other 
channels,  he  noted,  and  “their  pricing 
was  initially  about  half  of  what  we 
thought  our  product  was  worth.” 

Ausenbaugh  said  one  of  the  main 
benefits  of  cable  w  ill  be  in  promoting  the 
company's  newspaper.  “It  gives  us  a 
means  to  scoop  the  broadcast  media,”  he 
commented. 

John  Wooley,  editorial  director  of 
Knight-Ridder's  Viewtron,  said  the  com¬ 
pany  was  optimistic  it  could  reach  its  tar¬ 
get  of  5,000  paying  customers  when  the 
service  begins  commercial  operation  next 
July. 

Wooley  said  Viewtron  will  “continue 
to  emphasize”  the  ability  of  customers  to 
order  merchandise  on  the  system.  He 
said  Viewtron's  quality  of  graphics  was 
“getting  to  the  point  where  we'll  be  able 
to  attract  fashion  advertisers.” 

Wooley  indicated  Knight-Ridder  was 
somewhat  unhappy  with  AT&T's  plans 
to  charge  around  $600  for  the  terminals 
needed  to  hook  up  homes  with  the 
system. 

“I  wish  we  could  give  them  away  for 
free.”  he  said. 


INCFO  MEMBERS  gather  in  "trading  post"  sessions  to  shore  ideas  for 
improving  financial  performance  at  their  newspapers. 


Syndicates 

By  Lenora  Williamson 

“Yes  You  Can!”  says  Texas  columnist 


Joining  the  roster  of  King  Features 
Syndicate's  columnists  on  November  15 
is  Pat  Galbreaith  of  Weatherford.  Texas, 
who  for  14  years  has  self-syndicated  her 
column  aimed  at  assisting  handicapped 
people  and  the  professionals  and  family 
members  who  assist  them. 

Galbreaith's  "Yes  You  Can!"  will  be 
available  twice  weekly. 

Now  a  43-year-old  mother  of  five,  she 
was  only  1 8  and  on  her  way  to  the  U  ni ver- 
sity  of  Colorado  when  she  was  injured  in  a 
car  crash. 

Confined  to  moving  around  in  a  wheel¬ 
chair  since  the  accident,  Galbreaith  grew 
concerned  about  the  traditional  view  of 
the  handicapped  and  misconceptions 
about  what  they  could  and  could  not  do. 

She  has  become  an  authority 
emphasizing  the  need  for  information  and 
ideas  for  the  disabled,  for  the  elderly  with 
less  than  top  physical  ability,  and  pro¬ 
fessional  workers  or  family  members. 

Galbreaith,  whose  husband  Ken  is 
managing  editor  of  the  Weatherford 
Democrat,  began  writing  the  column 
when  she  was  five  months  pregnant. 


Earlier  she  had  operated  an  answering 
service.  Her  husband  at  first  didn’t  think 
she  could  made  a  go  of  the  column  and 
gave  her  an  argument.  But  she  managed 
and  now  moves  to  major  syndication. 

Jim  Head.  King's  executive  editor, 
says  of  the  new  columnist.  "Pat  Gal¬ 
breaith  is  what  the  human  spirit  is  all 
about.  Her  life  proves  that  disability  is 
there  to  overcome.  She  does  it  with  wit, 
humor  and  iron  will.” 

With  her  staff  of  three  who  help  answer 
reader  questions,  the  columnist  also  has  a 
network  of  rehabilitation  professionals. 
She  travels  widely  speaking  to  civic  and 
professional  groups  and  visiting 
rehabilitation  facilities. 

In  addition  to  the  column,  she  is  the 
author  of  “Easy  Cooking,"  a  book  for 
people  with  limited  use  of  fingers,  hands 
and  shoulders,  and  another  book  titled 
"What  You  Can  Do  for  Yourself.” 

In  King  syndication  Galbreaith  and  her 
staff  will  answer  questions  and  give  help¬ 
ful  hints  in  such  areas  as  professional  ser¬ 
vices,  national  organizations,  founda- 


It  is  not  polite  to  ignore 
MISS  MANNERS ! 

Especially  since  her  etiquette/ 
humor  column  is  so  successful ! 

MISS  MANNERS,  by  Judith  Martin,  currently 
appears  in  some  of  the  classiest  newspapers 
in  America,  including: 

The  Washington  Post,  Newsday, 

Boston  Globe,  Dallas  Times  Herald, 

Detroit  Free  Press,  San  Francisco  Chronicle, 
Miami  Herald,  Cleveland  Plain  Dealer. 


"Brisk  and  witty,"  says  the  Los  Angeles  Times! 
"Offbeat  and  funny,"  notes  the  Houston  Post! 

Treat  your  readers  to  what's  proper... 
and  amusing...three  times  a  week. 

For  rates  and  availability  in  your  area, 
call  Brad  Bushell,  1-800-221-4816. 

(In  New  York,  call  212-557-2333.) 


United  Feature  Syndicate,  Inc. 

200  Park  Avenue,  New  York,  N.Y.  101 66 


Pat  Galbreaith 


tions,  travel  and  transportation,  baby  and 
child  care,  grooming  and  clothing. 

The  current  list  for  Galbreaith's  col¬ 
umn  includes;  Ann  Arbor  News,  Birminf’- 
hain  News,  Dallas  Morning  News,  Fort 
Worth  Star-Telei’iain,  Houston  Post, 
Indianapolis  Star,  Florida  Tiines-Union, 
Shreveport  Times,  Lonfiview  (Texas) 
Journal,  Sunday  Oklahoman,  and  the 
Wichita  Fafile-Beacon . 

*  *  * 

John  M.  Kearns  has  assumed  the  pre¬ 
sidency  of  Inter-Continental  Press  Syn¬ 
dicate,  Inc.  Kearns  had  been  national 
sales  director  after  joining  the  syndicate 
as  sales  manager  in  1978.  Earlier  he  was 
assistant  chief  editor  of  the  Los  Angeles 
Times  Syndicate. 

Kearns  said  that  IPS  is  actively 
expanding  its  search  for  new  features  of 
all  types  and  would  also  be  willing  to  dis¬ 
cuss  cross  representation  with  other 
small  syndicates. 

All  potential  material  is  being  screened 
by  Stephen  Lesser,  recently  appointed 
special  projects  editor.  Lesser  is  also  on 
the  board  of  directors  of  the  syndicate. 

*  *  ♦ 

Arnold  Hayne  of  Lenox,  Mass.,  began 
self-syndicating  a  newspaper  humor  pan¬ 
el  “Chalk  Talk  by  Alf’  in  mid-July  after  it 
started  as  a  daily  feature  in  the  Birmhif;- 
ham  News.  He  uses  a  mini-format  of  a 
slate  with  the  daily  pun  or  comment  let¬ 
tered  in  white  chalk. 

Hayne  is  a  writer  with  a  cartoon  back¬ 
ground.  He  has  lined  up  several  papers, 
including  the  Manchester  Union  Leader, 
York  Dispatch;  Middlesex  News,  Fra¬ 
mingham,  Mass.,  and  Berkshire  Eagle, 
Pittsfield,  Mass. 
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...A  with-it  single  girl  who  just  happens  to  be  a  curly- 
haired  house  dog.  Ribbons  may  act  sure  of  herself,  but 
she  has  the  same  insecurities  facing  so  many  single  girls 
—  should  she  sacrifice  the  life  of  a  socialite  for  a  husband 
and  family...  has  her  status-seeking  clouded  other  values 
in  life?  But  no  matter  what  her  problems,  things  always  go 
better  with  a  little  pampering  and  a  few  bonbons. 


NAB  executive  tells  INCFO 
of  plans  for  new  ad  units 


The  Institute  of  Newspaper  Controllers 
and  Financial  Officers  closed  its  35th 
annual  meeting  in  Dearborn,  Michigan 
with  a  session  devoted  to  advertising  and 
the  latest  proposals  to  bring  even  greater 
standardization  of  ad  sizes  to  newspa¬ 
pers. 

Charles  Kinsolving,  vicepresident  of 
marketing  and  new  technology  of  the 
Newspaper  Advertising  Bureau,  detailed 
for  INCFO  members  the  “tentative”  pro¬ 
posal  to  replace  the  existing  Standard 
Advertising  Units  with  a  new  system 
based  on  column  inches  and  called  News¬ 
paper  Advertising  Units. 

The  NAU  system  was  devised  by  the 
Standard  Advertising  Unit  working  com¬ 
mittee  of  the  American  Newspaper 
Publishers  Association. 

As  presently  conceived,  NAUs  will 
have  45  sizes  and  apply  to  all  categories  of 
advertising  with  the  exception  of  PubSet 
classified  ads. 

The  NAU  proposal  calls  for  newspapers 
to  standardize  their  page  sizes  and 
formats.  The  “guts  of  it,”  Kinsolving 
said,  asks  newspapers  to  adopt  55  inch 
web  widths,  a  13  inch  wide  page,  and  a  six 
on  six  format  for  editorials  and  advertis¬ 
ing. 

The  SAU  system  was  a  compromise  to 
fit  most  newspapers.  Kinsolving 
explained.  The  proposed  NAUs,  he  said, 
“will  fit  everybody.” 

Kinsolving  said  the  NAUs  will  fit  the 
three  “short  cut-off’  sizes  of  newspa¬ 
pers.  Long  cut-off  newspapers,  at  23  9/16 


inches,  “also  will  fit  NAUs  but  will  have 
more  space  on  the  top  and  bottom.” 

The  NAU  system  accommodates  ads 
with  listings,  such  as  movie  ads,  by  allow¬ 
ing  for  increments  of  'A  inch  in  ad  sizes. 
Kinsolving  said.  Some  newspapers  have 
had  problems  fitting  ads  with  listings  into 
SAU  sizes  and  had  to  modify  the  system. 
Kinsolving  told  INCFO  the  proposed 
NAUs  will  eliminate  this  problem. 

Ki.isolving  said  the  committee  will  pro¬ 
pose  its  NAU  system  to  the  AN  PA  board 
at  its  December  1-2  meeting  in  New  York 
City  and  to  the  NAB  board  in  January. 

“We’re  playing  with  the  idea  of 
copyrighting”  the  NAU  system,  he 
stated.  “All  (ad)  sizes  that  are  not  NAUs 
will  have  to  be  described  by  a  different 
system.” 

Kinsolving  also  said  a  representative 
from  the  Association  of  Newspaper  Clas¬ 
sified  Advertising  Managers  will  be 
attending  the  SAU  committee’s  October 
28  meeting  to  further  discuss  ways  the 
proposed  NAU  system  can  be  extended 
to  include  display  classified  ads. 

He  said  including  PubSet  classified  in 
the  NAU  system  is  an  “eventuality” 
once  standardized  page  sizes  and  formats 
are  widely  accepted. 

Pricing  under  the  NAU  system  will  be 
by  the  column  inch.  The  proposal  calls  for 
rate  cards  to  list  inches  per  page,  rates  per 
inch,  and  discounts.  The  rate  cards  will 
be  SV2  by  II  inches,  follow  SRDS  se¬ 
quences,  and  be  vertical  with  three  punch 
holes. 


Kinsolving  also  told  INCFO  the  news¬ 
paper  industry’s  effort  to  develop  an  eco¬ 
nomical  satellite  facsimile  transmission 
system  for  advertising  is  continuing. 

“We’re  hoping  to  have  a  viable  SAT- 
FAX  system  in  the  near  future.”  he  said. 
“We’re  developing  a  package  ^that  will 
make  it  easier  (for  newspapers)  to  buy.” 

After  his  talk.  Kinsolving  told  E&P 
that  NAB  and  ANPA  are  “talking  with 
people  engaged  in  printing  and  engraving 
transmission  businesses  about  putting 
together  some  sort  of  consortium”  to 
develop  a  satellite  receiver  unit  “cheap 
enough  for  widespread  use.  A  lot  of 
entrepreneurs  are  playing  with  it.” 

In  conjunction  with  the  proposed  NAU 
system,  INCFO  is  developing  a  standard¬ 
ized  invoice  for  industry-wide  use. 

INCFO  has  already  come  up  with  “21 
elements”  to  be  included  in  the  standard¬ 
ized  form  and  is  presently  working  on  an 
acceptable  format. 

One  of  the  goals  of  having  the  standard¬ 
ized  invoice  is  to  develop  computer  com¬ 
patibility  between  newspapers  and 
advertising  agencies  in  order  to  “central¬ 
ize  the  buy.” 

“Newspapers  are  again  becoming  the 
mass  medium,”  said  Frank  Savino, 
vicepresident  of  marketing  for  the  Hack¬ 
ensack  (N.J.)  Record.  “Agencies  want  to 
know  more  about  what  newspapers  can 
do  for  them.  We  need  not  lose  our 
individuality  by  standardizing  on  the 
business  end.” 

James  Hollis,  vicepresident  for  dis¬ 
count  stores  of  NAB,  told  INCFO,  “We 
have  a  one-time  opportunity  to  become 
the  only  national  medium  in  the 
country.” 

He  said  advertisers  “want  newspaper 
circulation  and  want  to  cover  non¬ 
subscribers  at  a  low  cost.” 


Ubie  I 

SUGGESTED  "N.A.U.'S* 
for  newspaper  display  ads 

Assumes  13*13  1/4"  x  21"  page 
6  column  format 


Depths  1  2  3  4  5  6  13  Columns 

Cinches)  Column  Columns  Coltxwns  Columns  Columns  Columns  (Double  Truck] 

1  X 

1  1/2  X 

2  X  XX 

3  X  X  X 

3  1/2  X  X 

5  1/4  X  X  X 

7  X  X  X  X  X  X 

10  1/2  X  X  X  X  X  X  X 

;4xxxxxx  X 

18  X  X  X  X  X  X 

21  X  X  X  X  X  X 

45  sizes.  Increments  for  listings  (theatrical,  co-op,  dealet  ,  etc.)  to  be 
accepted  as  additions  to  basic  sizes  In  units  of  1/4  Inch,  times  number  of 
columns  wide  used  by  the  display  ad. 


Table  II 

SUGGESTED  "N.A.U.’S" 
for  newspaper  display  ads 

Assumes  13-13  1/4"  x  21"  page 
6  column  format 


Depths 

Cinches) 

1 

Column 

2 

Columns 

3 

Columns 

4 

Columns 

5 

Col  umns 

6 

Columns 

13  Columns 
(Double  Truck] 

1 

1  1/2 

1-1 

1-1.5 

2 

1-2 

5-2 

6-2 

3 

1-3 

2-3 

6-3 

3  1/2 

1-3.5 

2-3.5 

5  1/4 

1-5.25 

2-5.25 

3-5.25 

7 

1-7 

2-7 

3-7 

4-7 

5-7 

6-7 

10  1/2 

1-10.5 

2-10.5 

3-10.5 

4-10.5 

5-10.5 

6-10.5 

13-10.5 

14 

1-14 

2-14 

3-14 

4-14 

5-14 

6-14 

13-14 

IB 

2-18 

3-16 

4-18 

5-18 

6-18 

13-18 

21 

2-21 

3-21 

4-21 

5-21 

6-21 

13-21 

Advertisers  can  quickly  figure  the  column  inches  in  an  ad  b] 
multiplying  the  two  numbers  together. 
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He  said  the  cost  to  advertisers  goes  up 
when  there  is  "overlap”  with  other  news¬ 
papers’  circulations  or  their  non¬ 
subscriber  products.  “We  must  eliminate 
overlap.  Advertisers  won’t  be  able  to 
afford  it  in  five  years.” 

Hollis  suggested  newspapers  engage  in 
an  active  sampling  program  in  areas 
“where  your  circulation  is  low  and 
advertisers  have  a  tendency  to  use 
inserts.  Put  the  samples  out  on  days  when 
the  inserts  are  in.” 

Hollis  said,  “People  don’t  buy  news¬ 
papers  because  they  want  the  editorial. 
They  want  the  ads.” 

Hollis  said  newspapers  also  have  to 
learn  to  be  “the  friendliest  medium”  in 
the  community. 

“The  monopoly  is  all  gone.  It’s  over,” 
he  asserted.  “Be  more  competitive  by 
being  friendlier  to  your  customers.” 

Hollis  noted  that  newspapers  have  an 
advantage  over  weekly  TMC  and  third 
class  mailings  because  advertisers  can 
run  ads  several  days  a  week.  “Retailers 
can  draw  more  customers  and  maintain 
higher  profits  at  their  stores,”  he  said. 


Finance  officers 

(Continued  from  page  14) 


in  a  “joint  circulation  symposium.” 

INCFO  also  has  a  representative  on 
ANPA’s  Telecommunications  Com¬ 
mittee. 

“We’re  being  asked  to  participate. 
We’re  asking  ourselves  if  we  can  contrib¬ 
ute,”  O’Hearn  said. 

Still  in  the  “embryonic  stage,’’ 
O’Hearn  added,  are  INCFO’s  pro¬ 
fessional  development  seminars  which 
use  Harvard  case  studies  to  help  news¬ 
paper  executives  improve  their  skills  at 
planning,  budgeting,  and  management. 
The  seminars  are  not  restricted  to  INCFO 
members. 

The  first  seminar  was  held  in  Dallas  last 
March  but  was  put  in  abeyance  because 
of  economic  conditions. 

Jay  Carlson  said  he  plans  to  keep  the 
organization  on  track  to  becoming  “even 
stronger  and  a  more  viable  force  in  the 
industry”  during  his  year  as  INCFO’s 
president. 

Carlson  said  financial  officers  are 
learning  to  look  at  “the  big  picture — the 
interplay  of  all  departments — ”  rather 
than  “zeroing  in  on  any  particular  area. 
We’re  being  more  supportive  of  programs 
that  improve  quality  but  that  may  not  cost 
Justify.” 

Carlson  acknowledged  that  relations 
between  the  editorial  and  financial 
departments  at  newspapers  have  often 
come  close  to  open  hostility.  He  said 
INCFO’s  push  to  “enhance  the  image” 
of  financial  officers  can  do  much  to  cor¬ 
rect  the  situation. 

“We  want  to  communicate  better  with 
every  department.  The  economy  is  help¬ 
ing  us  in  this  direction,"  he  said. 
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“Departments  are  being  forced  to  be 
introspective  of  their  operations.  We  help 
them  analyze.  It’s  not  limited  to  editorial. 
They  all  need  help.” 

The  trend  is  for  “every  department”  at 
a  newspaper  being  looked  to  for  “input” 
in  finanicial  decisions  “rather  than  cuts 
being  mandated  from  the  top.”  he  said. 

In  the  realm  of  managing  newspaper 
finances,  Carlson  said,  “if  there’s  any 
trend  at  all,”  it  is  in  the  use  of  micro  and 
minicomputers  for  financial  modeling  and 
projections. 

“Modeling’s  in  an  embryonic  stage  at 
this  moment.  Many  newspapers  are  writ¬ 
ing  their  own  software  now,”  he  said. 

There  is  also  “heightened  interest”  in 
cash  management  systems  being  offered 
by  banks  and  other  financial  institutions. 
Carlson  commented.  “Our  cash  manage¬ 
ment  efforts  need  not  be  so  time  consum¬ 
ing  if  we  have  the  financial  institutions 
being  more  aggressive.” 

He  said  local  banks  are  developing  the 
ability  to  “custom  tailor”  cash  manage¬ 
ment  systems  to  newspapers’  needs  and 
can  “decrease  the  amount  of  idle  funds” 
sitting  in  accounts. 

Other  officers  elected  on  October  18 
were  George  D.  Hutchinson,  secretary 
and  director  of  finance  and 
administration  of  Vancouver  iB.C.)  Prov¬ 
ince  and  Sun,  first  vicepresident;  Edward 
DeVoge,  vicepresident  and  treasurer  of 
Observer  Publishing  Co.,  Washington. 
Pa.,  second  vicepresident;  James  D. 
Wagner,  treasurer  of  Landmark  Com¬ 
munications,  Norfolk.  Va.,  secretary; 
and  H.  Graham  Woodlief.  controller  of 
Richmond  (Va.)  Newspapers,  treasurer. 

INCFO's  first  vicepresident  tradi¬ 
tionally  becomes  the  organization's  pres¬ 
ident  at  its  next  annual  meeting. 

INCFO  also  elected  21  members  to  its 
board  of  directors  at  its  annual  meeting. 


NYT  Cable  to  fund 
school  game  show 

Beginning  this  February,  the  New 
York  Times  Co.,  through  its  cable  televi¬ 
sion  subsidiary,  will  begin  what  it  hopes 
will  become  a  first  step  into  the  syndi¬ 
cated  game  show  business. 

NYT  Cable,  in  southern  New  Jersey, 
has  pledged  $150,000  in  scholarship 
money  over  three  years  to  high  school 
participants  in  its  new  Knowledge  Bowl 
program. 

The  show  is  modeled  after  the  GE  Col¬ 
lege  Bowl,  which  ran  on  CBS. 

Thirty-four  of  the  36  high  schools  in 
NYT  Cable’s  franchise  area  plan  to  par¬ 
ticipate  in  the  show.  Scholarship  awards 
will  range  from  $300  for  initial  partici¬ 
pants  to  $10,500  in  money  accumulated 
by  the  winning  high  school  team. 

NYT  Cable  is  inviting  other  businesses 
and  organizations  in  the  area  to  contrib¬ 
ute  to  the  program  and  help  increase  the 
available  scholarship  money. 

Knowledge  Bowl  initially  will  be  seen 
only  on  NYT  Cable  which  has  over 
%,000  subscribers. 

“If  Knowledge  Bowl  proves  a  success, 
we  will  carry  it  on  other  cable  systems  we 
acquire,”  said  Victor  Skowronski, 
director  franchise  relations.  He  said  NYT 
Cable  would  consider  syndicating  the 
program  if  it  succeeds  locally. 

“If  we  pick  up  subscribers,  fine,  but 
that’s  not  our  main  thrust,”  Skowronski 
said.  “The  New  York  Times  Co.  has  tra¬ 
ditionally  been  a  publicly  oriented  com¬ 
pany.  They  wanted  us  to  get  more 
involved  in  the  community.” 

The  Knowledge  Bowl  will  not  have 
commercials,  but  the  cable  company 
plans  to  make  time  available  on  the  pro¬ 
gram  for  participating  schools  to  show 
infomercials  about  themselves. 

Business  can  buy  commercial  time 
“around  the  program."  with  the  re¬ 
venues  going  into  the  scholarship  fund. 
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NASA  food  editors  conference  chairman  Ken  Cummings, 
1  News,  and  Gail  Million  Markets  Newspapers  (right)  laughs  almost  as  much  as 

mtation  presented  A.G.  Pedersen,  managing  director,  Odsted  Dairy,  Denmark, 

th  anniversary.  luncheon  speaker. 

as  she  returned,  and  followed  up  with  six  (N.C.)  Journal,  and  one  of  the  few  pro¬ 
to  10  good  follow-up  pieces  on  the  ses-  fessional  home  economists  editing  news- 
sions.  “The  conference  has  an  important  paper  food  pages,  told  of  how  the  con- 
place,  or  I  wouldn't  Keep  coming,”  Han-  ferences  had  changed  in  the  35  years  she 
sen  added.  has  been  attending.  Reflecting  back  on  he 

Becky  Bent,  Columbus  (Ohio)  Dis-  original  sessions  set  up  by  Grace  Hartley 
patch  was  one  of  the  15  food  writers  of  the  At/antaJoz/rna/ and  Jake  Sawyer  in 
attending  a  NASA  food  editors  con-  the  forties.  Sparks  said  they  were  pri- 
ference  for  the  first  time.  She  said  that  her  marily  a  forum  to  present  new  products, 
editor  told  her  “not  to  be  too  dis-  She  said  that  the  annual  meetings  have 
appointed  or  surprised  if  she  didn’t  get  a  evolved  into  a  “post-graduate  course  on 
single  story.”  Bent  said  that  she  had  food  and  an  on-going  educational  oppor- 
taken  a  lot  of  notes,  made  a  lot  of  good  tunity.”  She  added,  however,  that  a  prin- 
contacts,  and  found  the  content  of  the  cipal  benefit  to  her  was  the  opportunity  to 
conference  to  be  much  less  commercial  trade  ideas  with  other  food  editors.  “It’s 
than  she  had  expected.  really  the  only  opportunity  we  have  to  see 

Dorothee  Poison,  food  editor  at  the  one  another  and  sit  down  and  talk,”  she 
(Phoenix)  Arizona  Republic  since  1962  said. 

said  she’d  been  attending  the  conferences  Sparks  says  that  she  stands  in  utter  awe 
for  “at  least  15  years,”  and  that  the  meet-  of  the  food  industry,  and  is  constantly 
ings  keep  getting  better  all  the  time.  “I  astonished  with  the  new  things  they  come 
expect  to  hear  things  I’ve  heard  before,  up  with.  Her  regular  attendance  at  the 
but  that’s  not  what  happens.  1  constantly  conferences  means  that  when  she  needs  a 
pick  up  ideas  and  stories  and  graphics,  story,  she  can  pick  up  the  phone  and  get 
It’s  like  an  intensive  seminar  or  school,  to  talk  to  the  presidents  of  food  compan- 
plus  a  chance  to  meet  top  professionals  in  ies  if  she  needs  sources, 
the  food  field.”  Poison  added  that  she  She  said  that  she  is  appreciative  of  the 
keeps  a  file  of  recipes  and  story  ideas,  help  she  receives  from  food  companies, 
“Unfortunately  I’ll  never  use  them  all,”  and  has  never  felt  any  pressure  to  use  any 
she  said.  of  the  information  she  has  received. 

“Food  pages  must  be  entertaining  as  Sparks  added  that  she  feels  the  stories  on 
well  as  informative,”  Poison  said,  “and  the  amount  of  eating  at  the  conferences 
must  have  a  good  mix,  too. ’’She  said  that  are  overdone.  “I’ve  actually  lost  weight 
she  has  started  a  ‘nutrition  hotline’  in  here,”  she  said. 

Phoenix.  Poison  has  won  1 1  Vesta  and  6 
Carnation  awards  for  food  and  nutrition 
writing. 

Martha  Nesbitt,  Savannah  (Ga.) 

News-Press,  said  that  for  her,  the  news¬ 
paper  reader  was  the  bottom  line.  Her 
newspapers  made  an  annual  readership 
survey,  which  provided  her  with  some 
insight  on  what  to  include  in  her  pages. 

She  said  that  copy  ran  heavily  to  recipes, 
menus  and  how-to  stories. 

Constance  Bramson,  lifestyle  editor 
for  the  Harrisburg  (Pa.)  Patriot  and  Eve- 
ning  News,  said  that  she  wrote  17 
individual  stories  on  the  1981  conference,  study 
and  picked  up  enough  recipes  to  last  her  repori 
all  year,  and  that  the  ’82  meeting  was  just  Photo 
as  news-packed  for  her.  group 

Elizabeth  Sparks,  Winston-Salem  *983, 


(Continued  from  page  44) 


able  to  use  color  on  her  pages  when  the 
Home  News  gets  new  offset  presses 
which  are  in  the  planning  stage. 

Ivy  Coffey,  Daily  Oklahoman  & 
Times,  a  member  of  the  1982  Food  Edi¬ 
tors  Advisory  Committee,  and  attending 
her  third  conference,  said  that  her  food 
pages  emphasized  recipes  and  menus, 
plus  stories  on  new  food  and  grocery  pro¬ 
ducts  and  their  adaptation,  with  less 
emphasis  on  marketing  or  nutrition.  She 
said,  however,  that  the  conference  pro¬ 
vided  her  with  good  background  on  con¬ 
temporary  and  controversial  subjects  in 
the  world  of  food. 

Edie  Low,  Charlotte  (N.C.)  News  food 
editor,  said  that  she  had  attended  about 
half  a  dozen  conferences  but  had  missed 
the  past  six  years.  She  described  the  cur¬ 
rent  conference  as  “the  best  I’ve 
attended,  learned  something  at  every  ses¬ 
sion.”  Low  said  she  filled  four  notebooks 
with  shorthand  notes,  enough  copy  to  last 
her  a  year  or  longer.  She  added  that  she 
found  the  programs  on  nutrition  for  both 
the  young  and  elderly  informative  and 
useful,  and  that  she  planned  to  use  re¬ 
cipes,  particularly  of  the  food  that  she  had 
tasted  at  the  conference.  “And  I  only 
overate  one  time,”  Low  added.  She  said 
that  she  test  cooks  at  her  home,  and  does 
the  set-ups  for  photography  for  News 
food  page  stories.  Of  the  7  or  8  stories  she 
does  each  week,  several  are  syndicated 
on  the  Knight-Ridder  wire. 

Charlotte  Hansen,  Jamestown  (N.D.) 
Sun,  who  has  attended  a  dozen  con¬ 
ferences,  says  that  she  makes  heavy  year- 
round  use  of  the  recipes  she  gets  from  the 
conference.  She  said  that  she  found  the 
programs  on  aspartame  and  ultra  modern 
milk  both  interesting  and  useful,  but  that 
the  hours  of  the  conference  were  “kill¬ 
ing.”  She  said  she  had  no  test  kitchen  at 
her  paper  but  tried  out  all  her  recipes  at 
home.  She  added  that  she  did  a  major 
wrap-up  story  on  the  conference  as  soon 


New  Jersey  APME 
elects  officers 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

GENERAL  i 

MOVIE  REVIEWS 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Oenley.  The  Journal,  Box 
278.  Bruce  MS  38915. 

MINI  REVIEWS  (Cartoon  illustrated).  Great  tor 
weekend  section  or  entertainment  pai-es. 

Ca  mera  ready .  Star  photos.  Our  8th  year .  C .  r'  e  - 
man  Syndicate.  7  Charles  Court.  Middletown 

NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS,  interviews  with  photos  nt 
celebrities  and  national  political  figures 
International  Photo  News.  Box  2405.  West 
Palm  Beach  FL  33402:  (305)  793-3424. 

HOME  ENERGY  column:  cutting  bills  with  con¬ 
servation,  wood-heat,  solar.  Weekly.  Third  year; 
350,000  readers.  Samples,  rates:  Down  to 
Earth.  Rt  1  Box  639-A.  Bixden  IN  47106. 

PUZZLES 

OVER  100  comics,  panels,  puzzles,  kid  fea¬ 
tures.  short  stories  and  various  features  to 
choose  from.  For  selected  information  write 
Dickson-Bennett,  1324  N  3rd.  St  Joseph  MO 
64501.  (816)  279-9315. 

GET  THE  BEST  for  less.  Thought  provoKirg 
puzzles.  Stock  and  special  order  start  ing  at  $5 

LA  Features.  10745  Ambassador  Dr.  Rancho 
Cordova  CA  95670 

THURSDAY'S  THOUGHTS.  New  profundities 
for  masthead  or  editorial  page  insets.  Created 
and  priced  for  small  weeklies.  For  samples 
write  Thursday's  Thoughts.  PO  Box  747.  Shali- 
mar  FL  32579. 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald.  Dallas  News.  60 
other  papers.  7th  year  Several  national 
awards:  one  said  "concise,  entertaining 
wealth  of  real  estate  knowledge,  solid  writu  g 
skills."  Edith  Lank.  240  Hemingway,  Roches 
ter  NY  14620. 

HEALTH 

"Senior  Clinic."  Specialist  treats  Medical  and 
Social  problems  of  Elderly.  See  Editor  &  Pub¬ 
lisher  1982  Syndicate  Directory.  Page  98. S. 

RETIREMENT 

GROWING  "retireds”  audience  wants  hesh 
ideas.  Shy.  retiring  columnist  offers  a  "Posi¬ 
tively  Retired"  feature  weekly.  Samples:  MAC. 
3742  Scadlock  Lane.  Sherman  Oaks  CA 
91403;  (213)  783-7641. 

HUMOR 

FOR  THE  ONE  PUBLISHER  in  10  really  serious 
about  humor.  The  Humble  Farmer,  St  George 
ME  04857:  (207)  372-8052. 

SCIENCE 

MONEY 

1  SEMI-WEEKLY  science  and  technology  ,  : 

.  umn-written  by  former  city  editor  turned  t-r- 
gineer.  Contact  Thomas  Murray.  PO  B  i« 

,  81066.  Salt  Lake  UT  84108:  (801)  355 
6265. 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
copsumer  news.  Samples.  Mike  LeFan.  1802  S 
13th.  Temple  TX  76501. 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  2,  1982 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4  50  per  line  1  week  — $3.00  per  line 

2  weeks — M  OO  per  line,  per  issue  2  weeks — $2  50  per  line,  per  issue 

3  weeks— $3  40  per  line,  per  issue  3  weeks— $2  25  per  line,  per  issue 

4  weeks— $2  80  per  line,  per  issue  4  weeks — $2  00  per  line,  per  issue 

Add  $4  50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  39  characters  and  or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-S75  per  column  inch;  3  times-S70 
per  column  inch;  4  times-S65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

INTERNATIONAL  BUSINESS  TABLOID  look 
ing  for  loint  venture  partner  Now  covering  U  S 
and  Mexico.  Wanting  to  expand  into  all  of  Latin 
American  market  and  eventually  into  the  Carib¬ 
bean  Basin.  Call  Write:  Tim  Owens.  Publisher 
Rimfite  Publishing  Group.  PO  Box  16380 
Phoenix  AZ  85011:  (602)  955-3107. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiei. 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho. 
Box  7133.  Shawnee  Mission  KS  66207. 

VALUATIONS  PERFORMED  for  estate,  tox. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 


NEWSPAPER  BROKERS 


Appraisals.  Mergers.  Sales. 

No  Charge  for  C^sultation. 

WHITE  NEWSPAPER  SERVICE 
James  W  R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime:  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-26 1 9 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St.  NW 
Washington  DC  20005 
(202)  NAhonal  8-1133 

ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets  1 14 
Wickersham  Dr.  Savannah  GA  31411:  (912) 
598-0931,  day  or  night. 

MEL  HODELL.  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

PNW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487.  Vancouver  WA  98662 


ATTENTION!!! 

1982-1983 

JOURNALISM  SCHOOL 
GRADUATES 

Editor  &  Publisher  extends 
to  you.  as  a  graduation  gift, 
one  free  insertion  in  the  Posi¬ 
tions  Wanted  Section  of  its 
December  25, 1982  issue,  as  an 
added  bonus,  if  you  run  your 
ad  one  more  time  you  wiii 
oniy  be  charged  the  two  time 
rate  of  $2.50  per  line,  for  the 
second  ad.  if  you  run  your  ad 
two  more  times  you  will  be 
charged  the  three  time  rate 
of  $2.25  per  line,  for  the 
second  and  third  issues,  and, 
if  your  run  your  ad  three 
more  times  you  will  be 
charged  the  four  time  rate  of 
$2.00  per  line,  for  each  of  the 
last  three  issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in  our 
December  25,  1982  issue  is 
free. 


'  — GUIDELINES— 

1.  Ads  must  not  exceed  7  lines 
139  characters  per  line),  we  re¬ 
serve  the  right  to  edit  copy  to 
fit  space  requirements. 

I  2.  use  of  E&P  box  numbers  will 
I  not  be  excepted. 

3.  Journalism  school  and  gra¬ 
duation  date  must  be  speci¬ 
fied  to  E&P  (but  not  necessari- 

I  ly  in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment  en¬ 
closed  for  additional  inser- 

I  tions.  NO  telephone  calls, 
please. 

I  5.  Deadline:  December  8. 1982. 

I 

Editor  &  Publisher  would  like  to 
i  To  welcome  you  into  the 
wonderful 
world  of  Journalism! 


DEADLINE  CHANGE 

Due  to  the  Thanksgiving  Holiidav.  the  Classified 
ad  deadline  for  the  November  27. 1982  issue  will 
be: 

Friday.  November  19, 1982 
at  2  p.m.  (EST) 

we  would  appreciate  receiving  your  ad  copy 
early. 

E&P  CLASSIFIEDS  —  (212)  752-7050  _ 
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ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years 
(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office' 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office.' 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212.  GalvalL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers -Our  only  business 


DIRECT  MAILED  WEEKLY  shopper,  in  Oregon, 
IS  a  real  milk  cow.  Setting  sales  records,  ever>' 
month.  Sales  increased  60%  in  1981  over 
1980;  25%  increase  in  1982  over  '81  (in  the 
middle  of  recesssion).  Circulation  averages 
63.000  weekly  and  expanding,  with  potential 
to  155.000  weekly.  Annual  profits  of 
$300,000  for  fiscal  '82.  Owners  retiring-will 
sell  for  a  figure  between  1  Vi  times  gross  sales 
and  8  times  net  profit  before  taxes.  Business  is 
well  established,  in  its  6th  year.  Only  serious, 
qualified,  buyers  please.  Box  4955.  Editor  & 
Publisher. 


100  YEAR  OLD  weekly,  rural  growth  area,  easy 
drive  to  major  cities,  about  $  lOOK  gross,  $30K 
down  will  handle.  Building  available,  rent  or 
buy  at  $65K.  For  someone  semi-retired.  with  a 
wife,  we  also  have  a  small  shopper  which  is 
netting  about  $20K  this  year  Competitive 
field,  but  $12K  will  buy  it.  owner  carries  $28K 
balance  Bill  Berger.  Associated  Texas  News¬ 
papers,  Inc.,  (512)  476-3950.  1801 
Exposition,  Austin  TX  78703. 


NEWSPAPER  CONSULTANTS 


TRIED.  PROVEN  PERFORMANCES,  your 
guarantee  for  useful  management  assistance. 
We  help  you  improve  profit,  productivity. 
Write  or  call  ROBERT  J.  ROSSI 
Management  Consultant  for  Newspapers 
227B  RRl.  Brookneal  VA  (804)  376-3021. 


WEEKLIES  and  community  newspapers  a  spe¬ 
cialty.  Start-up  operations  a  favorite.  Former 
publisher  and  editor.  Call  or  write:  MICHAEL 
STEARNS,  100-20E  Elgar  PI,  Bronx  NY 
10475;  (212)  671-9187. 


FOR  SALE 

Former  weekly  with  complete  up-to-date  word 
processing  and  print  shop  including  four  unit 
Color  King  (six  unit  drive  and  heavy  duty  folder) 
web  press.  Majority  of  equipment  purchased 
new  in  1977.  Modern  plant  located  on  Inter¬ 
state  40  approximately  50  miles  west  of  Char¬ 
lotte.  North  Carolina. 

Call  (704)  397-5517 


10%  FINANCING 

Weekly  newspapers  in  Florida,  Virginia,  West 
Virginia.  Maryland  and  New  Jersey. 

$15to$850M 

One  third  cash,  balance  ten  years  to  qualified 
buyers. 

EDWIN  0.  MEYER,  BROKER 
SUITE  101-E.  300  W  FRANKLIN 
RICHMOND.  VA  23220 
(804)  643-7816 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 

PROFITABLE  Colorado  entertainment  weekly, 
solid  growth  history,  $190,000  gross,  seeks 
sharp  investors  to  share  expansion  .  All  inquiries 
confidential.  Reply  Box  4936,  Editor  &  Pub¬ 
lisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


SOUTHERN  CALIFORNIA  adjudicated  weekly 
in  fast-growing  incorporated  city.  Annual  gross 
approaching  $200,000  in  rapid  climb. 
Excellent  potential  for  local  community  owners 
who  have  what  it  takes  to  expand  with  area.  Box 
4909.  Editor  &  Publisher. 


SOUTHEASTERN  Group.  16  non-dailies  with 
Central  Press  plants.  3'/iM  gross.  Real  Estate. 
Management  can  stay.  Box  4962.  Editor  & 
Publisher. 


SOUTHERN  WISCONSIN  AWARD-WINNER 
SHOPPER.  Weekly  grossing  $165,000*. 
Priced  1.25  times  gross.  Central  plant  shares 
and  building  available.  Reply  Box  4969.  Editor 
&  Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
mossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


AHENTION  CIRCULATORS  OR  PUBLISHERS 
Using  a  high  quality  sales  organization  makes  a 
real  difference— better  retention  at  a  lower 
cost.  Campbell  and  Associates  can  provide  your 
circulation  department  with  the  volume  of  qual¬ 
ity  new  customers  you  want  at  a  reasonable 
price.  For  more  information  call  or  write  Camp¬ 
bell  and  Associates.  3864  Center  Rd,  #10C. 
Brunswick  OH  44212;  (216)  225-7440. 

Circulate  Your  Jobs.  Services.  Talertts 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


IMMEDIATE  SALE  NEEDED.  Truly  great  oppor¬ 
tunity  on  a  highly  profitable  area  9  paid  weekly. 
Quiet  community  close  to  urban  areas.  Priced 
well  below  market  value  at  $60,000.  Terms 
possible,  offers  welcome.  Box  4985.  Editor  & 
Publisher. 


PROFITABLE  Northern  California  mom  and 
pop  weekly  in  mountain  hideaway.  $77,000, 
terms.  Broker  (707)  983-6853. 


DEEP  SOUTH  WEEKLY  with  companion  shop¬ 
per  in  prime  growth  area.  Business  is  better 
than  average  with  even  greater  jxitential.  Re¬ 
quires  six-figure  down  payment  and  only  those 
with  impeccable  financial  and  professional 
backgrounds  should  apply.  Write  Box  4974, 
Editor  &  Publisher. 


TENNESSEE  WEEKLIES.  One  unopposed,  at  I 
less  than  $275,000  gross.  3  unit  (jOss  press.  I 

Long  established  County  seat  weekly.  Competi-  I 
tive.  but  a  bargain  at  $127,500.  Less  than 
gross. 

James  W.R.  White 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


WESTERN  KANSAS  WEEKLY  for  sale  by  own¬ 
er.  Competitive.  Gross  100,000  plus,  asking 
$70,000,  $20,000  down  will  finance  at  9%  for 
7  year  pay  out.  Good  income  for  couple 
operation.  Contact  LeRoy  Wilson,  (913)  899- 
5360  evenings  or  (913)  899-3091  daytime. 


WANTED-Investment  partner  in  group  of  South 
Central  Florida  weeklies.  Isolated  group  with 
only  minor  competition  in  one  market.  Large 
plant,  new  5  unit  press,  all  new  computer  type¬ 
setting  equipment.  Doing  over  600,000 
volume  but  needs  capital  to  retire  debt  load. 
$200,000  buys  50%  ownership.  Serious 
inquiries  only.  Write  Editor  &  Publisher,  575 
I  Lexington  Av.  New  York  NY  10022,  Box  4958. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name- 


Company. 
Address _ 


City- 


State- 


_Zip_ 


Phone- 


Classification- 


Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
MaH  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non -daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspapier.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


GIVE  '82  an  extra  boost  while  planning  a  boom 
for  '83  and  beyond.  Develop  and  maintain  the 
superlative  edge  over  other  media  competitors 
while  providing  low  cost  versatile  programs  that 
key  in  on  advertisers  marketing  concepts. 
From  carrier  to  mail  with; 

—Expertise  in  voluntary  paid  programs. 

—Sophisticated  and  successful  renewal  sys¬ 
tems  in  advance  mail  and  carrier  pro¬ 
grams. 

—Conversion  awareness  in  all  types  of  mar¬ 
kets. 

— Delicious  entree  of  promotions,  single  cop- 
y  conversions,  crew  and  phone  solicita¬ 
tions. 

— Personnel  development  and  sjaecialized 
training... and  much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 

Circulation  Consultants  for  newspapers 


SUCCESSFUL  (10  years)  publisher  would  like 
to  buy  your  weekly  newspaper  and  become 
active  (jublisher/owner  in  your  community. 
County  seat  preferred,  with  or  without  press. 
Have  adequate  down  jjayment  and  excellent 
credentials.  Please  reply  to  Box  4982.  Editor  & 
Publisher.  All  replies  confidential. 


PRODUCTIVITY 


PRODUCTIVITY  AND  QUALITY  OF  WORKING 
LIFE— Large  East  Coast  metropolitan  daily 
seeking  to  set  up  productivity  measures  and 
analysis  programs  and  OWL  projects  for  all 
phases  of  newspaper  operation.  Since  there's  a 
dearth  of  published  materials  on  productivity 
improvement  applications  in  many  newspaper 
departments,  we  are  seeking  help  from  other 
newspapers  Not  interested  in  just  tech¬ 
nological  solutions.  Can  we  set  up  an  industry 
group  of  productivity  managers?  Reply,  Box 
4922.  Editor  &  Publisher. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill— 
when  the  advertisers  baulk  at  the  pending  crisis 
don't  panic.  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  marketing  operations. 

(215)  586-3954 


MARKETING  & 
READERSHIP  RESEARCH 


PUBLICATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671.  Editor  &  Publisher  All  replies 
kept  strictly  confidential. 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  improved 
ad  linage  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck,  at  (305)  655-0926. 
or  write  for  our  brochure. 

CONSUMER  DATA 

COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


SHOPPING  GUIDES 


WRITE  OR  CALL  THE  SHOPPER  DOCTOR 
for  a  check  up.  Estil  Cradick,  950  Parkwood  Dr. 
Dunedin  FL  33528;  (813)  733-1678. 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 
in  the  industry  for  your  telephone  marketing 
Don  White  BobGiambelluca,  (716)  688-4162 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


NuArc  camera.  Horizontal  22x24.  Excellent 
condition.  Graph-X,  Inc.  17  Bucknell  Court. 
Bethlehem  PA  18015;  (215)  867-2002, 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
ManufacturerSpecialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED.  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067.  Redondo  Beach  CA  90278 


COMPOSING  ROOM 


MERGANTHALER  202  Linotron.  (4  years  old). 
$24,000 
(415)  873-2640 


MERGANTHALER  MVP  Keytioard.  with  Dual 
Floppy  Disks.  Tape  Punch,  and  8K  Memory.  (4 
years  old).  $9500.  (415)  873-2640. 


COMPUTER  SOFTWARE 


AN  ACCOUNTING  SYSTEM  for  newspaper. 
Take  the  aggravation  out  of  Payroll.  Control  your  I 
Accounts  receivable.  A  newspaper  tested  | 
General  ledger.  Payroll  and  Accounts  Payable.  | 
Receivable  system  designed  for  professionals  i 
by  professionals  for  professional  equipment.  It 
has  many  features  including  month-end  dis¬ 
counts  and  multiple  papers.  Contact  the  Com¬ 
puter  Systems  Store.  621  banning  Ln.  Rolla 
MO  65401  for  details. 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  (^11  or 
write  for  sample  reports.  Publisher  (^trol  Sys¬ 
tems.  Steve  Kuckuk.  PO  Box  476.  Shawano  Wl 
54166;  (715)  526-6188. 


COPY  PROCESSING 


ATEX  8000  Copy  Processing  System:  Use  for 
editing  reports,  journals,  newsletters,  legal 
briefs  and  books;  Dictionary:  Formating:  Selec¬ 
tion  and  encoding  of  typefaces:  Direct 
interfacing  with  phototypesetting  equipment. 
Used  less  than  1  year:  o^ratmg:  maintained  by 
ATEX.  Phone  (202)  833-3008. 


We  move  machinery! 
E&P  CLASSIFIEDS 
(212)  752-7053 


MAILROOM 


SHERIDAN  48P  inserters  with  MS  heads. 
Sheridan  24P  inserter  with  handfly  table. 

New  Sheridan  inserter  spare  parts. 

Folded  edge  first  delivery  systems  for  Sheri¬ 
dan  inserters. 

Muller  227  and  227E  inserters. 

Muller  231  Counter  Stackers. 

Custom  Blit  quarter  folders  and  rotary  trim¬ 
mers. 

Kansa  inserter  with  4  stations. 

IDAB  440  Counter  Stacker  with  programmable 
keyboard 

IDAB  shrink  wrap. 

Ferag  H-500  and  HS-80  Counter  Stacker  — 
factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 

Sta  Hi  telescopic  loaders. 

Cutler  Hammer  conveyor,  bottom  wraps  and 
pacers. 

Signode  ML2EE  MLN2A  tying  machines. 

Yale  and  C&D  pallet  Jacks. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately  Mechanical  installation  | 
service  also  provided.  We  will  purchase  mail- 
room  equipment  and  complete  mailrooms. 
Graphic  Management  Associates.  Inc 
Newspaper  Mailroom  Systems  Division 
1 1  Mam  St.  Southboro  MA  01772 
(617)  481-8562 


THREE  STEPPERS-5  station,  model  750.  plus 
3  Card  hoppers  and  bagging  attachments.  2 
Conveyor  belts,  spare  parts  and  mesh  bags. 
Only  used  18  months.  Like  New:  Contact 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 

Also  new  Crabtree  conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  stackers 

Baldwin  Count-O-Veyors  104A's 

Cutler  Hammer  truck  loaders 

Sheridan  48P 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


FERAG  conveying  systems.  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

Signode  strapping  machines.  Bunn  Tying  ma¬ 
chines. 

IPEC.  97  Marquardt  Dr.  Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


SHERIDAN  STUFFERS  FOR  SALE; 

24-P  with  handfly  delivery. 

24-P  with  M  S.  hoppers  and  M  S.  delivery. 

48-P  7-into-l  or  3-into-l  double  out. 
Professional  installation  in  your  plant;  guaran¬ 
teed  production. 

Contact  Jimmy  R  Fox.  Mail  Room  Consultant. 
Houston  TX  (713)  468-5827. 


STA-HI  251  counter  stacker  with  spare  parts  in 
excellent  condition.  Available  immediately. 
Call  Graphic  Management  Associates.  Inc., 
(617)  481-8562. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  Didde-Glaser  newspaper  inserter.  3 
into  1.  model  DG320-4.  excellent  condition  on 
our  floor.  Price  17,5(X).  Call  Bill  Schneider  at 
(414)  784-0110. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  COMPUGRAPHIC  TYPESEHERS.  Buy  & 
Sell.  10%  commission.  Reconditioned  models 
available.  $1900  and  up.  WSI.  (216)  729- 
2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  VideoSetter  LTD  2  grid.  45  pica  machine. 
Reverse  leading  and  reverse  video  options. 
Dataport  Interface.  Graph-X,  Inc,  17  Bucknell 
Ct,  Bethlehem  PA  18015;  (215)  867-2002. 


CG  MDT-350  with  communication  interface. 
Terminals  are  reconditioned  with  30  day  war¬ 
ranty  on  parts.  $3500  each.  Graphic  Systems 
Exchange.  Inc.  (716)  385-3027 


COMP  IVB  TG  HR,  Rebuilt  '82,  3  years, 
$6250.  Comp  IVB  HR.  spare  parts  kit,  $6(XK). 
Comp  48B  HR.  12  strips.  $4550.  CG 
Execuwriter  II.  Processor,  spare  parts  kit.  fonts. 
$2200.  Guaranteed.  Bob  Weber.  (216)  461- 
8270. 


DON'T  MISS  IT! 

INLAND  S  NEW  TRENDSETTER  BONANZA 
SAVE  $3,500.00 

New  Compugraphic  Trendsetters  model  812 
are  priced  at  only  $11,450.00.  This  includes 
installation,  operator  training  and  full  90  days 
warranty-all  backed  by  your  Compugraphic 
Senrice  Center.  New  MDT-350  Terminals  at  an 
unprecented  savings.  While  supply  lasts. 

Call  toll  free:  1-800-255-6746 
(in  Kansas  913-492-9050  collect) 
Inland  Printing  Equipment.  Inc 
105th  &  ^nta  Fe  Drive 
Lenexa.  Kansas  66215 


EDIT  7700  HR  Rev  C.  MCPO  and  ruling, 
$11,200,  Edit  7700  HR  Rev  D.  8  strips. 
$11,000.  Edit  7700  HR  Rev  C.  $1000.  -r 
$1.00  Lease  20(a  $494.  Edit  770011  HR. 
Autokern.  $14.5(>0.  Guaranteed.  Bob  Weber, 


PHOTOTYPESETTING 


FOR  SALE-TWO  AUTOLOGIC  APS-4  50  PICA 
PHOTOTYPESETTERS.  Presently  in  produc¬ 
tion  use.  Available  first  quarter  1983. 

800  BPI  Magnetic  Tape  Reader 
Paper  Tape  Reader 
32K  Core  Memory 
Rigid  Disk  Oive 
Supplementary  2.B  Lens 
Forward  Leading  Only 

(XJNTACT;  Jack  Flood.  Production  Manager. 
Daily  Racing  Form.  Inc..  10  Lake  Or.  High- 
tstown  NJ  018520.  Phone  (609)  448-9100. 


HARRIS  2200  system,  TCU  and  2  VDT's.  Re¬ 
spond  to  Enterprise  Electronics,  PO  Box  243. 
New  Milford  NJ  07646-243. 


ITEK  430  Camera  Processor.  $3500.  Itek  175 
(Jamera  Platemaker,  6  months.  $6700.  3M 
417  Camera  Platemaker,  $7000.  Kenro 
20x24  vertical.  $1500.  Bob  Weber.  (216) 
461-8270. 


METRO  SETS  (two)  serial  numbers  A-0 160  and 
A-0161  plus  spare  parts.  Both  machines  up 
and  running.  Ready  for  release  end  of  October 
Contact  Doug  Holt.  (416)  526-3386. 


MCS  8400. 2  Work  stat. .  32  fonts,  negotiable. 
Edit  750011  LR  preview,  2  strip.  $15,250. 
Advantage  II  never  used  PM  A.  $19,500. 
Guaranteed.  Bob  Weber  (216)  461-8270. 


NEWSPAPER  SYSTEM-Unisetter.  unified 
Composer  with  MDR,  MOT  350  with  com- 
munity-completely  interfaced;  29  strips,  for¬ 
mat  options,  spare  P/T  punch  and  parts.  4 
years.  $15,000.  Guaranteed,  Bob  Weber. 
(216)  461-8270. 


QUADRITEK  1200.  processor.  14  fonts, 
paper,  chemistry.  Assume  installment  pur¬ 
chase  agreement  with  no  down  payment.  (S37) 
745-5165. 


UNISETTER  HR,  DEK.  spare  parts  kit,  12 
strips.  $9350.  Unisetter  LR.  2  years.  Dataport. 
%6600.  Unified  Composer,  loaded,  1  ^/i  years. 
$3900.  Trendsetter  812  HR.  $8500.  Guaran¬ 
teed  Bob  Weber.  (216)  461-8270. 


WANT  TO  SELL?  BUY? 

List  with  us!  10%  Commission 
•Save  Times  wFair  Price  •Protection 
•No  Headaches  eNo  Obligation 
Bob  Weber  (216)  461-8270 


PRESS  CONVERSIONS 


GOSS  MARK  I  8.  22^4"  cutoff.  82'  wide. 
Available  November.  1982. 

Goss  Mark  I,  16  Goss  units  23  9'16  A  80  and 
82.  12  Mark  I  Goss  units  22  4^4  A  80.  8  half 
decks  A  80  and  82. 6  color  humps  A  80  and  82. 
4  2:1  folders  inverted  and  regular  23  9' 16.  2 
2:1  folders  regular  22  V4, 6  (jOss  auto-pasters. 
20  Wood  reel  stands.  2  balloon  former 
assemblies.  4  double  width  portable  ink  foun¬ 
tains.  Many  other  parts  available.  Reverse  gear¬ 
ing  assemblies  available.  22  V4  B  23  BilB 

PRESS  CONVERSIONS 
OFFSET  AND  ANILOX 
INSTALLATIONS 
PRESS  REMOVAL 
HEATED  STORAGE  AVAILABLE 

Please  call  Mr  Headliner,  Printing  Press  Ser¬ 
vices  Inc.  E  34th  St.  Cleveland  OH;  (216)  883- 
8724. 

UK  factory  phone  011-44-772-797050. 


PRESSES 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  tor 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


PRESSES 


3- UNIT  Harris  V15A  with  JF15  folder,  mid  to 
late  70's  mfg. 

Harris  VI 5A  add-on  units,  mid  to  late  70's  mfg. 
1  to  3-unit  News  King  with  KJ4.  recondition^ 

4- unit  News  King  with  KJ6.  reconditioned 
6-unit  News  King  with  KJ8  and  upper  former 
News  King  add-on  units 

Offered  Exclusively  By 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 


Harris  V-15A.  add-on  units.  1977. 

2  Martin  Pasters.  1979  rated  1200  FPM. 
Cottrell  V-25.  1/4  and  VS  folder  JF-1. 

Goss  Community  add-on  units.  1969^76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vk  folders. 

Goss  4.  6.  8-position  roll  stand. 

Goss  1500  series.  4  units.  1975. 

Goss  Community.  3  unit  press.  1978. 

(xoss  Urbanite.  10  units.  1980. 

Gregg  flying  imprinter  22  V4".  45  Vi". 

Fincor  motor  arid  controls. 

Harris  845  add-on  units. 

Hams  845.  22V4,  8  units.  1973. 

Hams  845,  6  units,  22V'4". 

Hams  V-25.  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Color  King.  4  units.  1%9. 

Hams  V-25,  4  units.  1978. 

Count-O-Veyors  Model  106. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


PRE-OWNED  WEB  PRESSES 
4-Suburban  900  series 
4-Suburban  1000  series 
4-Suburban  1500  series 
Suburban  combination  folder  with  balloon 
former.  Community  unit  1971. 

KJ6  '/5-quarter  folder  with  balloon  former. 
Count-O-Veyor  model  106. 

Add-on  components  for  Goss.  Hams  and  King 
presses. 

All  machines  can  be  seen  in  operation  and  are 
available  for  immediate  delivery.  Oil  or  write 
for  our  Turnkey  installation  price. 

OFFSET  WEB  SALES,  INC. 

PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


PRESS  REMOVAL  AND  INSTALLATION 
Service  work  done  on 
Single-width  web  offset  presses 
National  Newspaper  Machinery.  Inc 
John  Dean.  (816)  796-9^ 


32  PAGES  FOR  $125,000 

Wood  colorflex  (similiar  to  Urbanite).  4  units, 
folder,  complete.  New  early  70's.  Good  conditi 
on.  45.000  IPH.  Available  immediately. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

Telex  700563  (404)  321-3992 


ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press.  17Vb  "x24V5"  wide,  with  2  Roll  Stands. 
Folder,  Sheeter.  $34,500.  (415)  873-2640. 


URBANITE  1972.  8  units.  1-3C  unit,  2  fold¬ 
ers. 

7  unit  Community,  2  folders,  1975 

4  unit  Goss  Community  (grease) 

5  unit  Hams  V22.  RBI  folder 
Vanguard  V-15.  4  and  5  units 

Goss  Suburban  900  and  1(XX)  series.  3  and  4 
units 

BELL-CAMP  INC 

Box  97 

.  Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 
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George  Leek  (714)  442-4404.  I  (216)461-8270. 

EDITOR  &  PUBLISHER  for  October  30,  1982 


EQUIPMENT  8.  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
_ JESSES 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC.  INC.  97  Marquardt  Drive.  Wheeling  IL 
60090.  (312)  459-9700.  Telex  20-6766. 


2-GOSS  2:1  Uniflow  folders.  22V4"  cutoff  for 
58  "  paper  width.  Both  folders  are  regular 
delivery,  equipped  with  subway  to  drive  side. 
Skip  slitter  on  operating  side  of  each  lower 
former.  4-Mark  I  Units.  A-80.  with  Goss  auto¬ 
matic  pasters.  One  unit  has  reversible  2nd  imp. 
For  information  contact  Richard  Munson.  Pre¬ 
ssroom  Supt. .  State-T imes  &  Advocate.  PO  Box 
588.  Baton  Rouge  LA  70821  or  call  (504) 
383-1111. 


GOSS  SC.  8  units.  1979. 

SC.  6  units.  1969 
Community.  4  units,  grease 
Community  add-on  units.  1965-78. 

SC  folders,  also  upper  former 
Suburban  1500.  3  units 
Urbanite.  6  units.  1975. 

Urbanite.  4  units.  3-color  units. 

Urbanite,  add-on  units.  3-color. 

Metro.  6  units. 

HARRIS  VI 5  A.  6  units.  4  circumferential 
V15  A.  3  units.  1975. 

V15  A.  add-on  units,  ductor  continuous. 
V25.  4  units,  1978. 

V25,  8  units,  1977. 

Folders:  JFl,  JF4.  JFIO.  JF25. 

845,  4  units.  1975. 

845,  4  units,  1970. 

NEWS  KING.  6  units.  1971. 

CUSTOM-BILT.  3  knife  trimmer.  2. 

ONE  Corporation 

1820  Briarwood  Industrial  Ct.  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


AUTO-SPLICERS 

Cary  FP  4540.  1979.  3  available. 

BUTLER  4042-16,  Datamate.  1979,  3. 

M  E  G.  D-200.  1980.  2  available. 

WOOD  2-arm.  36"  web,  early  1970’s.  2. 
ONE  Corporation  (404)  321-3992 


ACADEMIC 


DISTINGUISHED  PROFESSORSHIP 

The  University  of  Florida's  College  of  Journal¬ 
ism  &  Communications  is  seeking  a  professor  to 
fill  the  Gannett  Distin|uished  Visiting  Pro¬ 
fessorship  for  the  1983-84  academic  year. 
Minimum  requirement:  Bachelor's  degree, 
eminent  print  journalism  experience  and 
knowledgeof  press  law.  Salary  is  $35,000  for9 
months.  Person  will  teach  undergraduate  and 
graduate  courses.  Send  application  materials 
tO:  Dr  Ed  Weston.  3048  Weimer  Hall.  Univer¬ 
sity  of  Florida,  Gainesville  FL  32611.  Deadline 
IS  December  1. 1982.  The  University  of  Florida 
IS  an  equal  opportunity  affirmative  action 
employer  and  the  Department  of  Journalism 
conducts  all  searches  in  the  open. 


The  University  of  Iowa  School  of  Journalism 
and  Mass  Communication  isacceptingapplica- 
tions  for  an  anticipated  tenure-track  assistant 
professor  position  for  the  tall  of  1983.  Prefer-  , 
ence  will  be  given  to  candidates  whose  research 
area  is  telecommunications  policy  or  mass  I 
communication  law.  Candidates  will  teach  in  I 
their  area  of  scholarly  interest  at  the  graduate  \ 
and  undergraduate  levels  and  in  the  pro- 1 
fessional  areas  of  broadcast  journalism  or  com¬ 
munity  video.  The  Ph  D.  IS  preferred;  the  M.A. 
with  exceptional  professional  or  academic 
qualifications  will  be  considered. Salary  is 
dependent  on  the  selected  individual's  quali¬ 
fications. 

Letter,  vita  and  references  should  be  sent  to 
Hanno  Hardt.  Chair.  Faculty  Search  Com¬ 
mittee.  School  of  Journalism  and  Mass  Com¬ 
munication.  University  of  Iowa.  Iowa  City.  lA 
52242.  Screening  of  applicants  will  begin 
November  8, 1982.The  University  of  Iowa  is  an 
Equal  Opportunity/Affirmative  Action 
Emplover 
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WEB  LEADER  PRESS 

8  units.  2  folders,  new  1978.  Quadra  color  unit 
1980.  All  in  excellent  condition.  Will  sell  com¬ 
ponents  separately.  Can  be  seen  in  operation. 
Call  or  write  to  turnkey  installation  price.  Offset 
Web  Sales,  Inc.  PO  Box  211.  Marysville  WA 
98270:  (206)  653-2519. 


WEB  PRESS  INSTALLATION 
Over  20  years  experience.  Regional,  national 
and  international  references.  Installation  cost 
includes  plant  set  up  and  consultation.  Jim 
Estes,  Wesco  Graphics,  Inc,  (408)  496-0666. 


WE  HAVE  IN  STORAGE:  Spare  parts  tor  Hoe. 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Hoe  Skip  Slitters 

8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS.  1290 
Ontral  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983.  Editor  &  Publisher. 


LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


WANTED:  Bunn  tying  machine.  Age  is  not 
important,  condition  is. 

Phone  (816)  665-7667 


ACADEMIC 


OHIO  STATE  UNIVERSITY  seeks  photojournal¬ 
ism  professor.  Master's  required.  PhD 
desirable  $19,080  to  $23,040  for  nine 
months  with  additional  for  summer  teaching 
possible.  Apply  by  December  10.  Write:  Dr  Wal¬ 
ter  Bunge,  Director.  School  of  Journalism,  Ohio 
State  University,  Columbus  OH  43210.  AA 
EOE. 


PUBLIC  RELATIONS 
Teach  undergraduate  public  relations 
courses,  including  pr  communications,  pr  pub¬ 
lications.  pr  case  studies,  and  pr  campaigns. 
Ability  to  teach  in  related  field  desirable.  PhD 
preferred,  Master'srequired.  Rank,  salary  com¬ 
mensurate  with  background  and  experience. 
Tenure  track  appointment  effective  August  1, 
1983. 

Send  resume,  three  letters  of  recommenda¬ 
tion  by  November  30  to  Prof.  Alex  Nagy,  chair¬ 
man.  Department  of  Mass  Communications, 
Box  51.  Middle  Tennessee  State  University. 
Murfreesboro  TN  37132. 

MTSU  AN  EQUAL  OPPORTUNITY  EMPLOYER 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services:  or  maybe  find  that  pro¬ 
fitable  weekly  you've  wanted  to  own. 


TEACHER  OF  FICTION  writing  and  journalism, 
director  of  undergraduate  journalism  program. 
Tenure  track  appointment,  rank  and  salary 
negotiable.  Advanced  degree  not  necessary, 
record  as  fiction  writer  essential, 
administrative  experience  helpful.  Send  vita 
and  letter  of  interest  to  Robert  A  Donovan,  n. 
Office  of  Personnel.  SUNY.  Albany  NY  12222. 
Deadline,  February  1.  1983. 


NEWSPAPER 

MANAGEMENT 

OPENINGS 


GENERAL  MANAGER  To  $50,000 

Zone  4:  group  of  dailies  and  weeklies:  report  to 
board  of  directors  and  supervise  100  em¬ 
ployees. 

ADV.  DIRECTOR  To  $50,000 

For  100.000  daily  located  in  the  southwest. 
Report  to  publisher  with  responsibility  for 
class,  retail,  nat..  and  co-op. 

ADV.  DIRECTOR  To  $50,000 

For  newspaper  group  located  in  the  west.  Re¬ 
port  to  president  and  have  strong  marketing 
background.  Degree  required. 

PRESSROOM  MANAGER  To  $45,000 

Zone  5;  Large  metro,  union  environment. 

MGR.  SYSTEMS  DEV  To  $45,000 

Zone  2.  Supervise  staff  of  8,  must  have 
experience  in  newspaper  data  processing  sys¬ 
tems.  degree  required.  IBM  and  DEC  hardware 
experience  desired. 

RAM  To  $45,000 

Zone  9;  large  daily  report  toA.D.  and  supervise 
staff  of  25.  Degree  required. 

PROD.  MGR.  To  $38,000 

Zone  5.  for  large  wkly.  publ.,  also  doing  com¬ 
mercial  ptg.  Degree  required. 

SYST.  ANALYST  To  $38,000 

For  large  metro  located  in  Mid-Atlantic.  Must 
have  experience  in  either  circulation  or 
advertising. 

AD.  DIR., BUS.  MGR.  To  $35,000 

Zone  5:  small  daily,  supervise  all  advertising 
and  business  office.  Degree  required. 

ASST.  RAM  To  $35,000 

Zone  2;  metro  daily.  Experience  in  competitive 
marketplace  is  required.  Degree  required. 

CITY  CIRC.  MGR.  To  $35,000 

Will  have  daily  responsibilities  for  150.000 
circulation  within  inner  city.  Located  in  Zone  2. 
Part  of  major  chain. 

COUNTRY  CIRC.  MGR.  To  $35,000 

Report  to  circulation  director  of  this  large  daily. 
Located  in  Zone  2.  Supervise  area  managers. 
Must  have  prior  experience  in  this  type  circ. 

PHONEROOM  MGR.  To  $35,000 

For  large  metro  located  in  the  southwest.  Su¬ 
pervise  staff  of  80.  Experience  with  ATEX  sys¬ 
tems  IS  highly  desirable. 

PRODUCTION  MGR.  To  $30,000 

Zone  2.  strong  press  background  required. 

MAILROOM  FOREMAN  To  $25,000 

Zone  2;  need  strong  manager  union  shop. 

PRODUCTION  MGR.  To  $25,000 

Zone  5;  combination  daily  and  weekly 
operation,  two  plants,  need  strong  press  back¬ 
ground. 

HEAD  PRESSMAN  To  $25,000 

Zone  6.  Harris  V- 15. 10  units,  doing  circulators 
and  inserts,  supervise  4  pressmen. 

CAM  To  $25,000 

Zone9.  for  large  weekly  operation.  Report  to  ad 
director.  Supervise  staff  of  5. 

PRESSPEOPLE  To  $25,000 

Several  Zones  open,  experience  on  Goss  pre¬ 
sses  required. 

CIRCULATION  DIR.  To  $25,000 

For  small  daily  located  in  Zone  2.  Request 
someone  who  can  compete  in  market  with 
several  other  papers,  me  large  metros. 

SINGLE  COPY  MGR.  To  $25,000 

For  metro  located  in  the  East.  New  position  with 
good  growth  potential. 

C.R.  SUPERVISOR  To  $22,500 

Refiort  to  GM  of  this  weekly  group  and  com¬ 
mercial  printer.  Supervise  staff  of  16.  Located 
in  East. 

All  ptisitions  I'vf  paid 
Send  resume  in  ennjidenee  nr  eall: 

Patrick  J.  Quinn 

GORDON  WAHLS  COMPANY 

Exvi  utive  Scorch  ConMiltonts 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-Oftnn 


HELP  WANTED.  .  . 


CONTROLLER 

FOR 

ST  PETERSBURG  TIMES 
AND 

THE  EVENING  INDEPENDENT 
The  Times  Publishing  Company,  publisher  of 
the  St  Petersburg  Times  and  Evening 
Independent  currently  is  accepting  applica¬ 
tions  for  the  position  of  Controller.  We  are  look¬ 
ing  for  a  candidate  with  a  degree  in  accounting 
or  finance  with  5-6  years  experience  in  news¬ 
paper  financial  management.  The  controller 
will  report  directly  to  the  treasurer  of  the 
corporation  as  well  as  supervise  approximately 
35  accounting  staff  members. 

In  addition  to  Florida's  beautiful  west  coast  and 
an  excellent  starting  salary,  we  offer  such 
"extras"  as  company  paid  pension  plan,  profit 
sharing  plan,  life  and  major  medical  insurance, 
quarterly  cost  of  living  bonus,  credit  union 
membership,  liberal  paid  vacations  and  paid 
personal  leave  days. 

Successful  candidate  must  be  self-starter  as 
well  as  capable  of  developing  original  and  soph¬ 
isticated  concepts  in  order  to  achieve  sustained 
and  effective  results.  Outstanding  human  re¬ 
source  management  skills  are  absolutely 
essential. 

This  is  an  excellent  opportunity  tor  a  person  who 
is  an  achiever  to  make  a  meaningful  contribu¬ 
tion  to  2  of  the  best  newspapers  in  the  nation, 
while  at  the  same  time  developing  skills  which 
can  ultimately  lead  into  a  position  of  key 
executiveship  within  the  Times  Publishing 
Company. 

Interested?  Then  please  write  to  our  General 
Manager  outlining  background,  salary  require¬ 
ments  and  career  objectives: 

Mr  John  O'Hearn 
General  Manager 
Times  Publishing  Company 
PO  Box  1121 
St  Petersburg  FL  33731 

An  Equal  Opportunity  Employer  M  F. 


CONSUMMATE  professional  needed  for  well 
I  established  Denver-based  home-design- 
lifestyle  magazine.  Working  knowledge  of 
I  interior  design,  homes,  architecture,  foods  and 
I  gardening  essential.  Candidate  must  possess 
I  top  skills  in  management,  editing  and  writing. 
Send  resume,  clips  and  salary  requirements  to 
Colorado  Homes  &  Lifestyles,  2550  31st  St. 
Suite  154,  Denver  CO  80216. 


DEAN.  SCHOOL  OF  JOURNALISM 
The  University  of  Montana  invites  applications 
and  nominations  tor  dean  of  its  school  of  jour¬ 
nalism.  Theposition  will  be  open  July  1.  1983. 
Desired  qualifications  include  significant 
experience  and  demonstrated  competence  as  a 
newspaper,  magazine,  or  broadcast  journalist. 
Administrative  ability  is  required:  a  Master's 
degree  and  teaching  experience  at  the  college 
level  are  desirable.  The  job  calls  for  academic, 
professional  and  administrative  leadership  of  a 
68-year-old  school  with  accredited  news- 
editorial  and  radio-television  sequences,  offer¬ 
ing  BA  degrees  in  journalism  and  radio- 
television  and  an  MA  in  journalism.  The  curri¬ 
culum  prepares  students  for  jobs  in  the  news 
media.  The  school  has  nearly  300 
undergraduate  majors,  8  full-time  faculty 
members,  several  fiart-time  teachers  who  work 
in  the  news  media,  and  a  professional  technical 
staff  of  6  at  KUSM-FM .  a  National  Public  Radio 
affiliate  operated  by  the  school's  Radio- 
Television  department.  Salary  range  $38,000- 
$45,000.  A  letter  of  application  and  complete 
summary  of  education  and  experience  must  be 
postmarked  no  later  than  November  30.  1982. 
Send  to:  R.A.  Solberg,  Associate  Academic 
Vice  President.  Chairman,  Search  Committee. 
Dean  of  Journalism,  University  of  Montana. 
Missoula  MT  59812.  UM  is  an  equal  opportu¬ 
nity  employer. 


GENERAL  MANAGER  of  a  Pacific  Northwest 
daily  newspajjer.  Require  experience  in  busi¬ 
ness  and  news  departments.  Box  496 1 .  Editor 
&  Publisher. 


PUBLISHER 

COMMUNITY  DAILY  NEWSPAPER  in  Zone  9. 
Dominant  in  its  field.  Publisher  who  can  pro¬ 
duce  a  quality  newspaper,  build  circulation  and 
control  costs.  Send  resume  and  salary  require¬ 
ments  to  Box  4904,  Editor  &  Publisher. 


ADVERTISING 


ARE  YOU  AGGRESSIVE,  growth-oriented  and  $ 
motivated?  I  place  people  in  the  shopper 
industry.  Please  call  or  send  resume  to:  Dennis 
Fearing.  Multi-Media  Enterprises.  18533  Bur¬ 
bank.  Ste  144.Tarzana  CA91356:  (213)  344- 
7177. 


EDITOR  &  PUBLISHER  for  October  30,  1982 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


ADVERTISING  manager  for  Florida  15,000 
circulation  daily.  Must  be  a  self-starter  with 
demonstrated  ability  to  tram,  motivate  and  su-  I 
pervise  staff  of  similiar-size  newspaper  | 
Resume  and  references,  Bo«  4930,  Editor  & 
Publisher. 


ADVERTISING  MARKETING  DIRECTOR  ! 
Regional  business  publication  is  looking  for  an  | 
aggressive  people  oriented  director  to  lead  a  i 
young  aggressive  sales  staff.  Candidate  must  j 
have  proven  sales  and  management  record  and 
be  able  to  plan  and  implement  sales  objectives. 
Generous  salary  and  bonus  arrangement  for  the  1 
right  person.  If  you're  the  person  write  and  sell  j 
us  why.  Reply  to  Box  4975.  Editor  &  Publisher.  | 


CLASSIFIED  TELEPHONE 
SALES  SUPERVISOR 

Challenging  career  opportunity  open  for  ma-  | 
ture-minded,  sales-oriented  individual  to  man-  i 
age.  instruct,  tram  and  motivate  telephone 
sales  staff.  Strong  organizational  skills  and  ! 
leadership  qualities  important  for  continuous  I 
sales  program.  Classified  or  newspaper  related  ! 
advertising  experience  required.  Knowledge  of 
VDT  system  helpful.  Position  offers  salary.  ■ 
incentive  bonus  and  an  excellent  benefit  pack-  ! 
age. 


To  arrange  an  interview  please  call:  (20 1 )  246-  I 
5623  or  send  resume  with  salary  requirements  I 
to  Ms  J  Horvath.  Personnel  Administration. 
Home  News.  123  How  Ln,  New  Brunswick  NJ  : 
08903.  ! 


CAMPUS  DAILY  ADVERTISING  DIRECTOR  j 

New  position  to  direct  operations  of  student  j; 
advertising  staff  at  90  year  old  independent  | 
campus  newspaper  serving  University  of  Geor-  I 
gia  campus.  Ideal  candidate  will  demonstrate  | 
an  ability  to  motivate,  tram,  and  develop  a  stu-  { 
dent  staff  of  10  to  15.  At  least  2  years  j 
experience  m  commercial  newspaper  advertis¬ 
ing  ideal,  and  advertising  experience  m  campus 
newspaper  desired  Applicant  should  possess 
ABJ  degree  in  Advertising  or  Newspapers,  or 
other  related  education.  All  applicants  must 
submit  a  resume  with  cover  letter  relating 
interest  in  position,  as  well  as  detailscn  current  | 
situation.  Letters  of  recommendation  may  be  • 
included  if  pertinent  to  position.  Compensation  | 
will  include  base  salary.  MBO  bonus  program.  i 
and  insurance  benefits.  Send  resume,  cover  ] 
letter  and  other  materials  to  General  Manager.  i 
The  Red  and  Black  Publishing  Company,  123  i 
North  Jackson  St,  Athens  GA  3060 1 .  Deadline 
for  all  applications  is  Monday.  November  15.  j 
1982.  I 


DAILY  IN  LOW  TEENS  circulation  invites  ap¬ 
plications  for  working  RETAIL  MANAGER  and 
will  pay  m  excess  of  $25K  the  first  year. 

Tools  of  the  trade  are  here-a  first  class  product 
coupled  with  an  eager  sales  staff.  Harness  the 
two  and  the  renumeration  will  rise  rapidly. 
Your  application  held  m  strictest  confidence. 
Rush  resume  to  Publisher  at  Box  493 1 .  Editor 
&  Publisher. 


IF  YOU'RE  SALES  oriented  and  have  a  flair  for 
creativity,  we  may  have  a  spot  for  you  on  our 
advertising  sales  team  We  re  a  progressive 
7,000  circulation  daily  m  northeast  Wyoming, 
offering  a  salary  plus  commission,  medical 
insurance  and  other  benefits.  Please  send  your 
resume  and  salary  history  along  with  non- 
returnable  clips  to  Box  4927.  Editor  &  Pub¬ 
lisher. 


NATIONAL  OUTDOOR  MAGAZINE  needs 
individual  to  handle  all  phases  of  advertising 
department  including  advertising  set-up  Hunt¬ 
ing.  trapping,  fishing  knowledge  a  plus.  Send 
resume  to  A.K.I..  1242  N  High  St  Columbus 
OH  43201 


OPPORTUNITY  FOR  EXPERIENCED  advertis¬ 
ing  person  to  assume  executive  position  with 
strong  Wisconsin  weekly-shopper  operation. 
Must  have  had  at  least  two  years  direct  sellingto 
local  merchants.  This  is  a  better  than  average 
opportunity.  Write  4956,  Editor  &  Publisher. 


RETAIL  SALES  in  Florida's  fastest  growing 
market  .  Fort  Meyers.  If  you  have  3-5  years 
newspaper  experience  and  can  maintain  a  fast 
sales  pace  with  Gannett's  best  then  join  our 
sales  team.  Fort  Meyers  News  Press.  Dick 
Mitchell.  (813)  335-0218. 


SALES  MANAGER-Publisher  of  successful, 
award-winning  Zone  5  weekly  group  is  creating 
shopper  division,  under  independent  sales 
management,  for  target  market  approach  to 
segments  of  existing  market  and  on  new  turf. 
We  are  committed  to  giving  each  market  what  it 
needs  and  can  support,  not  necessarily  a  tradi¬ 
tional  concept.  Excellent  opportunity  for  per¬ 
son  with  solid  credentials.  Box  4959.  Editor  & 
Publisher. 


DISPLAY  ADVERTISING  MANAGER  I 
We  are  Western  New  York's  leading  daily  and 
Sunday  newspaper,  the  2 1st  largest  daily  in  the 
nation  and  one  of  the  fastest  growing  Sunday  : 
papers  in  the  United  States.  We  are  seeking  a 
proven  professional  to  take  full  responsibility 
for  directing  our  retail  and  general 
departments.  We  are  number  one  in  the  big 
renaissance  Buffalo  market  and  need  an 
experienced  leader  to  motivate  a  dedicated 
sales  force.  Must  be  strong  in  sales  manage¬ 
ment.  problem  solving,  training  and  heavily 
people  oriented.  You  will  be  joining  a  dedicated 
team  of  professionals  at  one  of  the  nation's  fine 
newspapers.  Excellent  pay.  benefit  plan.  MBO 
incentives,  and  working  conditions.  Western 
New  York  is  a  desirable  place  to  live  with  sur¬ 
prising  economic  and  cultural  advantages.  All 
replies  treated  as  confidential.  Send  resume  to 
Clyde  Pinson.  Advertising  Director.  Buffalo 
News.  Box  100.  One  News  Plaza.  Buffalo  NY 
14240. 


HANDS  ON  ADVERTISING  manager  to  direct 
staff  of  three  retail  and  three  classified  for  grow¬ 
ing  Ohio  daily  of  1 1 .000  Must  be  promotion 
minded,  able  to  handle  own  accounts  and  moti¬ 
vate  and  train  staffers.  Vacation  and 
hospitalization  plans.  Send  resume  and  salary 
history  in  confidence  to  Box  4929.  Editor  & 
Publisher. 


HI-INCOME  OPPORTUNITY.  Selling  weekly 
space?  Make  more  selling  nationally- 
syndicated  ad  matrial  to  local  merchants.  Chi¬ 
cago  and  suburbs.  Straight  commission.  Full  or 
art-time.  Write  News  Column  Advertising, 
2415  Pine,  Grayslake  IL6(X)30orcall(312) 
223-3079  evenings  weekends. 


DEADLINE 

CHANCE 


Due  to  the  Thanksgiving 
Holiday,  the  Classified 
ad  deadline  for  the 
November  27. 1982  issue 
will  be: 

;  Friday 

November  19, 1982 
at  2  p.m.  (EST) 

i  we  would  appreciate 
receiving  your  ad  copy 
;  early. 

I  E&P  CLASSIFIEDS 
1  (212)  752-7050 


AD  DIRECTOR;  bright,  organized,  energetic, 
savvy,  analytical.  For  privately  owned  New  Eng¬ 
land  daily  and  weekly  in  competitive  market. 
Your  better  than  average  marketing  manage¬ 
ment  skills  will  be  amply  challenged  and  re¬ 
warded.  Opportunity  for  career  growth  as  well. 
Bok  4993.  Editor  &  Publisher 


1  CLASSIFIED  MANAGER  needed  for  30.000 
;  circulation  newspaper  in  New  England  We  are 
j  looking  for  a  person  who  can  train  and  motivate 
I  our  staff.  Experience  in  developing  promotions 
!  and  selling  in  a  competitive  market  will  be  use- 
I  ful.  You  will  be  joininga  newly-created  manage- 
1  ment  team  and  will  have  plenty  of  opportunities 
,  for  career  growth  and  development.  Please 
j  send  your  resume  and  salary  requirements  to 
Greg  Oxley.  General  Manager.  Transcnpt- 
>  Telegram.  120  Whiting  Farms  Rd.  Holyoke  MA 
;  01040. 


ART/GRAPHICS 


I  GRAPHIC  ARTIST 

International  news  organization  seeks  skilled 
I  artist  with  experience  in  rapid  production  of 
quality  maps,  charts,  diagrams  and  illustra- 
1  tions.  Send  resume  and  photocopies  of  work  to 
Box  4991.  Editor  &  Publisher 


CITY  MANAGER 

Unique  opportunity  for  well  educated 
individual  experienced  in  circulation  manage¬ 
ment  Problem  solving,  goal  setting,  excellent 
communication  skills  and  management 
experience  are  essential.  Excellent  opportunity 
for  personal  and  professional  growth  Position 
rep^s  directly  to  circulation  manager.  Please 
send  resume  and  salary  requirements  to  Box 
4976.  Editor  &  Publisher 


CIRCULATION  DIRECTOR  for  growing  7-day 
morning  paper  in  Southwest.  First  class 
operation  with  excellent  benefits.  Looking  for 
stable  individual  with  experience  on  25.000  or 
larger  paper.  Complete  resume  to  Box  4986. 
Editor  &  Publisher. 


MAJOR  MIDWESTERN  METRO  seeking  young, 
aggressive,  ambitious  district  managers.  This  is 
an  ideal  opportunity  if  you're  currently  on  a 
I  small  daily  newspaper  in  need  of  a  challenge. 

;  All  replies  will  be  held  strictly  confidential. 

Contact  us  today  at  Box  4919.  Editor  &  Pub- 
I  lisher. 

I  NATIONAL  DAILY  NEWSPAPER  is  seeking 
I  experienced  circulation  professionals  tn  the 
I  single  copy  sales  area.  Positions  will  be  based 
I  in  major  metropolitan  markets  in  Zones  6.  7  I 
i  and  9.  Salary  commensurate  with  positKX^  and 
i  experience.  Send  resume  and  salary  require- 
I  ments  tO: 

I  Personnel  Department 

USA  Today 
PO  Box  500C 

!  Washington  DC  20044 

!  EOE 


CITY  CIRCULATION  MANAGER 

Looking  for  aggressive,  career-oriented  mana¬ 
ger  with  metro  experience.  This  position  reports 
to  the  Circulation  Director  and  is  part  of  a  major 
group  with  super  career  opportunities.  Should 
have  experience  in  both  home  delivery  and 
single  copy.  Zone  6.  Please  send  resume  and 
salary  requirements  to  Box  4914,  Editor  &  Pub¬ 
lisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od.  do  Editor  &  Publisher, 
575  Lexington  Av,  NewYorh,  NY  10022. 
Pleose  be  selective  in  the  rnimber  of  clips 
submitted  in  response  to  on  od.  IrKlude 
only  material  which  con  be  forwarded  in 
o  large  monilio  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


COMPUTER  TECHNOLOGY 


PROGRAMMER  ANALYST— Booth  Newspap¬ 
ers  of  Michigan  (Ann  Arbor  location)  desires 
,  programmer  analyst  with  strong  newspaper 
:  circulation  background.  Individual  would  be 
part  of  key  team  currently  producing  and 
installingcirculation  computer  systems  in  eight 
newspaper  group.  Must  be  strong  in  application 
design.  COBOL,  communication  skills. 
Experience  with  Texas  Instruments  990  12 
I  DXIO  preferable.  Replies  will  be  kept  strictly 
'  confidential.  Reply  with  resume  and  salary  his¬ 
tory  to  D  R  Gaydou.  Booth  Newspapers.  Inc.  PO 
Box  2168.  Grand  Rapids.  Ml  49501. 


DATA  PROCESSING 


I  PR(X3RAMMER  ANALYST —Growing  company 
in  Southern  California  seeks  programmer 
I  analyst  familiar  with  newspaper  business  or 
j  circulation  applications.  Two-to-three  years  of 
COBOL  experience  preferred.  Excellent  salary 
and  stock  options  for  the  right  person.  Get  in  on 
the  ground  floor  of  a  company  formed  two  years 
ago  by  newspaper  veterans  with  substantial 
venture  capital  support.  Newspaper  Systems. 
Inc  develops,  markets,  and  supports  turn  key 
'  business  and  circulation  computer  systems  for 
;  newspapers.  All  inquiries  kept  in  confidence. 

'  Please  send  current  resume  to:  Personnel. 

Newspaper  Systems.  Inc..  5701  Slauson  Ave- 
;  nue.  Suite  100.  Culver  City  CA  90230. 


EDfTORIAL 


ARIZONA  REPUBLIC  looking  for  crackerjack 
copy  editor.  Slot  experience  a  plus.  First  time 
applicants  only,  please  Try  out  mandatory. 
I  Send  resume  with  three  references  to  B  Clair 
i  Cobb.  News  Editor.  Arizona  Republic,  Box 
1  1950.  Phoenix  AZ  85001. 


EDITOR  &  PUBLISHER  for  October  30,  1982 


"HOW  TO  GET  HIRED  IN  JOURNALISM  " 
For  information,  write:  Northwest  Marketing 
Limited.  Box  3658-J.  Lacey  WA  98503. 


AM  PM  operation  looking  for  copy  editor  with 
layout,  slot  experience.  Universal  desk 
operation.  Send  resumes  to  Dave  Wohifarth. 
News  Editor.  The  Journal  Herald.  4th  &  Ludlow 
Sts..  Dayton  OH  45401. 


AREA  NEWS  EDITOR 

A  Southeast  Iowa  daily  has  an  immediate 
opening  for  someone  to  direct  its  area  news 
coverage  through  a  correspondent  system  and 
contact  with  area  news  sources.  Candidate 
selected  will  collect  and  edit  rewrite  news  from 
area  sources,  editjxocess  general  news,  and 
will  assist  news  d^.  Minimum  photo  skills 
required.  Send  resume  to  Box  4983.  Editor  & 
Publisher.  Equal  Opportunity  Empk)^  M.F. 


ALASKA  WEEKLY  needs  reporter  to  cover  local 
news  and  features.  We  have  terminals.  $265- 
week.  Send  non-returnable  clips  and  resume  to 
Ron  Loesch,  The  Pilot.  PO  Box  930,  Petersburg 
AK  99833. 


BUSINESS  REPORTER 
San  Juan.  Puerto  Rico  48.000  weekly  largest 
circulation  English  language  news^per  in 
Caribbean  seeks  experienced  business  repor¬ 
ter.  Minimum  5  years  experience  as  reporter,  2 
as  business  reporter.  Must  know  some  Spanish 
and  willing  to  become  fluent.  Must  produce 
well  researched  analytical  work  that  is  lively 
and  well  written .  Send  resume,  clips  and  salary 
requirements.  Editor-in-Chief.  CARIBBEAN 
BUSINESS.  PO  Box  6253  Loiza  St  Station, 
San  Juan  PR  00914. 


BUSINESS  AND  ECONOMICS  reporter  wanted 
for  Washington  bureau.  United  Kingdom 
experience  preferable.  Strong,  enterjxise  clifis 
and  excellent  writing  a  must.  Respond  to  Box 
4981.  Editor  &  Publisher. 


COPY  DESK  EDITOR:  Reorganization  of  desk 
provides  new  challenge  on  6-day  community 
newspaper  We  are  growing  in  size  and  quality 
and  want  someone  to  grow  with  us.  Write  us 
about  your  desk  skills.  Send  samples  of  work 
and  salary  requirements  to  Personnel 
Department,  the  Evening  Sentinel.  Box  130. 
Carlisle  PA  17013. 


!  COPY  EDITOR-including  page  layout,  editing 
I  and  headline  writing  for  quality,  medium-sized 
I  daily  in  ideal  living  area.  Desk  and  VDT 
>  experience  mandatory.  Send  resume  with 
I  three-page  layouts  to  Edward  Casey.  Editor, 

I  The  Capital.  Annapolis  MD  21401. 

j  COPY  EDITOR  :  We  re  a  newspaper  that's  cutt¬ 
ing  new  journalistic  tracks  in  (Dhio.  We're  look- 
I  ing  for  an  outstanding  copy  editor  who  has  re¬ 
spect  for  the  written  word  and  who  is  confident 
I  enough  to  know  how  to  improve  a  reporter's 
:  copy.  Send  examples  of  your  1 5  best  heads  in 
i  thepasttwoweeks.  Andtellwhyyou'rereadyfor 
I  us.  Write  Box  4992.  Editor  &  Publisher. 


EDITOR  BUSINESS  MONTHLY 
Business  Worcester,  a  monthly  business 
magazine  serving  central  Massachusetts,  is 
looking  for  an  experienced  professional.  We 
seek  an  editor  who  understands  business  and 
can  produce  a  high  quality  editorial  product  for 
our  50.(XX)  readers.  Send  resume,  clips  and 
letter  to  Dan  Kaplan.  Publisher.  PO  Box  KXX). 
Worcester  MA  01614. 

I  EXPERIENCED  REPORTERS  and  copy  editors 
I  may  have  a  future  on  our  aggressive  medium- 
j  sized  daily  in  Zone  5  Send  letter,  resume, 
clips  layout  samples  to  Box  4903.  Editor  & 
Publisher. 


EDITOR-REWRITE 

For  national  Catholic  journal  with  five  years 
desk  experience  and  special  talent  for  tele¬ 
phone  interviews  and  tast  rewrite.  Send 
resume,  complete  work  references  to:  Editor, 
Columbia.  PO  Box  1670,  New  Haven  CT 
06507. 


EXPERIENCED,  city  or  managing  editor  to  con¬ 
trol.  direct,  organize  and  plan  daily  newsroom 
operation  for  staff  of  12  tn  Zone  5.  Must  be 
strongly  people-oriented  and  community- 
minded.  Must  exhibit  strong  skills  in  editing, 
page  layout  and  headline  writing.  Strong 
emphasis  on  local  news  coverage  and  features. 
Please  send  resume,  tearsheets  and  salary  re¬ 
quirements  to  Box  4942.  Editor  &  Publisher. 


EXPANDING,  improving  west  Texas  daily  has 
opening  for  experienced  Lifestyle  Editor  with 
talent  Tor  layout,  page  design;  enthusiastic, 
self-motivated  sportswnter  with  layout 
experience;  and  an  entry-level  writer  interested 
in  business-energy  reporting.  SpeciN  which. 

I  Resume,  samples  to  Jim  Servatius.  Reporter- 
;  Telegram.  Box  1650.  Midland  TX  79702. 
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HELP  WANTED 

HELP  WANTED 

\  HELP  WANTED  I 

HELP  WANTED 

EDITORIAL  1 

EDITORIAL 

EDITORIAL 

PHOTOJOURNALISM 

Immediate  opening  for  technical  editor  to  su¬ 
pervise  editorial  and  publications  departments 
preparing  bibliographic  series,  reports,  theses, 
technical  articles  and  keyword  index  to  Ab¬ 
stract  Bulletin  of  The  Institute  of  Paper  Che¬ 
mistry  (on  line  version  "Paperchem”)  Position 
requires  MS  or  PhD  background  in  chemistry, 
biochemistry  or  chemical  engineering. 
Supervisory  leadership  qualities  essential. 
Indexing  skills  desirable. 

Send  complete  resume  tO:  Director  of  Per¬ 
sonnel.  The  Institute  of  Paper  Chemistry.  PO 
Box  1039.  Appleton  Wl  54912. 

An  Equal  Opportunity  Affirmative  Action 
Employer. 

EDITOR 

National  Industry  magazine  with  small  staff 
needs  dedicated  editor  immediately,  who 
possesses  all  the  right  skills.  Trade  magazine 
experience  most  helpful.  Would  be  willing  to 
relocate toTidewaterVirginia area.  Salary,  plus 
excellent  benefits.  Send  brief  resume  and  sal¬ 
ary  requirements  to  Box  4980.  Editor  &  Pub- 
li^er. 


MAOAZINi  IDITOt 


MANAGING  EDITOR-COPY  | 

The  Los  Angeles  T imes  Syndicate,  one  of  Amer¬ 
ica's  fastest  growing,  is  looking  for  a  managing 
editor-copy  who  is  accustomed  to  handling  a 
large  volume  of  copy  daily  and  is  effective  at 
managing  a  staff  and  working  with  talented 
writers.  Uur  writers  include  some  of  the  best 
known  by  lines  in  newspapers  today.  News  and 
feature  experience,  as  well  as  a  solid  track  rec¬ 
ord  of  managing  a  staff  of  copy  editors  to  meet 
daily  deadlines,  are  important  requirements. 
The  position  also  calls  for  improving  features 
through  incisive  editing  and  by  assisting  the 
Syndicate  editor  in  developing  new  features  for 
syndication.  Strong  organizational  skills  are  a 
must.  VDT  experience  is  helpful.  Excellent 
compensation  and  benefits  as  well  as  advance¬ 
ment  opportunities.  If  you  enjoy  the  pressure  of 
working  in  a  fast-paced  environment  at  a  growth 
company,  then  send  your  resume,  in  confi¬ 
dence.  tO:  Ms.  Nunez.  Personnel  Department. 
Los  Angeles  Times.  Times  Mirror  Square.  Los 
Angeles  CA  90053. 

An  Equal  Opportunity  Employer 

I  NEWS  EDITOR  for  growing  20.000  Zone  4  dai¬ 
ly.  Basic  duties  consisting  of:  assisting  M  E. 
desk  supervision,  editorial  production,  beat 
and  coverage  assignments,  copy  editing,  some 
writing,  etc.  Quality  living  in  college-outdoor 
area.  Send  resume  and  salary  history  to  Box 
4912,  Editor  &  Publisher. 


NATIONAL  WEEKLY,  based  in  Washington. 
)00,000-PlUS  a. m.  saaks  editor  for  Tuesday  seeks  experienced  journalists  for  a  reporting 
mogoiin*  going  Sunday.  A*u$»  be  iniiC(*ative,  !  position  and  an  editing  slot.  Must  have  five 
flnir  (or  dMian  1  years  in  reporting  along  With  experience  cover- 
strong  on  content,  possess  tloir  lor  design  i  Congress.  Box  4977.  Editor  &  Publisher. 

and  skin  in  editing.  Manege  staff  of  four,  '  **  _ 

work  with  staff  ortists  and  pftolograptiers,  PAY  DIRT,  a  monthly  magazine  published  in  4 
deal  wHfi  freelancers.  Successful  trock  record  :  regional  editions  for  the  mining  industry  in  the 
u.  nkn  Pnnani  adiinr  1  8  Rocky  Mountain  States,  IS  seeking  an  entry 

m  siirakw  den^pkis.  ,  ;  level  reporter.  Quality,  accuracy  and  timeliness 

retiring  m  February.  Send  resume,  reterences  j  jmce  1938  has  earned  us  an  excellent  reputa- 
and  salary  requirements  tO:  Fronkl*  tion.  We  seek  only  applicants  who  can  and  will 
McCarty,  managing  odHor,  Alb«>  work  hard  to  help  us  maintain  it.  If  a  career  in 
ounroun  Journal  P  O  Drowor  J  specialized  field  of  lournalism  appeals  to 
U  aTine  '  you.  you  might  be  the  person  we  need  to  grow 

Amuguorquo,  N.m.  n/lOa  Reply  to  News  Editor.  PO  Drawer  48. 

Bisbee  AZ  85603. 

-  SPORTS  EDITOR 

Zone  2  daily  needs  editor  who  knows  how  to 

=  ^N^^^^y^  ^ 

^tim  dai“  n^  o^atiJi?."ccur^  o’  'll 

KzaIT  Wd"s^bon“?he8S’Jte^^^^^^ 

ivM  OOZ4U.  I  $25,000  +  .  Write  Box  4970.  Editor  & 

CniTCDIAI  ACCICTAWT  PubllSlier. 


WE  ARE  SEEKING  a  person  with  solid  manage-  ! 
ment  and  technical  skills  to  supervise  day  to 
day  operation  of  the  newsroom.  We  are  an 
innovative  Pacific  Northwest  daily  with  a  strong 
commitment  to  quality  reporting,  writing  and 
graphics.  As  number  2  person  in  the  news 
department,  this  editor  must  be  able  to  lead  a 
talented  staff  of  reporters,  editors  and  photo¬ 
graphers.  Excellent  pay  and  benefits.  An  equal 
opportunity  employer.  Send  resume,  refer¬ 
ences  and  work  samples  to  Personnel  Manager. 
Walla  Walla  Union-Bulletin.  PO  Box  1358. 
Walla  Walla  WA  99362. 

WIRE  EDITOR— Zone  6  daily  needs  editor  with 
VDT  experience,  strong  headline  writing  and 
layout  skills,  and  keen  sense  of  news  judgment. 
Send  resume,  clips,  tearsheets  to  Bill  McGee. 
Managing  Editor.  Wichita  Falls  Times  &  Rec¬ 
ord.  PO  Box  120.  Wichita  TX  76307. 

LEADING  VENEZUELAN  business  consul¬ 
tants.  issuing  several  economic  and  financial 
publications,  seeking  experienced  editor,  pre¬ 
ferably  with  10  years  in  business  publications. 
Also  need  a  business  reporter.  Both  require 
knowledge  of  Spanish;  preferably  completely 
bilingual  and  single,  but  not  essential.  Write 
PRUNHUBER  ^  Jet  Cargo  M-190;  PO  Box 
520010.  Miami  FL  33152.  Personal 
interviews  in  New  York  during  November. 

MANAGING  EDITOR 

Established  urban  weekly  seeks  editor  with 
experience  to  lead  news  staff  of  7.  Position 
involves  story  development,  newsroom  man¬ 
agement  and  copy  editing.  We  stress  good  writ¬ 
ing  and  investigative  reporting.  Zone  1.  Reply 
to  Box  4889.  Editor  &  Publisher. 

MANAGING  EDITOR  for  lively  10.000  circula¬ 
tion  daily  in  Zone  8.  Must  be  strong  on  copy 
production,  staff  leadership,  and  be  able  to 
achieve  high  profile  in  community.  Resume 
and  salary  requirements  to  Box  4950,  Editor  S 
Publisher. 


EDITORIAL  ASSISTANT 

SHARP  EDITOR  who  enjoys  working  with  and 
for  college  students,  tor  new  full-time  position 
involving  editing,  layout,  some  writing  on  large 
college  daily,  as  well  as  some  work  on  other 
publications  and  with  computer  system. 
Bachelor's  plus  minimum  of  two  years  pro¬ 
fessional  copydesk  experience  required.  Sal¬ 
ary:  $15,800.  Send  resumes  to: 
EMPLOYMENT  MANAGER.  PERSONNEL 
DEPARTMENT,  YMCA  BLDG.  RM  21 1.  TEXAS 
A4M  UNIVERSITY,  COLLEGE  STATION  TX 
77843. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
FEATURE  WRITER 

Feature  writer  needed  tor  the  Times  Herald- 
Record.  thriving  80.000-circulation.  morning 
and  Sunday  tabloid.  65  miles  from  New  York 
City.  Responsibilities  include  producing  stories 
for  daily  lifestyle  pages  as  well  as  weekly  leisure 
and  entertainment  magazines.  Background  in 
health  and  consumer  issues  and  knowledge  of 
photography  and  editing  helpful.  Premium  on 
writing  skill  and  ability  to  keep  several  stories 
going  at  once.  Send  letter,  resume  and  writing 
samples  to  Personnel  Director.  The  Times 
Herald-Record,  40  Mulberry  St.  Middletown 
NY  10940.  An  equal  opportunity  employer. 

GRAPHICS  EDITOR  —  East  coast  daily  of 
100.000  seeks  graphics  editor  with  a  degree  in 
graphic  arts  and  minimum  of  three  years 
experience  on  daily  newspaper.  Applicants 
must  be  creative  in  page  design  and 
imaginative  in  illustration  of  stories 
Experience  in  use  of  spot  and  process  color  is  a 
must.  Send  resume,  references  and  work  sam¬ 
ples  to  Box  4994.  Editor  &  Publisher. 


JOBS 

Aggressive  medium-sized  daily  in  Zone  4  seeks 
applicants  for  copy  editor,  governmental  repor¬ 
ter  and  sportswriter.  If  you  are  energetic,  crea¬ 
tive.  productive,  interested  in  quality  and  have 
at  least  two  years  experience,  please  respond 
immediately.  Send  resume,  clips  and  letter 
outlining  career  goals  to  Box  4915.  Editor  & 
Publisher.  Pay  is  in  line  with  Southeastern 
standards,  area  beautiful,  company  isa  winner. 


THE  KIPLINGER  PROGRAM 
IN  PUBLIC  AFFAIRS  REPORTING 
Newspersons  with  a  minimum  of  two  years  of 
experience  are  invited  to  apply  for  the  program, 
now  in  its  10th  year  at  the  Ohio  State  Univer-  i 
sity.  Entry  into  the  year-long  program  leading  to  I 
a  Master  s  Degree  in  Journalism  is  competitive. 
Substantial  funding  is  available  to  successful 
candidates.  The  llth  year  begins  September 
21.  1983.  For  information,  write  or  call:  Henry 
H  Schulte.  The  Kiplinger  Program,  School  of 
Journalism.  The  Ohio  State  University,  242  W 
18th  Ave,  Columbus  OH  43210.  Telephone 
(614)  422-2607  or  422-6121. 

THE  LOUISVILLE  TIMES  is  seeking  an 
experienced  reporter  to  cover  financial  news  as 
well  as  trends  in  business  and  the  economy. 
Send  resume  and  clips  to  Pam  Luecke.  Busi¬ 
ness  Editor.  The  Louisville  Times.  525  W 
Broadway.  Louisville  KY  40202. 

TWICE-WEEKLY  in  rural  east-central  Illinois 
area  needs  do-it-all  editor  Photo,  layout, 
paste  up,  writing  and  editing.  Current  editor 
moves  to  our  daily.  Send  resume,  salary 
expectations  to  Ron  Isbell.  The  Daily  Reporter. 
PO  Box  158.  Casey  IL  62420. 

UNIVERSAL  OESK-Needs  to  till  News  Sports 
Layout.  Copyediting  position.  30.000  daily  in 
Southeast  Texas.  Knowledge  of  sports,  sound 
news  judgment  required.  Write  giving  back¬ 
ground  and  salary  requirement  with  layout  and 
editing  samples.  Send  to  Roger  Cowles,  News 
Editor.  Port  Arthur  News.  PO  Box  789,  Port 
Arthur  TX  77641-0789. 


_ FREELANCE _ 

SPORTS  CRAZY?  Wanted  lowa-lllinois 
sportswriters  photographers  for  freelance. 
Write  in  confidence  to  Box  4952.  Editor  &  Pub¬ 
lisher. 


_ JOB  LEADS _ 

JOB  OPENINGS 

To  the  17,000  editors  and  reporters 
unemployed,  I  need  articles.  SASE  to  Randel 
Davis.  Herrin  Services.  PO  Box  3219,  Oxford 
AL  36203. 

PR  EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates  M  Sternman.  68-38  Yellow¬ 
stone.  Forest  Hills  NY  11375. 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However ,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  rep¬ 
ly  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don’t  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on  your 
list,  we  ll  discard  your  reply. 


PHOTOJOURNALIST-The  recently  combined 
staff  of  the  Spokane  Chronicle  and  Spokesman- 
Review  has  an  opening  for  a  photojournalist. 
We  re  looking  for  an  aggressive  and  energetic 
addition  to  an  existing  staff  of  eight.  At  least  two 
to  three  years  experience  preferred.  Position 
open  January  1.  Send  resume  and  portfolio  to 
Ron  Ramey.  Graphic  Editor,  Spokane  Chroni¬ 
cle.  PO  Box  2160.  Spokane  WA  99210.  no 
later  than  November  20.  No  calls,  please.  We 
are  an  equal  opportunity  employer. 

_ PRESSROOM _ 

PRESSROOM  SUPERVISOR 
Large  metropolitan  Midwest  newspajjer  seeks 
candidate  for  2  position  in  multi-press 
operation.  Must  have  five  years  previous 
experience.  Individual  must  have  good  man¬ 
agerial  skills.  Position  offers  excellent  growth 
potential,  salary  and  benefits.  Please  send 
resume  and  salary  requirements  to  Box  4898. 
Editor  &  Publisher. 

Equal  Opportunity  Employer  M  F 

TAKING  applications  for  Goss  Community 
press  operator  maintainer.  Daily  paper,  eve¬ 
ning  shift,  in  Wyoming.  Send  resume  to  Box 
I  4957,  Editor  &  Publisher. 


PRESSROOM  FOREMAN.  7  day  morning  news¬ 
paper  plus  commercial  printing  operation.  8 
unit  community  offset  press.  Salary  plus  profit 
sharing  and  bonus.  Excellent  benefits.  Write 
Box  1047,  Greenville  TX  75401  or  call  Albert 
Vaughan  (214)  455-4220. 


PRODUCTION 

PRODUCTION 

DIRECTOR 


EDITORIAL  EDITOR 

Strong  personality  who  worships  English  lan¬ 
guage  and  recognizes  editorial  page's  role  in 
leading  a  community  will  find  a  home  at  one  of 
the  South's  finest  medium-sized  dailies.  Must 
have  demonstrated  ability  to  think  clearly,  re¬ 
main  independent  and  write  persuasively.  Ideal 
professional  atmosphere  in  progressive  city  can 
reward  candidate  who  seeks  long-term  home  for 
opinion-writing  talents.  Send  examples,  cur- 
I  rent  salary  to  Box  4939.  Editor  &  Publisher. 


Major  metropolitan  newspaper  is  searching  for 
a  skilled  and  experienced  manager  to  be 
resposible  for  direction  of  all  newspaper  pro¬ 
duction  processes.  Planning,  scheduling  and 
communication  talents  are  a  necessity.  Knowl¬ 
edge  of  composing,  press  and  inserting 
operations  important.  We  require  a  good  leader 
with  poise  under  pressure;  a  bright,  well  orga¬ 
nized  individual  who  is  goixl  with  people.  You 
will  have  experienced  department  heads 
operating  in  a  union  environment.  The  produc¬ 
tion  director  joinsan  enthusiastic  management 
team  responsible  for  guiding  a  growing  profit¬ 
able  company.  Excellent  salary  and  fringes: 
supurb  working  conditions.  Please  submit 
detailed  resume  with  references  and  salary  his¬ 
tory.  All  replies  held  in  strictest  confidence. 
Box  4893.  Editor  &  Publisher. 

COMPOSING  ROOM  FOREMAN:  Zone  6. 
medium-sized  daily.  Requires  minimum  of 
•  three  years  experience  in  directing  composing 
room  operation,  computer  front-end  systems, 
scanners,  camera  quality.  Competitive  salary 
and  company  benefits.  Submit  resume  and  sal¬ 
ary  history  to  Box  4987.  Editor  &  Publisher. 

NIGHT  PRODUCTION  MANAGER 
Must  have  experience  handling  30  to  50  em- 
.  ployees:  knowledge  of  Web  Press,  mailing 
'  operations.  Excellent  benefits.  Pay  to  $30,000 
for  right  person.  Write  and  send  resume  to  Box 
4971.  Editor  &  Publisher. 


_ MAILROOM _ 

MAILROOM  INSTALLATION  manager  with 
experience  in  the  installation  of  mailroom  sys¬ 
tems  equipment  including  Sheridan  and  Muller 
inserters,  counter  stackers.  Background  in 
training  mailroom  personnel  also  required.  Re¬ 
ply  to  BOX  4895.  Editor  &  Publisher. 

WANTED-MAILROOM  FOREMAN  for  Midwest 
daily  70-80,000  circulation.  Large  inserting 
operation,  newspaper  and  direct  mail.  Salary 
commensurate  with  experience,  bonus. 
Excellent  opportunity  for  person  of  proven  abil¬ 
ity  willing  to  accept  responsibility.  Box  4984. 
Editor  &  Publisher. 


PHOTOGRAPHER 

RESPECTED  TEXAS  85M  daily  seeks  a  pro¬ 
ducer.  Staff  team  oriented.  Picture  pages  a 
must.  Send  portfolio  with  resume.  Box  4954. 
Editor  &  Publisher. 


PRODUCTION  MANAGER  for  daily  newspaper 
100+  pages  per  week  responsible  for  traffic, 
paste-up.  typesetting,  scheduling  and  equip¬ 
ment.  Experience  necessary.  Resumes  to  Box 
4920,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

THE  AMERICAN  STOCK  EXCHANGE  is  seeking 
a  Media  Relations  Specialist  to  maintain  flow  of 
market  information  between  the  news  stories 
and  news  features  in  local  and  national  print 
media;  and  various  other  writing  projects.  1-2 
years  of  journalism  and  or  public  relations 
background  Is  required.  Please  send  resume 
and  salary  history  to  Employment  Manager. 
American  Stock  Exchange.  86  Trinity  Place, 
New  York  NY  10006. 

An  Equal  Opportunity  Employer  M  F 

WITH  NATIONAL  SPORTS  ORGANIZATION 
headquartered  in  the  Midwest.  Need  at  least  8 
years  newspaper  writing  experience  with  solid 
editing  ability.  Marketing  experience  helpful. 
Send  resume  and  salary  requirements  to  Dave 
DeLorenzo.  5301  S  76th  St.  Greendale  Wl 
53129. 


EDITOR  &  PUBLISHER  for  October  30,  1982 


HELP  WANTED 


POSITIONS  WANTED 


ADMINISTRATIVE 


POSITIONS  WANTED 


REGIONAL  SALES  MANAGER  for  Capital  PUBLISHER  GENERAL  MANAGER  for  weekly 
Equipment  Manufacturer  of  printing  and  re-  in  Zone9.  Outstandingbackground  in  editorial 
lated  pressroom  equipment.  Yes.  even  in  this  sales  management.  Dedicated  to  excellence 
economy,  we  are  looking  for  the  qualified  per-  and  profit.  Top  motivator.  Currently  employed 
son  to  manage  a  sales  region  formed  by  Zones  8  in  related  field.  Box  4973.  Editor  &  Publisher 
and  9  or  1.  2  and  3.  If  you  think  you  would  like  I 

to  be  part  of  this  leader  in  its  field,  write  to  Box  ]  ,  rxi/covioiir/' 

4990.  Editor  &  Publisher.  _ AUVtHTIbING _ 


SYNDICATE  REPS  NEEDED.  New  distribution 
system  developed  50%  commission  on  new 
business-33%  on  repeat  Here's  your  chance  to 
grow!  Call  Norm  Doerner  collect  on  Mondays  at 
(312)  588-2888. 


NATIONAL  ADVERTISING 
SALES  MANAGER 


,  ADVERTISING  DIRECTOR.  Highly  successful  i 
1  and  motivated  with  20yearsexpefience.  Strong  • 
-»  in  sales  training,  organization,  promotion  and  ] 
budgeting.  Capable  of  motivating  sales  staff  | 

!  with  "show  how”  techniques.  Zones  3.  4.  6.  1 
I  Box  4978.  Editor  &  Publisher.  j 

1 - 

ADVERTISING  MANAGER  with  15  plus  years  j 
I  daily  and  weekly  retail  and  classified  | 
1  experience.  Desire  Florida  location  Available  I 
;  for  immediate  employment.  Resume  on  requ*  i 
est.  Write  PO  Box  2323.  Kissimmee  FL  32741.  i 


Ground  floor  opportunity  for  an  experienced  ‘ 
sales  professional  with  advertising  background.  | 
Prefer  some  newspaper  background  but  not  re¬ 
quired  if  there  is  other  mass  communication  i 
sales  exposure.  Position  will  require  heavy  ; 
travel  for  a  minimum  of  two  years,  but  will 
involve  sales  management  immediately  and 
will  progress  to  corporate  management  ' 
responsibilities.  Degree  and  proven  sales  suc¬ 
cess  history  required.  This  is  a  new  project  sup-  j 
ported  by  a  well  organized  and  financed 
corporation.  Opportunity  can  be  structured  on 
either  a  base  salary  plus  incentive  earnings 
basisorfor  individual  interested  inacquiringan 
equity  position.  Please  send  resume,  including 
present  earnings  to  Box  4935.  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer  M  F  H  : 


GENERAL  MANAGER  ADVERTISING  director. 
Strong  background  all  phases.  Presently  em¬ 
ployed.  Prefer  Zones  8  or  9.  Consider  others. 
Box  4964.  Editor  &  Publisher. 

_ ARTIGRAPHICS _ 

DYNAMIC,  creative,  award-wmnmg  staff  artist 
seeks  position  in  layout,  display  or  promotion 
department.  I  have  the  experience  and  talent 
you  need!  Resume  and  excellent  references. 
Interest  in  Zone  9.  Box  4944.  Editor  &  Pub¬ 
lisher. 


POSITIONS 

WANTED 


AVAILABLE  1983-PROFESSOR,  major  univer¬ 
sity.  seeks  challenging  position  teaching  or  ' 
administrative  or  combination  in  journalism  or  ' 
media  department.  Experience;  16  years  high¬ 
er  education.  Broadcast  news  and  public 
affairs,  writing  all  media,  tv  newspapers  and 
cable.  Mass  media  study  abroad,  internship, 
development  and  supervision.  Curriculum 
development  and  revision.  Faculty  search.  Con¬ 
tinuing  education.  Close  professional  ties.  All 
media.  Professional  experience  12  years, 
including  network  tv  and  radio,  all-news  radio. 
Zone  I  preferred  but  would  consider  others. 
Respond  to  Box  4941.  Editor  &  Publisher. 

ADMINISTRATIVE 

A  GENERAL  manager  of  daily  whose  profits 
have  increased  every  year  despite  18% 
unemployment.  Active  all  departments.  Look¬ 
ing  for  home  as  General  Manager,  publisher  s 
assistant,  editor. special  projects.  Box  4972. 
Editor  &  Publisher. 

GENERAL  MANAGER  small  to  medium  daily  or 
CONTROLLER  medium  to  large  daily.  Strong 
on  accounting,  budgeting,  planning,  computer 
systems,  personnel,  interpersonal  relations, 
fixed  asset  management,  distribution. 
Excellent  track  record.  Excellent  references. 
Age  38-22  years  newspaper  experience.  Box 
4988.  Editor  &  Publisher. 

PUBLISHER-GENERAL  manager  with  strong 
sales-marketing  background.  Profit  producer. 
Motivator.  Community  minded.  Capable.  Total¬ 
ly  involved.  Successful.  Box  4925.  Editor  & 
Publisher. 


CIRCULATION 

i  i 

,  CIRCULATlONOIRECTORondailyandSunday 
desires  circulation  marketing  position  in  Midw¬ 
est.  Over  20  years  of  achievements  on  morning 
I  and  evening,  large  and  medium  sized  newspap- 
,  ers.  Strong  and  reliable  references.  Box  4641. 

I  Editor  &  Publisher. 

;  CIRCULATOR:  18  years  management  and  pro- 
;  motion  experience  with  small  and  medium  AM. 
j  PM  dailies  and  weeklies,  shoppers.  TMC.  boy 
1  crews  and  phone  rooms.  Seeking  to  relocate  as 
i  manager  or  assistant.  Box  4934.  Editor  &  Pub- 
’  I  lisher. 

!  MARKET  DEVELOPMENT— Personable. 

I  skilled,  experienced  circulator  seeks  contract 
accounts  with  ambitious  and  expanding  vneekly 
'  and  daily  newspapers  in  New  York  City  and 
'  Eastern  suburbs  Box  4953.  Editor  &  Pub- 
!  Iisher, 


You  May  Take  One  Giant  Step.. 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


‘82  CUM  LAUDE  GRAD.  English  major,  pub-  i 
lished  in  Sports  Illustrated,  seeks  reportorial  I 
position,  preferably  sports,  with  paper  or  ' 
magazine.  VDT.  Contact  Dave  Foster.  46  : 
Elmrock  Rd.  Bronxville  NY  10708.  (914)  779-  ' 
6294.  j 

DEDICATED  REPORTER.  30.  2  years  varied  1 
experience  on  Eastern  daily,  circulation  • 
80.000.  brings  solid  skills  to  reporting  or  \ 
copyediting  slot.  Any  Zone  for  right  job.  Box  \ 
4947.  Editor  &  Publisher.  i 

EDITOR  with  newspaper,  wire  service,  and  I 
business  publication  background  can  offer  top  ’ 
rewrite,  editing,  headline,  layout,  and  produc¬ 
tion  skills.  Thoroughly  experienced  in  handling  | 
complex  copy  Box  4890.  Editor  &  Publisher.  | 

EXPERIENCED  cityside  newsman.  26.  seeks  I 
move  into  sports,  particularly  turf  writing.  i 
Expert,  accurate  and  hungry.  2^/2  years  SOM  i 
suburban  New  York  daily.  VDT.  editing  and 
I  photography.  Will  travel.  Box  4%5.  Editor  & 

:  Publisher. 

i - 

;  EDITOR:  employed,  award-winnmg  writer, 
j  circulation  builder,  join  your  pros  or  lead  your  ' 
1  rebuilding.  Box  4979.  Editor  &  Publisher. 

EDITOR  seeks  a  position  to  grow  with  aggres¬ 
sive  paper.  A  key  manager  in  a  recent  success-  ; 
fui  combination  of  medium  sized  AM  and  PM  i 
i  paper.  Solid  background  for  14  years  as  repor- 
,  ter  and  editor  developing  excellent  word  and 
I  graphic  skills  as  well  as  management  and  pro- 
'  duction  capabilities.  Send  reply  to  2518 
I  Bellmar  St.  Greensboro  NC  27407. 

FOR  HIRE.  DOMESTIC  OR  OVERSEAS,  veter- 
an  newsman.  Established  foreign  correspon- 
!  dent,  photojournalist.  investigative  reporter; 

‘  specialist  in  geo-politics  and  the  Third  World; 

1  strong  on  photofeatures  b  w  and  color  Ran  tt^ 

I  gamut  from  mags  to  rr^etros;  editor,  wire  desk. 

■  front  page,  makeup  Authored  several  books. 

No  dependents.  Consider  permanent  post  or 
i  assignment.  Box  4932.  Editor  &  Publisher. 

FINE  ARTS  and  entertainment  reviewer  and 
I  feature  writer  with  20  years  experience  in  vir- 
I  tually  every  aspect  of  the  fine  arts  and 
;  entertainment  scene  with  both  a  good  report¬ 
er  s  concern  for  news  value  and  the  insight  of 
knowledgeable  observer.  A  writer  capable  of 
I  clear  concise  copy  under  pressure  of  deadlines 
I  and  of  regularly  producing  hard-hitting  and 
{  thoughtful  commentary.  Box  4921.  Editor  & 

I  Publisher. 

MANAGING  EDITOR  of  small  weekly  group 
wants  to  lead  a  larger  group  or  a  large  weekly,  or 
j  be  a  publisher  in  zones  1-2  Community 
involvement,  staff  development,  group 
efficiencies  key  interests.  Box  102.  Dartmouth 
:  MA  02714.  (617)636-2933. 

!  MUSIC  and  dance  critic  seeking  fulltime 
I  position.  Three  years  experience  and  MA  in 
I  Music  criticism.  Box  49^.  Editor  &  Publisher 


POSITIONS  WANTED 


SPORTSWRITER  EDITOR.  10  years  on  award¬ 
winning  Massachusetts  daily  I  can  direct  a 
staff,  cover  anything,  handle  desk,  write  col¬ 
umns  and  features.  Looking  for  challenge  in 
I  Zone  1.  2  or  4.  Box  4968.  Editor  &  ^blisher 

I  VETERAN  SPORTSWRITER  Has  covered 
\  everything  from  big  time  college  athletics  to 
•  professional  football  to  professional  baseball, 
i  Has  written  lead  columns.  Seeks  job  covering 
I  beat  or  sports  editor  s  position.  Hard  worker 
I  who  doesn’t  recognize  term  40  hours  Box 
i  4926.  Editor  &  Publisher. 

1 _ 

’  NiE  MANAGER  available.  Will  relocate  any 
Zone,  now  with  Zone  6  daily,  circulation 
90.(X)0.  8  years  experience  teacher  training. 
I  writing  materials  and  selling  the  concept 
I  Detail^  resume  with  highest  references.  Box 
I  4887.  Editor  &  Publisher. 


Sell  yourself... 

To  the  hLin(drecls  of  e(ditors, 
publishers,  a(dvertising,  cir¬ 
culation,  an<d  pro(duction 
managers,  etc.  who  read 
E&P  every  week.  Teil  them 
about  yourseit  in  a  Positions 
Wanted  ad  in  E&P  Classi¬ 
fieds. 


j  AGGRESSIVE  REPORTER.  2  years  experience  ' 

I  seeks  job  any  Zone.  VDT.  layout  and  photo  i 
I  skills.  Top  references.  I.  Thompson.  725  E  I 
i  14th.  Eugene  OR  97401;  (503)  344-6560.  i 

\  ACE  EDITOR.  21  years  hard  work  writing,  edit-  j 
I  mg.  managing.  Integrity.  Built  1  weekly  into  3  i 
j  twice  weeklies.  Strong  people  skills.  VDT.  lay-  I 
:  out.  40  US.  state  awards.  Civic  leader  Desires  | 
j  challenge,  appreciation.  Zones  3.  4.  5  pre-  I 
!  ferred.  Box  4910.  Editor  &  Publisher.  ! 

I  COPY  EDITOR —Skilled  pro  with  712  years 
{  experience  including  slot.  wire,  layout.  Any 
I  Zone.  Box  4949,  Editor  &  Publisher. 

1 _ 

PULITZER  PRIZE  WINNER,  also  winnerofSDX  | 
award  for  distinguished  editorial  writing  seeks 
1  job  following  recovery  from  cancer,  alcoholism 
I  and  nervous  breakdown  Published  as  free- 
'  lance  7  times  in  2  countries.  Be  assured  that  I 
can  function  well.  I  solved  my  problems,  now  let 
me  try  and  solve  yours.  New  York  City  or  Zone  2 
'  only.  PR  replies  welcome.  Box  4989.  Editor  & 

I  Publisher. 

'  RECENT  JOURNALISM  GRADUATE  with  w\X- 
ing,  editing,  and  photographic  experience 
desires  position.  Resume  on  request.  Donna 
Graffunder.  Box  124  C,  Highland  Home  AL 
36041. 

'  REPORTING  position  sought  by  edi'or  of  small 
daily  with  too  much  energy  to  sit  at  desk. 
Accurate,  organized,  lively  writer,  (^n  later 
move  to  editing  slot.  PSU  graduate.  1979.  Pre¬ 
fer  Zones  2.  3.  5.  Box  4966.  Editor  &  Pub¬ 
lisher. 

I  REPORTER-EDITOR  seeks  temporary  or  per- 
I  manent  full  or  part-time  job.  Hoover.  1259 
!  Fierro  Dr,  Ojai  CA  (805)  646-8595. 


j  SEASONED  REPORTER-obituary  specialist  on 
I  Zone  2  daily  that  just  folded  Seeks  reporting 
\  job  in  or  near  city  Any  Zone  Box  4913.  Editor 
i  &  Publisher. 


NEWS  EDITOR  OR 
COPY  DESK  CHIEF 


Skilled,  experienced  professional  with  track 
record.  VDT  experience,  good  teacher,  meets 
deadlirtes.  produces  top  product.  (305)  322- 
6810  or  write  Box  4611.  Editor  &  Publisher 


EXPERIENCED  NEWSPAPER  LIBRARIAN. 
MLS  journalism  training,  seeks  position  with 
daily  or  small  paper  chain.  Pete  Basofin.  306 
Hitt  St.  2G.  Columbia  MO.  (314)  875-7856. 


MAILROOM  SUPERINTENDENT  15  years 
experience  Knowledge  of  all  mailroom  equip¬ 
ment  and  systems.  I^oven  record  in  lowering 
costs  and  increasing  productivity.  Box  4948. 
Editor  &  Publisher 


PHOTOGRAPHER 

!  AWARD  WINNING  PHOTCJGRAPHER 
'  Young,  ambitious,  seeks  move  from  semi- 
.  weekly  to  larger  semi-weekly  or  small  daily 
I  Specializes  in  sports,  also  strong  in  news  and 
;  features.  Have  won  7  awards  in  the  past  2  years. 
'  Box  4923.  Editor  &  Publisher 


!  PHOTOJOURNAUSM 

I 

'  CONSISTENT  CLIP  WINNER  looking  for 
!  medium  size  paper  which  is  photo-conscious. 

I  Would  like  to  initiate  and  lay^t  assignments 
Portfolio  upon  request  Box  4933.  Editor  & 
I  Publisher. 

!  PROFESSIONAL  GRADUATE  photographer- 
journalist.  Totally  conversant  all  technical 
!  aspects  darkroom  work— editing  and  layout 
'  two  years  daily  professional  newspaper  back- 
.  ground.  My  work  isgood.  lamahardwofkerand 
i  I  don’t  mind  overtime  Will  relocate  any  Zor>e 
I  Box  4951.  Editor  &  Publisher 
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Shop  Talk  at  Thirty  By  George  Wilt 


Food  Editors  Conference 

Nutrition  and  nutrients,  food  market¬ 
ing.  new  products  and  consumerism 
shared  the  bill  of  fare  with  food  and  cook¬ 
ing  as  80  newspaper  food  editors  met  for 
their  40th  annual  conference  in  Pitts¬ 
burgh.  Pa.  last  week. 

The  Conference  was  held  at  the  Wil¬ 
liam  Penn  Hotel,  sandwiched  between 
the  construction  of  the  new  54-story  Dra- 
vo  Building  and  Steel  Plaza  and 
excavation  for  the  steel  city's  new  sub¬ 
way  system,  and  was  under  the  sponsor¬ 
ship  of  the  Newspaper  Advertising  Sales 
Association. 

The  80  conference  delegates,  77 
women  and  three  men,  went  through  a 
grueling  four-and-a-half  day  schedule  of 
14-hour  days  that  taxed  both  the  stamina 
and  the  waistline.  The  menu  of  activities 
included  a  total  of  44  seminars,  a  baker's 
dozen  of  “press  suites"  with  interview 
and  story  opportunities,  and  15  meal 
functions  —  each  complete  with  speak¬ 
ers,  visual  aids  and  Q-and-A  sessions. 

Sessions  outside  the  hotel  included  a 
Heinz  reception  at  the  Heinz  Hotel  for 
the  Performing  Arts,  a  Dessert  Spectacu¬ 
lar  at  Pittsburgh's  LeMont  Restaurant, 
sponsored  by  Kraft.  Inc.,  plus  a  buffet 
dinner  in  the  ornate  foyer  of  the  Carnegie 
Institute. 

New  product  sessions  included  a  ses¬ 
sion  of  the  use  of  aspartame  (APM)  in 
products  by  Searle.  Lipton.  General 
Foods  and  Quaker  Oats;  Ultra  high  tem¬ 
perature  treated  milk,  presented  by  the 


United  Dairy  Industry  Association;  a 
meat  presentation  by  the  National  Live¬ 
stock  and  Meat  Board,  and  others. 

No  age  brackets  were  missed  in  pro¬ 
grams  on  nutrition,  with  a  presentation  on 
infant  nutrition  by  Mead  Johnson;  an 
analysis  of  children's  eating  habits,  by  the 
National  Restaurant  Association;  “A 
Health  Challenge  to  those  over  50"  pre¬ 
sented  by  Carnation;  and  “Nutrition  for 
Older  Americans"  in  an  ITT  Continental 
Baking  program. 

In  food  marketing  programs,  the  CEO 
of  the  Heinz  Company  told  of  his  orga¬ 
nization's  acquisition  of  a  processing 
company  in  Zimbabwe;  Swift  &  Co. 
described  its  Thanksgiving  Turkey  Hot- 
Line;  Sun-Diamond  presented  a  market¬ 
ing  story  on  raisins  and  walnuts;  and  Bor¬ 
den  told  of  “Global  perspectives  on  Food 
Labeling."  Campbell  Soups  presented 
information  on  how  food  choices  and  eat¬ 
ing  habits  are  affected  by  demographic 
situations. 

The  Food  Editors  Conference  has  been 
described  as  the  “tip  of  the  iceberg"  with 
editors  from  the  newspapers  attending 
receiving  pre-conference  mailings,  elabo¬ 
rate  press  kits,  menu  and  recipe  files, 
cookbooks,  and  follow-up  post¬ 
conference  mailings.  It  has  been 
estimated  that  each  food  editor  receives 
more  than  a  thousand  individual 
recipes  —  featuring  foods  for  every  pa¬ 
late,  of  a  wide  variety  of  ethnic  origins. 


and  to  meet  the  widest  variety  of  dietary 
needs. 

The  Conference  also  affords  individual 
editors  interview  opportunities  with 
home  economists,  marketing  reps  and  top 
executives  of  food  companies  and  asso¬ 
ciations,  and  the  guest  authorities  they 
provide  as  conference  speakers. 

Photo  opportunities,  availabilities  of 
transparencies,  art  and  graphics,  are  also 
provided  to  the  food  writers,  and  the 
industry  reps  use  the  conference  as  a 
viable  opportunity  for  making  personal 
contacts  with  the  writers.  In  fact,  at  the 
Pittsburgh  meeting,  many  sessions 
seemed  like  sorority  reunions  and  the 
interdependency  of  the  delegates  and  the 
program  sponsors  was  in  constant  evi¬ 
dence. 

Of  course  the  program  wasn't  all  meet¬ 
ings  and  note-taking.  The  15  meal  and 
dining  functions  provided  opportunities 
for  tasting,  sampling  —  and  also  a  bit  of 
gorging  —  of  some  delicious,  tasty,  and 
often  unusual  foods.  A  dinner  featuring 
native  American  foods  included  unusual 
American  Indian  dishes  —  pemmican, 
pumpkin  soup,  Johnny  cakes  —  pioneer 
foods,  regional  foods  of  the  South  and 
northwest  —  followed  by  a  selection  of 
more  than  40  desserts. 

The  group  watched  demonstrations  by 
expert  chefs,  heard  little  tips  (Don't  put 
onions  in  the  guacamole),  heard  of  the 
relative  merits  of  white  vs.  whole  wheat 
bread,  the  coloring  and  seasoning  of  avo¬ 
cados,  and  dozens  of  other  food  trade 
secrets. 

While  many  of  the  food  editors  filed 
daily  stories  back  to  their  papers  for 
publication  during  the  conference,  others 
admitted  that  they  saved  the  reams  of 
press  kits,  studies,  recipes  and  notes  from 
the  conference  for  use  on  food  pages 
throughout  the  year. 

Pat  Ferrara,  New  Brunswick  (N.J.) 
Home  News  food  editor,  said  that  she  had 
been  attending  the  NASA  conferences 
for  12  years.  “1  get  the  greatest  response 
from  my  readers  on  the  highlight  recipes  I 
use  from  the  conference,"  she  said. 

Ferrara  added  that  she  incorporates 
nutrition  information  into  her  stories,  re¬ 
cipes  and  menus,  and  that  diet  and 
exercise  programs  are  important  subject 
matter  on  her  food  pages.  She  said  that 
she  is  not  permitted  to  use  brand  names  in 
food  stories,  and  looks  forward  to  being 
(Continued  on  page  36) 
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FCX)D  EDITORS — Three  newspaper  food  editors  posed  for  the  photographer.  They 
ore,  left  to  right,  Claire  Barrister,  Regina  Leader  Post,  Pot  Baldridge,  Baton  Rouge 
State  Times  &  Morning  Advocate,  and  Charlotte  Hansen,  Jamestown  Sun. 
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Editor 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


341—  BEST  EDITORIAL  CARTOONS  OF  THE 

YEAR,  1982  Edition,  edited  by  Charles  Brooks. 
More  than  300  cartoons  by  142  newspaper  car¬ 
toonists  classified  in  more  than  two  dozen  subject 
categories  comparing  the  treatment  of  characters 
and  topics  by  the  nation's  best.  160  pages,  paper¬ 
back,  indexed.  $8.95 

342 —  STUFFY:  The  Life  of  Newspaper  Pioneer 

Basii  “Stuffy”  Waiters,  by  Ray  Moscowitz.  Written 
with  admiration  and  respect — heartwarming  for 
those  who  knew  this  innovative  editor — rewarding 
for  those  who  missed  that  great  opportunity.  A 
leader  in  the  fight  for  Freedom  of  Information  for 
many  years.  196  pages,  indexed.  $12.95 

343—  BEYOND  THE  FACTS:  A  Guide  to  the  Art  of 

Feature  Writing  (Second  Edition),  by  Louis  Alex¬ 
ander.  Deals  with  newspaper  and  magazine  fea¬ 
ture  writing;  aimed  at  the  adult  writer  as  well  as 
beginner  and  student.  How  to  get  a  story,  conduct 
an  interview,  do  research  and  organize  material. 
320  pages,  indexed.  $16.95 

344 —  MASS  MEDIA  III:  An  Introduction  to  Mod¬ 

ern  Communication,  by  Ray  Eldon  Hiebert, 
Donald  F.  Unguralt  and  Thomas  W.  Bohn.  Detailed 
analysis  of  the  nature  of  mass  media  from  print  to 
electronic  to  film  and  their  role  and  impact  on 
society  through  education,  arts  and  entertain¬ 
ment.  644  pages,  paperback,  indexed  $16.95 


345— THE  WRITING  GAME:  A  Brography  of  Will 
Irwin,  by  Robert  W.  Hudson.  Portraying  an  early  20th 
century  journalist  known  as  a  crusading  reporter, 
freelancer,  editor,  war  correspondent,  official  biog¬ 
rapher  of  President  Hoover,  his  hatred  of  war  and 
crusade  for  the  international  cooperation  through 
the  League  of  Nations.  200  pages,  indexed,  illus¬ 
trated.  $14.75 


346— A  VICTORIAN  AUTHORITY:  The  Daily 
Press  in  Late  Nineteenth-Century  Canada,  by 

Paul  Rutherford.  Charting  the  growth  of  the  daily 
press,  describing  personalities  and  events  along 
with  the  growth  of  the  city,  urban  publics  and 
mass  literacy.  Analyzed  the  “mythologies”  pur¬ 
veyed  by  the  popular  press  and  its  connections 
with  the  "establishment."  292  pages,  paperback, 
indexed.  $12.50 


347_TO  INFORM  OR  CONTROL:  The  New  Com¬ 
munications  Networks,  by  Oswald  H.  Ganley  and 
Gladys  D.  Ganley.  About  the  information  revolu¬ 
tion  brought  about  by  computers  and  microchips; 
describing  the  advent  of  new  largely  electronic 
communications  and  information  devices;  discus¬ 
ses  their  effects  on  domestic  industries  and  the 
role  of  U.S.  media  abroad.  250  pages,  indexed. 

$15.95 


348— DO-IT-YOURSELF  MARKETING  RE¬ 
SEARCH,  by  George  Edward  Breen.  A  practical 
guide  for  the  non-professional  to  solve  marketing 
problems.  Author  does  not  advocate  these  proce¬ 
dures  for  complicated  problems  requiring  large 
amounts  of  money  but  for  the  host  of  lesser  prob¬ 
lems  that  can  be  solved.  258  pages,  indexed,  illus¬ 
trated.  $24.95 


349— THE  BEST  OF  IMPACT,  by  Robert  L.  Baker. 
Forty-seven  "how-to"  ideas  and  inspirations  for 
editors,  writers,  journalism  teachers  and  public 
relations  people  grouped  into  10  major  categor¬ 
ies:  Planning,  The  Art  of  Editing.  Writing  &  Re- 
portorial.  Photography,  Layout.  Production,  Dis¬ 
tribution,  Promotion,  Evaluation  and  Allied  Media. 
150  pages,  paperback.  8  X  11.  $17.50 


350— COMMUNICATIONS  TOMORROW:  The 
Coming  of  the  Information  Society.  A  collection 
of  25  articles  on  cable  television,  videotape  recor¬ 
ders  and  other  topics  on  the  new  technology.  Au¬ 
thored  by  experts  in  communications,  explores 
the  development  of  the  "media  room"  and  the 
office  of  the  future.  160  pages,  paperback.  8x11. 

$6.95 


351— FREELANCE  WRITING  FOR  PROFIT:  A 
Guide  to  Writing  A  Selling  Nonfiction  Articles,  by 
John  Boeschen.  Basic  information  for  the  aspiring 
professional  from  what  sells,  how  to  sell  it,  orga¬ 
nizing  headlines  and  copy,  tax  tips,  etc.  1 67  pages, 
paperback.  8  X  11.  $6.95 


352— EDITING  BY  DESIGN:  A  Guide  to  Effective 
Word-and-Picture  Communication  for  Editors 
and  Designers  (Second  Edition),  by  Jan  V.  White. 
Deals  primarily  with  magazines  but  with  400  illus¬ 
trations  of  drawings,  photos,  graphs  and  layouts, 
contains  useful  material  for  all  editors.  264  pages, 
paperback.  8  X  11.  $24.95 


353— MASS  MEDIA  LAW  AND  REGULATIONS 
(Third  Edition),  by  William  E.  Francois.  Written  for 
journalism  students — a  textbook  of  laws  affecting 
media  and  how  they  work.  A  discussion  of  major 
cases  concerning  libel,  privacy,  free  press,  right  of 
access,  prior  restraint,  advertising,  pornography, 
etc.  752  pages,  indexed.  $28.95 


354— DICTIONARY  OF  PUBLISHING,  by  David  M. 
Brownstone  and  Irene  M.  Franck.  A  reference  to 
the  old  as  well  as  the  new  generation  of  words  in 
printing,  journalism,  computers,  sales,  marketing, 
accounting,  library.  More  than  2.400  words  are 
defined.  302  pages.  $18.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 

When  ordering  books  please  be  sure  to 
enclose  full  payment,  plus  $1 .50  per 
book  for  postage  and  handling.  Allow 
6-8  weeks  for  delivery  of  your  order. 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I've  checked  below.  Full  payment 
enclosed,  plus  $1.50  per  book  for  handling  and  mailing.  (Books  not  returnable.) 
New  York  State  or  City  residents  add  applicable  sales  tax. 
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We  have 
a  winner  in 
Kessler... 


Kaye  Kessler  is  a  good  sport. 
So  good,  in  fact,  that  one  of  his 
columns  was  best  of  the  year 
in  UPl’s  Ohio  sportswriting 
competition.  (One  of  his  news 
stories  also  won  a  first  place.) 
Kessler,  right,  shown  trading 
jibes  with  Ohio  State  football 
coach  Earle  Bruce,  has  been 
in  the  press  box  for  years. 


in  Harden 


Mike  Harden  is  a  good  listener. 
He  also  has  a  sharp  eye,  an 
understanding  nature  and  a 
bubbling  wit.  His  daily  column, 
“One  for  the  Road,”  is  a  high¬ 
light  of  the  Op-Ed  Page.  And  it 
shared  first  place  for  columns 
in  the  annual  UPl  competition 
for  Ohio.  That’s  Mike,  cast  in 
plaster  for  a  broken  arm, 
working  on  a  column. 


The  Columbus  Citizen- Journal 

one  of  Ohio’s  fastest  growing  dailies, 
is  a  Scripps-Howard  newspaper 
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